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Market Overview       Return to top                

Turkey’s rapidly expanding economy, political and economic stability, and the possibility 
of EU membership has attracted the attention of a variety of American companies.  US 
exports to Turkey have grown in most of the past ten years.  The U.S. exported over $ 7 
billion in 2009 and over $10 billion in 2010 to Turkey, an over 40% year on year 
increase.  That trend is expected to continue. In the past few years Turkish exports to 
the United States have stagnated, hovering at about $4 billion per year.  Over 250 
American firms now have offices in Turkey. Turkey’s financial sector is stronger than that 
of many other countries, in part due to a series of reforms in the wake of the 2001 
financial crisis, which left Turkish banks better leveraged than many of their U.S. and 
European counterparts.  However, banks here remain hesitant to extend trade and 
project credit. 
 
Turkey is a long-term ally of the United States and a charter member of NATO with the 
second largest military – after that of the United States – in that organization.  Turkey 
has a key role to play in most of the major regional issues facing the United States.  
Despite this, bilateral relations have been occasionally difficult. Under the administration 
of President Obama, continued high-level government contacts have created a 
constructive atmosphere, with a special emphasis on building bilateral commercial 
relations.  Both the United States and Turkey have created government-to-government 
and business-to-business institutions to increase bilateral trade and investment. Major 
U.S. companies are active in Turkey, including Exxon Mobil, General Electric, Citibank, 
Pratt and Whitney and Chevron. U.S. companies conducting business development in 
Turkey should utilize the resources of the U.S. Mission’s Commercial Service in Ankara, 
Istanbul and Izmir.  
 
U.S. exporters have excellent medium-term prospects in this diverse market.  Perhaps 
the most important sector for the next decade will be energy.  Electricity demand had 
been growing at 8 percent a year, and will continue to grow, albeit at a slower rate. 
Turkey realizes it must prepare for continued economic recovery by adding now to its 
generating capacity to meet that demand. U.S. suppliers and service companies should 
look into the sector as it relates to electricity and gas distribution, power generation and 
renewable energies (wind and hydro, particularly).Among many other sectors where 
opportunities exist are: telecommunications services and equipment; safety and security 
equipment and services; automotive aftermarket, medical equipment, and higher 
education services where Turkey sends the largest number of students among all 
European countries – around 12,000 each year – to U.S. colleges and universities. 
 

 



 

In recent years, Turkey’s market reforms, strong growth and economic and political 
stability attracted Foreign Direct Investment (FDI).  Despite a decline in FDI inflows as a 
result of the global economic crisis, cumulative FDI in Turkey now stands at $ 84 billion, 
and the Turkish government seeks to attract more. Cumulative American investment in 
Turkey is officially about $6 billion – a number which is understated because of U.S. 
company investments through third countries.  However, an area of concern is the 
relatively low level of green-field investment.   This reflects continuing concerns by 
foreign companies about excessive bureaucracy, an unpredictable legal system and 
weak intellectual property protection. 
 
In 2005, the EU and Turkey began formal EU accession negotiations. Turkey has 
adopted many European Union directives, regulations and laws in anticipation of 
accession.  While continued delays have cooled popular interest in EU membership, 
Turkey’s political and business leadership remains committed to joining the EU, and 
understands that the process itself contributes to Turkey’s global competitiveness. 
 
 

Market Challenges       Return to top                

The Republic of Turkey is a complex and challenging market requiring adaptability and 
persistence. 
 
U.S. exporters face many of the same challenges that exist in other semi-developed 
countries, such as contradictory policies, regulations and documentation requirements, 
lack of transparency in tenders and other procurement decisions, and a time-consuming, 
unpredictable judiciary and legal and regulatory framework. 
 
A strong streak of protectionism and mercantilist focus on trade balances still exist in 
many ministries and in the courts, and this has been exacerbated by the recent global 
economic slowdown. 
 
Careful planning and patience are the keys to success in Turkey. 

Market Opportunities      Return to top 

The Republic of Turkey’s movement toward membership in the European Union is 
creating momentum to adopt European business regulations and standards in Turkey, 
thereby ultimately making it easier to sell and conduct business in this market.  Similarly, 
reforms since 2001 have created a strong and stable economy that attracts foreign 
investment, which in turn will be followed by needed capital improvements and demand 
for new products and services. 
 
The U.S Commercial Service in Turkey has identified a number of market opportunities, 
described below, for U.S. firms and continues to work with companies to either enter the 
Turkish market or expand market share. 
 
Turkey is also the commercial hub of the region, so companies should consider using 
Turkey and Turkish partners to access business opportunities throughout Central Asia, 

 



 

 

the Caucasus, the Middle East and even Africa. Turkish partners know these 
neighboring markets well, and are ready to take risks to make sales. 

Market Entry Strategy      Return to top 

While there are many significant opportunities for U.S. companies in Turkey, there are 
also obstacles accessing them.  Any market entry strategy for Turkey should begin with 
a thorough understanding of the costs and benefits in the market. 
      
One of the most successful proven ways to access the market quickly is to work with an 
experienced local partner.  This partner could be in the form of a local representative, 
liaison office, agent, distributor, stocking distributor, etc.  The local partner brings their 
knowledge of the local regulatory framework, language and contacts to the table.  As the 
business develops, companies may open subsidiaries and make further local 
investments to expand their market share and control. 
   
The U.S Commercial Service in Turkey has a number of programs and services 
available to assist American business people establish a presence in this market and 
make the right contacts. 
 
The U.S Commercial Service in Turkey employs experienced Commercial Specialists 
with industry sector expertise that can tailor your business approach to the right 
audience, and advise on business strategy in Turkey.  To find out more about how we 
can assist you in access this interesting but challenging market, please visit our web site 
at: 
 
 http://www.buyusa.gov/turkey/en/ 
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Chapter 2: Political and Economic Environment 

For background information on the political and economic environment of the country, 
please click on the link below to the U.S. Department of State Background Notes. 
 
http://www.state.gov/r/pa/ei/bgn/3432.htm 
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Using an Agent or Distributor     Return to top                

Unless a U.S. firm has the staff and resources to open their own office in country, the 
most effective means of selling in Turkey is through a reliable and qualified local 
representative. Personal contact is extremely important in Turkish business in both 
private and public sectors. When dealing with government tenders, an agent is an 
absolute necessity in view of complicated bureaucratic procedures and the language 
barrier. 
 
An American firm should carefully investigate the reputation and possible conflicting 
interests of any prospective representative or agent before signing contractual 
agreements. The U.S. Commercial Service Turkey can do a background check on a 
selected company with our International Company Profile (ICP) due diligence report, 
which can be a useful tool to help evaluate a potential agent or distributor candidate. 
More information on the ICP service and other services provided by U.S. Commercial 
Service Turkey can be found at:  
 
http://www.buyusa.gov/turkey/en/exporting_to_turkey.html 
 
Agency agreements under Turkish law are private contracts between two parties and 
their stipulations vary according to mutual consent.  There are no fixed commission 
rates.  It is recommended that sole manufacturer representatives/distributors be 
appointed for the entire country.  This may also include other countries in the region.  
Agency agreements can be for a period of a year to be renewed depending on the 
success of the agent.  In cases where a large volume of government business is 
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expected, it is essential either to appoint an Ankara firm or an Istanbul firm with a branch 
office in the capital. 
 
The U.S Commercial Service Turkey, through its offices in Ankara, Istanbul and Izmir, 
provides the Gold Key matching service (GKS), which arranges custom-tailored 
appointment programs for visiting American business people.  We also provide the 
International Partner Search (IPS), organize Trade Missions, and promote trade shows 
to match U.S. companies with potential Turkish partners. The Foreign Agricultural 
Service also provides information and assistance to firms interested in marketing 
agricultural commodities in Turkey.  For more information on the Commercial Service in 
Turkey, please visit our web site at: 
 
www.buyusa.gov/turkey/en 
 

Establishing an Office      Return to top 

Turkey’s foreign investment policy has changed from a screening system to a monitoring 
system.  Foreign investors are no longer required to obtain permission or approvals.  In 
June, 2003, a new Foreign Direct Investment (FDI) Law was passed to “encourage FDI; 
protect the rights of foreign investors; to define “investment” and “investor” in line with 
international standards; to establish a notification-based system for FDI rather than 
screening and approval; and thus regulate the principles to increase FDI through 
established policies. This law establishes the treatment to be applied to FDI: 
 
• There are no FDI related screening and approval procedures for setting up a business 
(company or branch) and share transfers except is some critical sectors. The conditions 
for setting up a business and share transfers are the same as for comparable local 
investors; 
• There are no pre-approval requirements for most transactions - capital increase, 
change of business activity, etc. for foreign investment companies.  Foreign capital 
companies follow the same procedures as local companies; 
• There are no requirements for registration of license, know-how, royalty and technical 
assistance agreements; 
• There are no minimum capital requirements; 
• Foreign investors are able to form partnerships in Turkey.  Any form of company 
included in the Turkish Commercial Code is acceptable for foreign investors; 
• Valuations of international credit agencies as well as courts or competent authorities of 
the investor’s country will be accepted as valid in the determination of the share value for 
marketable securities that are contributed as capital in-kind.  The law also confirmed 
foreign investors’ existing rights; 
• The foreign investment legislation is based on the principle of equal treatment for 
domestic and foreign investors.  Foreign investors have the same privileges and 
obligations as domestic capital; 
• Free transfer of profits, dividends, proceeds from sale or liquidation of an investment, 
fees and royalties, interest payments on foreign loans is clearly restated; 
• National or international arbitration is allowed for disputes arising from contracts 
involving government concessions as well as for disputes arising from agreements 
subject to private law, provided that the conditions in the related regulations are fulfilled; 
• Foreign capital entities can employ foreign personnel in Turkey, provided that the work 
permits are obtained from the Ministry of Labor; 
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Liaison offices are special types of offices whose main activity is to conduct market 
research and feasibility studies and to accumulate investment opportunities in the 
Turkish market on behalf of their head office.  They are not allowed to carry on any 
commercial activity.  Foreign investors are required to obtain permission from the 
General Directorate of Foreign Investment under the Turkish Treasury to open a liaison 
office in Turkey.  The initial permission is given for three years, which can be extended 
depending on the activities performed in the last three years and future plans of the head 
office. 
 
A foreign company is free to choose between a corporation (Anonim Sirket--A.S, or 
"Societe Anonyme” type Corporation, limited liability company, or branch office as the 
form for its operations in Turkey.  The “A.S.” form is more suitable for larger enterprises, 
since corporations can attract a large number of shareholders.  The limited liability 
company form is more appropriate for the establishment of sales and distribution 
entities. 
 
The Investment Support and Promotion Agency (ISPAT) outlines the registration and 
establishment of a company in Turkey on their website and claim that the process can 
be completed in one day.  The first step in establishing a business in Turkey is to fill out 
a business registration form at the local trade registry office located at the local chamber 
of commerce.  ISPAT describes the process as follows: 
 
• Submit the notarized articles of association; 
• Deposit 0.04 percent of the capital into either a state bank or the Central Bank of the 
Republic of Turkey. 
• Complete the company establishment form and register with the trade registry office. 
To establish a company, ISPAT states that the following documents are required: 
 
- Petition 
- Establishment Statement 
- Articles of Association 
- Certificate of Activity 
- Power of Attorney 
- Signatory Declaration 
- Original of Bank Receipt 
- Chamber Registration Statement 
- Letter of Commitment 
- Proof of Residence and Board Resolution. 
 
A Board Resolution is not necessary if the company is owned entirely by one individual, 
but the individual's identification certificate or passport is needed in addition to the 
aforementioned documents.  You can get more information about investing in Turkey at 
ISPAT’s website: 
 
http://www.invest.gov.tr/en-US/Pages/Default.aspx 
 
The U.S Commercial Service Turkey suggests that an attorney be retained to obtain 
additional details and handle the application process and entity formation. Use of an 
accountant for tax planning is also recommended. Listings of American and Turkish 
lawyers resident in major Turkish cities are available at: 
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Franchising        Return to top 

Franchising has experienced strong growth in the Turkish market. The Turkish National 
Franchising Association, Ulusal Franchising Dernegi (UFRAD), a member of the 
International Franchising Association (IFA), is traditionally the first point of contact for 
new market entrants and is an excellent meeting point for prospective franchisers and 
franchisees.  Foreign franchises in Turkey tend to be concentrated in fast food 
restaurant and apparel concepts, but other areas business types are increasingly 
represented as well. 
 
The Block Exemption Decree (relief from the Free Competition Law) No. 1998/7 dated 
December 1998 is based on the European Community’s Law No. 4087/88.  If a franchise 
agreement meets the requirements of this decree, it is exempt from the Free 
Competition Law, which is often in conflict with certain aspects of the franchising 
concept.  Until this decree came into being, each franchisee was obliged to obtain an 
individual exemption status by applying to the Competition Authority: 
 
National Franchising Association 
(Ulusal Franchising Dernegi-UFRAD) 
Ergenekon Caddesi 
Pangalti Is Merkezi 89/15 
80240 Pangalti 
Istanbul, Turkey 
Tel: [90] (212) 296-6628 
Fax: [90] (212) 224-5130 
Internet: www.ufrad.org.tr 
 
The International Franchising Association in Washington, D.C. (1350 New York Avenue, 
NW, Washington, D.C. 20005-4709, tel. (202) 628-8000; fax: (202) 628-0812), has been 
active in Turkey, organizing visits to Turkey by potential U.S. franchisers and, in 
cooperation with UFRAD, putting them in contact with potential local franchisees.  Most 
large U.S. accounting / auditing / consulting firms, many U.S. banks, and several 
U.S. law firms also have offices in Turkey to assist American firms interested in the 
Turkish market. 
 
If you need more information about franchising opportunities in the Turkish market, 
please contact: 

 
Gorkem Yavilioglu 
Franchising Specialist 
U.S. Consulate General – Istanbul  
U.S. Commercial Service 
gorkem.yavilioglu@trade.gov 
 
Web: http://www.buyusa.gov/turkey/en 
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Direct Marketing       Return to top 

Unless a U.S. firm has established an office in Turkey, direct marketing from the United 
States may be challenging.  There are bureaucratic requirements, language obstacles, 
and transactional issues that require careful planning to overcome.  Especially for those 
firms with a sales potential large enough to warrant it, a local affiliate may be a more 
effective way of selling to this market without an agent, representative or distributor. 
 

Joint Ventures/Licensing      Return to top 

Although 100 percent foreign ownership is permitted (except in the Radio & TV 
Broadcasting), most U.S. investment in Turkey is in the form of joint venture or licensing 
operations.  Most Turkish companies prefer to establish joint ventures with U.S. 
suppliers to overcome shipping costs and stiff European competition.  European origin 
goods are largely duty-free due to the European Customs Union with Turkey, dating 
from 1996.  Many U.S. firms have chosen local production as a way to profitably 
penetrate the Turkish market.  Sophisticated business infrastructure such as legal 
support, financial and consulting services in most Turkish cities facilitates the formation 
of joint ventures.  Major U.S. accounting/auditing firms, law firms and banks also have 
established branches in Turkey. 
 

Selling to the Government      Return to top 

The main law that regulates government procurement is the Public Tender Law No. 
4734 and Law No. 4964-the amending law to 4734.  Though Law No. 4734 was omnibus 
legislation incorporating all public sector enterprises, the amending legislation 4964 
limited the Public Tender Law’s coverage such that the energy, water, transport and 
telecommunications sectors became exempt from the Public Tender Law.  State owned 
corporations (state economic enterprises-SEE’s) generate revenues through sales of 
raw materials, semi-finished and finished products and services.  SEE procurement 
regulations are largely based upon a government decree called "the Decree on the 
Operations of State Economic Enterprises" No. 233 of June 8, 1984, Turkey's Law of 
Obligations No. 818, dated April 22, 1926, and the Turkish Commercial Code No. 6762, 
dated June 29, 1956.  Other exceptions are the Under Secretariat of Defense Industries 
(SSM) and the Ministry of National Defense.  SSM procurement is financed off-budget, 
through special taxes, and is not subject to Law No. 2886.  
 
An independent Public Procurement Authority was established as stipulated in Law No. 
4734, which approves public tenders.  Any objections to the tenders can be made to this 
Authority.  It evaluates the objections and makes decisions in accordance with 
regulations.  In public tenders, all certificates required in tender specifications, including 
a company establishment certificate, letters of authorization, job completion certificates, 
or any other certificate required must have an apostille.  Otherwise, bidders can be 
disqualified. Due to these kinds of bureaucratic procedures, tender evaluations can be 
cancelled and re-tendered or can sometimes take months.  Companies must submit 
their bids in original form before the deadline.  For more information, please see: 
 
http://www.ihale.gov.tr/Yayinlar_Dokumanlar/dokumanlar_english.htm 
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The Government of Turkey (GOT) considers price, quality, financial credit terms, and 
length of repayment period the most important factors in making purchasing decisions. 
Other factors that affect sourcing decisions are supplier reputation, product reputation, 
product quality and reliability, compliance with EU regulations and standards, 
references, qualifications of the local partner and previous experience in dealing with 
particular suppliers.  In GOT tenders, state organizations give particular importance to 
the way proposals are prepared and to adherence to administrative and technical terms 
and conditions.  Generally, the validity of the proposal must be three to six months from 
the bid date and the same validity is expected for the bid bond (generally a stand-by 
letter of credit).  If a company retracts its offer, the bid bond is forfeited.  The bid bond is 
usually obtained from the actual supplier for three percent of the bid amount.  The 
performance bond is usually six percent of the contract amount and is valid throughout 
the delivery or final acceptance beginning from the contract date.  All bonds have to be 
counter-guaranteed (confirmed) by a Turkish national bank. 
The GOT enacted the Electricity Market Law on February 20, 2001, which set forth a 
market that is competitive, transparent, and operates in accordance with provisions of 
private law.  The law also established the Electricity Market Regulatory Authority 
(EMRA). 
 
The Turkish Parliament passed the Natural Gas Market Law No. 4646 on April 18, 2001.  
This law liberalized the trading of natural gas and authorized the same independent 
regulatory body for electricity trading to also regulate the natural gas market (EMRA).  
Companies are free to supply natural gas at wholesale to customers buying in excess of 
one million cubic meters of gas per year.  EMRA has been issuing the required licenses.  
This law also permits the private sector to obtain licenses to distribute gas in cities. 
 
A Petroleum Market Law enacted on December 4, 2003, Law no. 5015, was enacted to 
regulate the Petroleum Products Market and the delivery of petroleum supplied from 
domestic and foreign sources to consumers, directly or after processing, in a reliable, 
cost-effective manner within a competitive environment.  In accordance with this Law, 
holding a license is obligatory for the following petroleum activities: 
 

a) Performing refining, processing, lube oil production, storage, transmission, 
eligible consumer and bunker activities and to establish and/or operate facilities 
for the performance of aforesaid activities, 

 
b) Performing liquid fuel distribution, transportation and vendor activities. Energy 

Market Regulatory Authority may impose exemptions for holding licenses for 
transmission and processing activities in line with the principles and criteria to be 
developed. Licenses are not granted based on commitments. 
 

Distribution and Sales Channels     Return to top 

Istanbul and the greater Marmara region is the center of most distribution in Turkey.  
Even if end users headquarters are located outside of this urban area, most channels of 
distribution and main sales offices are located in Istanbul and radiate out, in many cases 
to a larger region encompassing many neighboring countries.  Depending on the 
location of consumers/end-users, most distributors have a dealer network throughout the 
country or in areas where the product is most used.  In the case of several industrial 

 



 

sectors, a dealer/repair network may be required.  Commission representatives/agents, 
on the other hand, periodically visit their customers together with their American 
principals to maintain strong personal contacts, which is a very important marketing tool 
in Turkey. 

Selling Factors/Techniques      Return to top 

In employing a manufacturers’ representative or agent in Turkey, an American firm is 
advised to provide full support with regard to literature, technical information, 
advertisement and promotional materials.  Possible government buyers and potential 
private-sector importers should receive catalogs and other literature clearly indicating the 
name and address of the local representatives/distributors.  A common and effective 
best practice is to invite the representative/agent to the United States every year for an 
annual sales strategy meeting.  Both agents and, if possible, their American principals, 
should periodically visit existing and potential customers since the importance of 
personal contact in Turkey cannot be overemphasized. 
 
Especially in larger Turkish cities, international trade promotional events, such as fairs, 
exhibitions and seminars, are common methods of sales promotion.  These fairs are 
also opportunities for U.S. companies to assess and meet existing competition, since 
most major foreign and local suppliers participate in such events.  The catalogs of the 
events serve as 'trade lists' on specific product categories.  Currently, there are about 
seventy international fair and exhibit organizers in Turkey.  
  
The U.S Commercial Service in Turkey has been promoting attendance by prospective 
Turkish buyers at major fairs in the U.S. and Europe.  U.S. Commercial Service Sector 
Specialists take Turkish business delegations to exhibitions in the U.S, Europe (under 
the Showcase Europe-Showtime program), and in the Middle-East and counsel U.S. 
companies during the exhibitions.  Likewise, the Foreign Agricultural Service (FAS) 
organizes trade teams to U.S. agriculture and food shows.  CS Turkey will continue to 
coordinate with other U.S. Government posts and event organizers to facilitate the visits 
of buyers to these events. The events promoted by CS Turkey are usually announced on 
CS Turkey’s web site: 
 
 http://www.buyusa.gov/turkey/en/ 
 

Electronic Commerce      Return to top 

Statistics show that Turkey has the 12th highest number of internet users among 
countries world-wide.  There were 35 million Turkish internet users in 2010, up from 4 
million in 2002, and 50 million credit card users, up from 16 million in 2002.  The majority 
of E-commerce transactions in Turkey are in the field of Internet banking.  Local industry 
sources report that nearly 70 percent of all electronic commerce transactions are in on-
line banking and financial services.  The concept of Internet banking in Turkey is popular 
given the high cost of maintaining bank branches throughout the country.  Apart from 
increasing customer service, the commercial banks realized that lower transaction costs 
for internet banking was attractive to consumers. 
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Other e-commerce business activity includes ticketing, travel, food delivery, 
entertainment, clothing, and consumer products.  The majority of commercial sites were 
developed without focusing on IT integration of overall corporate operations and instead 
focused on order taking and transaction clearance.  There is a lot of room for 
development and new concepts.  Turkish E-commerce companies generate only a small 
percentage of gross revenue from electronic transactions.  The Turkish Government also 
gives importance to e-government activities such as tax payments over the Internet, 
applications for passports, and many other paperless application procedures. 
 
A new Turkish Commercial Code will come into effect in July of 2012 requiring, among 
other things, that businesses have a web-site meeting a number of minimum 
requirements.  This may further spur various forms of electronic commerce.   
 

Trade Promotion and Advertising     Return to top 

Chambers of Commerce and Industry, various associations, and specific sector 
publications serve as potential channels for advertisement.  Television commercials or 
ads in major newspapers are also highly effective.  In Turkey, there are over 20 national 
TV channels.  Major newspapers include Cumhuriyet, Dunya, Hurriyet, Milliyet and 
Sabah, all of which have their headquarters in Istanbul with branch offices in Ankara.   
 
The country's foremost commercial/economic daily newspaper is Dunya.  The leading 
English language newspaper is the Turkish Daily News.  Major weekly periodicals are: 
Anka Haber (economy); Barometre (economy); Briefing (weekly inside perspective on 
Turkish political, economic and business affairs); Detay (economy-also publishes 
tenders on equipment procurement and infrastructure projects); Eba Newsletter 
(economy/English daily); Eba Report (a weekly special survey of Turkish business, 
industry and business contacts); and Tebanews (weekly magazine--in English—on 
tenders, investment projects and the economy). There are many periodicals issued 
monthly.  The most important publications in this category are: Bilgisayar (computer and 
related equipment); Bilisim (computer and related equipment); BT/Haber 
(weekly/computer and related equipment); Dunya Insaat (construction machinery); 
Finans Dunyasi (finance and economy); Telekomunikasyon (telecom); and Turkey 
(economy) and Yazilim Donanim (software).   
 
Most of the media links are available at: 
 
http://www.gazeteler.com/ 
 

Pricing        Return to top 

Price has traditionally been the most important consideration in government tenders.  
Private sector buyers may emphasize quality and value, but price remains a significant 
issue.  In both public and private sales, creative financing which reduces upfront cash 
outlays or extends the terms of payment can provide greater value to clients.  While 
imports from European Union and EFTA countries are exempt from duties, American 
firms can still be competitive by offering financing alternatives to credit-hungry Turkish 
buyers.  U.S. Exim Bank, OPIC and U.S. TDA have various financial vehicles to assist 
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U.S. exporters and investors.  Financing also includes GSM-102 export credit 
guarantees, which are available for most agricultural products.  The U.S Commercial 
Service in Turkey urges U.S. exporters to utilize letters of credit and other methods to 
secure transactions when establishing a new relationship with a Turkish importer. 
 

Sales Service/Customer Support     Return to top 

Proper after sales service and customer support can be a competitive advantage for 
U.S. exporters to Turkey.  U.S. suppliers should identify local agents/distributors with the 
necessary service and maintenance capability.  Depending on the level of business 
activity, a U.S. firm may also consider establishing its own office in Turkey to provide this 
type of service.   

Protecting Your Intellectual Property    Return to top 

 
 Protecting Your Intellectual Property in Turkey: 
 
Several general principles are important for effective management of intellectual 
property (“IP”) rights in Turkey.  First, it is important to have an overall strategy to protect 
your IP.  Second, IP is protected differently in Turkey than in the U.S.  Third, rights must 
be registered and enforced in Turkey, under local laws.  Your U.S. trademark and patent 
registrations will not protect you in Turkey.  There is no such thing as an “international 
copyright” that will automatically protect an author’s writings throughout the entire world. 
Protection against unauthorized use in a particular country depends, basically, on the 
national laws of that country.  However, most countries do offer copyright protection to 
foreign works under certain conditions, and these conditions have been greatly simplified 
by international copyright treaties and conventions. 
 
Registration of patents and trademarks is on a first-in-time, first-in-right basis, so you 
should consider applying for trademark and patent protection even before selling your 
products or services in the Turkey market.  It is vital that companies understand that 
intellectual property is primarily a private right and that the US government in Turkey 
cannot enforce rights for private individuals in Turkey.  It is the responsibility of the rights' 
holders to register, protect, and enforce their rights where relevant, retaining their own 
counsel and advisors.  Companies may wish to seek advice from local attorneys or IP 
consultants who are experts in Turkey law.  The U.S. Commercial Service maintains a 
list of local corporate lawyers at: 
 
http://www.buyusa.gov/turkey/en/business_service_providers.html?bsp_cat=80120000  
 
 
There is little the U.S. government can do if rights holders have not taken these 
fundamental steps necessary to securing and enforcing their IP in a timely fashion.  
Moreover, in many countries, rights holders who delay enforcing their rights on a 
mistaken belief that the USG can provide a political resolution to a legal problem may 
find that their rights have been eroded or abrogated due to legal doctrines such as 
statutes of limitations, laches, estoppel, or unreasonable delay in prosecuting a law suit.  

 

http://www.buyusa.gov/turkey/en/business_service_providers.html?bsp_cat=80120000


 

In no instance should U.S. Government advice be seen as a substitute for the obligation 
of a rights holder to promptly pursue its case. 
 
It is always advisable to conduct due diligence on potential partners.  Negotiate from the 
position of your partner and give your partner clear incentives to honor the contract.  A 
good partner is an important ally in protecting IP rights.  Consider carefully, however, 
whether to permit your partner to register your IP rights on your behalf.  Doing so may 
create a risk that your partner will list itself as the IP owner and fail to transfer the rights 
should the partnership end.  Keep an eye on your cost structure and reduce the margins 
(and the incentive) of would-be bad actors.  Projects and sales in Turkey require 
constant attention.  Work with legal counsel familiar with Turkey laws to create a solid 
contract that includes non-compete clauses, and confidentiality/non-disclosure 
provisions. 
 
It is also recommended that small and medium-size companies understand the 
importance of working together with trade associations and organizations to support 
efforts to protect IP and stop counterfeiting.  There are a number of these organizations, 
both Turkey or U.S.-based.  These include:  
 

• The U.S. Chamber and local American Chambers of Commerce 
• National Association of Manufacturers (NAM)  
• International Intellectual Property Alliance (IIPA)  
• International Trademark Association (INTA) 
• The Coalition Against Counterfeiting and Piracy 
• International Anti-Counterfeiting Coalition (IACC) 
• Pharmaceutical Research and Manufacturers of America (PhRMA) 
• Biotechnology Industry Organization (BIO)  

 
IP Resources 
 
A wealth of information on protecting IP is freely available to U.S. rights holders.  Some 
excellent resources for companies regarding intellectual property include the following:  
 

• For information about patent, trademark, or copyright issues -- including 
enforcement issues in the US and other countries -- call the STOP! Hotline: 1-
866-999-HALT or register at www.StopFakes.gov.   
 

• For more information about registering trademarks and patents (both in the U.S. 
as well as in foreign countries), contact the US Patent and Trademark Office 
(USPTO) at: 1-800-786-9199. 
 

• For more information about registering for copyright protection in the US, contact 
the US Copyright Office at: 1-202-707-5959. 
 

• For more information about how to evaluate, protect, and enforce intellectual 
property rights and how these rights may be important for businesses, a free 
online training program is available at www.stopfakes.gov. 
 

 

http://www.stopfakes.gov/
http://www.stopfakes.gov/


 

• For US small and medium-size companies, the Department of Commerce offers 
a "SME IP Advisory Program" available through the American Bar Association 
that provides one hour of free IP legal advice for companies with concerns in 
Brazil, China, Egypt, India, Russia, and .  For details and to register, visit: 
http://www.abanet.org/intlaw/intlproj/iprprogram_consultation.html 
 

• For information on obtaining and enforcing intellectual property rights and 
market-specific IP Toolkits visit:  www.StopFakes.gov  This site is linked to the 
USPTO website for registering trademarks and patents (both in the U.S. as well 
as in foreign countries), the U.S. Customs & Border Protection website to record 
registered trademarks and copyrighted works (to assist customs in blocking 
imports of IP-infringing products) and allows you to register for Webinars on 
protecting IP. 
 

• The U.S. Commerce Department has positioned IP attachés in key markets 
around the world.  You can get contact information for the IP attaché who covers 
Turkey at:  Thomas.Bruns@trade.gov 
 

 
 

Due Diligence       Return to top 

Companies can minimize their risks doing business with a new or unknown customer or 
partner in Turkey by utilizing the U.S. Commercial Service’s International Company 
Profile (ICP) program.  An ICP provides up-to-date information that includes bank and 
trade references, names of principals, key officers and managers, product lines, the 
number of employees, financial data, sales volume, reputation and market outlook, all at 
a reasonable price.  For more information, please visit our web site at: 
 
www.buyusa.gov/turkey/en 
 

Local Professional Services     Return to top 

English-speaking attorneys specializing in commercial law, investment legislation, joint 
ventures, corporate law, tax law, bankruptcy law, public finance, banking corporations, 
criminal law, and civil law are available for consultation with U.S. business 
representatives.  A list of specialized attorneys is available from CS offices in Turkey.  
U.S. companies will also find large multi-national U.S. accounting and financial firms 
operating in Turkey, to assist in establishing a presence in the Turkish market.  Please 
see our website for more details: 

 
http://www.buyusa.gov/turkey/en/business_service_providers.html 
 

Web Resources       Return to top 
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For additional information on entering the Turkish market, or if you have specific 
questions pertaining to your product or market niche, please visit our web site: 
 
www.buyusa.gov/turkey/en. 
 
You can also advertise your company as a provider of services to U.S. companies on 
our website as a “business service providers.”  For further information on this, please 
contact Ozge.Cirika@trade.gov 
 
For information about investing in Turkey, please send an email to: 
 
usa@invest.gov.tr 
 
Or visit: 
 
www.investinginturkey.gov.tr 
 
Return to table of contents 
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Chapter 4: Leading Sectors for U.S. Export and Investment  

Commercial Sectors 
 
• Oil and Gas Sector Opportunities 
• Education Services 
• Construction Machinery  
• Defense Equipment  
• Health and Medical Technologies 
• Electric Power Prospects 
• Information and Communication Technologies 
• Plastics Materials and Processing Machinery 
• Automotive Parts and Equipment 

 
Agricultural Sectors 
 
• Cotton 
• Soybeans 
• Live Cattle 
• Rice 
 

 



 

 

Oil and Gas Sector Opportunities 

 
Overview                   Return to top 
     
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 2,150 2,370 2,700 2,900 
Total Local Production 150    190    200 220 
Total Exports     70 80      90 100 
Total Imports 2,070 2,260 2,590 2,780 
Imports from the U.S.   95    110    250    280 
Exchange Rate: 1 USD 1.54 TL 1.49 TL 1.54 TL 1.54 TL 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Government of Turkey statistics bureau, http://www.x-rates.com/cgi-
bin/hlookup.cgi 
  
 
Surrounding Turkey is 73% of the world’s proven oil reserves and 72% of the world’s 
proven gas reserves. This makes Turkey a crucial bridge between energy rich regions 
and Europe, which spends approximately $300 billion per year for imported energy 
resources.  Turkey spends over $20 billion for oil & gas imports, and there is great 
demand for exploring and finding indigenous oil and gas resources. 
 
Some companies have found natural gas offshore along the western Black Sea coast of 
Turkey and started production in Turkey.  Companies have explored for oil & gas in only 
20% of the potential onshore prospects and 1% of potential offshore prospects so. This 
means many prospects are waiting to be explored. In 2011, offshore drilling for oil and 
gas prospects in offshore Black Sea will be one of the major U.S. export opportunities.  
The state-owned company Turkish Petroleum Corporation (TPAO) has signed JV 
agreements with Chevron, Exxon Mobil and Petrobras.  TPAO has also signed an 
agreement with Transatlantic Petroleum Corporation for prospects for unconventional oil 
& gas in Turkey.  
 
TPAO has other important prospect licenses for which they would not hesitate to select a 
foreign partner as TPAO has limited resources for investment itself.  (See 
www.tpao.gov.tr)   TPAO has either established or plans to establish joint ventures for 
other potential oil & gas prospects in Azerbaijan, Iraq, Kazakhstan, Libya, Syria, 
Turkmenistan and South American countries. 
 
In addition to TPAO, Aladdin Middle East, Chevron, Edison, Enel, ENI, E.ON Ruhrgas, 
Exxon Mobil, Genel Enerji, Guney Yildizi, OMV, Pet Oil, Perenco, Petrobras, Shell, 
Statoil, Total, Transatlantic Petroleum Corporation, Thrace Basin Natural Gas Türkiye 
Corporation, Tiway Oil, Turcas, and Zorlu are the most active oil and gas upstream 
companies in Turkey.  Some of these companies are also active in downstream 
operations. 

 

http://www.x-rates.com/cgi-bin/hlookup.cgi
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The Baku-Tbilisi-Ceyhan (BTC) oil pipeline started operation in 2006 with 1 million 
barrels per day (bpd) and approximately 5% of the world's oil supply will be flowing 
through Turkey.  The target is to increase BTC Volumer to 1.6 million bpd of crude.  
Central Asian oil supply will be blended through BTC.  Ceyhan, a harbor on the 
Mediterranean coast of Turkey, will be the energy hub and in the future supply a crude 
oil blend of Azeri, Iraqi and Central Asian oil.  Ceyhan will also have at least two more 
new oil refineries and petrochemical plants.  Currently, Calik Energy is in the process of 
developing a design of an oil refinery for which it selected Shaw Stone and Webster 
Group.  Tupras is expected to make new investments in the same region where Azeri 
and Iraqi oil is received through pipelines.   
 
Another new refinery project is being developed in the Aegean Region.  Socar-Turcas 
received a license to build a new refinery at Petkim’s site in Aliaga, Izmir.  The refinery 
will be built adjacent to Petkim’s cracker.  The refinery will primarily make naphtha to 
serve as an input into Petkim’s processes, but will also produce diesel.  Total investment 
cost will be approximately $4.5 billion.  This refinery will treat 10 million tons of crude oil 
a year and will be operational at the end of 2014.  The investment license was issued in 
July 2010 and the engineering and design services are underway.  Request for proposal 
for turnkey EPC contracting is expected to be issued by the end of 2011. 
 
Currently, the existing refineries owned and operated by TUPRAS meets 60% of 
Turkey’s demand.  Therefore, new refineries will help to fill in the demand gap.   
 
Chemical and plastic growth continues to run at about 3 X GDP growths in Turkey.  
Petkim plans to expand its petrochemical production facilities in the same area.  The 
demand for Polypropylene and PVC are expected to grow in particular, but polyethylene 
and HDPE also remain strong.   
 
The Turkish Government is supporting the Samsun-Ceyhan Bosporus by-pass crude oil 
pipeline, to be constructed.  Calik Energy and the Italian firm ENI will be investors.  
Russian energy firms Transneft and Rosneft have also stated they may take 25% shares 
in the pipeline.  The total cost of the project will be $2.5 billion.  6 tender packages are 
being prepared.  U.S. companies may find opportunities with U.S. Eximbank financing.  
This project will also feed in oil to refinery and petrochemical projects to be implemented 
in the Ceyhan oil & gas industrial zone.   
 
A natural gas pipeline project to supply Europe from Azerbaijan, Iraq, Egypt and 
Turkmenistan and potentially Kazakhstan is planned as an alternative resource to 
Europe. The main source of supply will be the second stage of the Shah Deniz gas field 
Azerbaijan, coming on-stream in 2017.  The Nabucco pipeline will be extended from 
Turkey to Austria through Bulgaria, Romania, and Hungary.  A combination of state-
owned and private energy companies from these countries and Germany will be 
investors in NABUCCO.  The Nabucco project is included in the EU Trans-European 
Energy Network program. The 3,300 Km pipeline is planned to supply 25.5-31 bcma of 
gas to Europe and is planned to come on line in 2012, pending final approvals. In 2010, 
tenders for the engineering and survey for the NABUCCO pipeline links have been 
conducted.  Major opportunities will be announced at the NABUCCO web site: 
http://www.nabucco-pipeline.com/portal/page/portal/en.  
 

 

http://www.nabucco-pipeline.com/portal/page/portal/en


 

Another proposed potential pipeline project to be built in the region is Trans Adriatic 
Pipeline (TAP) project. The 520km-long pipeline will start in Greece near Thessaloniki, 
cross Albania and the Adriatic Sea and come ashore in Italy near Brindisi, allowing gas 
to flow directly from the Caspian basin and Middle East into European markets.  The 
pipeline is part of the European Union-designated Southern Gas Corridor which will link 
Caspian gas sources to Europe and provide significant reverse flow capacities.  The 
project is designed to expand transportation capacity from 10 to 20 bcm per 
year depending on throughput.   The TAP project also envisages the development of 
natural gas storage facilities in Albania to further ensure security of supply during 
operational interruptions of gas deliveries.  (http://www.trans-adriatic-
pipeline.com/index_.html)  
 
In addition to NABUCCO and TAP, the Interconnection Turkey Greece Italy (ITGI) 
natural gas pipeline project will probably be another opportunity to be considered.  The 
collaborative agreement to build and manage the pipeline was signed by the 
representatives of the three countries in July 2007 in Rome.  The project will supply 
natural gas from the Caspian Sea and the Middle East to Europe.  The ITGI project 
includes three segments, including expansion of the Turkish national grid for transmitting 
natural gas to Italy and Turkey, building a pipeline between Turkey and Greece, and 
building a further pipeline between Greece and Italy.   
 
The project has been given top priority by the European Commission.  The European 
Union has also proposed to fund €100m for the ITGI project, calling it a "project of 
European interest" in the European recovery plan.  The pipeline between Turkey and 
Greece is known as Interconnector Turkey Greece (ITG) which is completed and 
supplying gas to Greece, but may need to be expanded. The pipeline between Greece 
and Italy is known as Interconnector Greece Italy (IGI).  The project will also include a 
bypass line between Greece and Bulgaria. Known as Interconnector Greece Bulgaria 
(IGB), it will have a transmission capacity of three to five billion cubic meters of natural 
gas per annum.  The ITGI project is scheduled to be operational by 2015.   
 
Botas, Turkey’s pipeline parastatal, has approximately 10,000 Km of natural gas (NG) 
transmission pipelines within Turkey.  Approximately 68 provinces in Turkey received 
natural gas and this figure is expanding every year throughout the entire country with the 
private sector investments of NG distribution lines. Maintenance repair and overhaul of 
these pipelines present opportunities for American firms. 
 
One of the major projects in this sector is BOTAS Petroleum Pipeline Company’s 
Underground Gas Storage project near Salt Lake in Turkey.  The World Bank approved 
a loan of US $325 million to support this Gas Sector Development Project. The gas 
storage facility will be located in an underground salt formation close to Tuz Lake, a salt 
lake in Central Turkey. The facility, upon completion, will have a storage capacity of 
about 960 million cubic meters of working gas and 460 million cubic meters of cushion 
gas (the portion of gas which is required to remain in the cavern to maintain its 
integrity).  The facility will have the capacity to deliver 40 million cubic meters of gas per 
day up to 20 days and can be refilled at the rate of 30 million cubic meters per day over 
a period of 25 days. Calik Energy is developing another underground gas storage project 
in the same region. The U.S. Trade Development Agency (US TDA) has provided a 
grant for a feasibility study of this project, which is being conducted by an American firm. 
The U.S Embassy’s Commercial Service is recruiting an oil and gas service/ machinery 
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trade mission to Turkey and Kazakhstan in June 2011; contact our offices for more 
detail. 
 
As part of the liberalization process in the natural gas (NG) market, the Energy Market 
Regulatory Agency issues licenses for natural gas distribution, storage, trading (import-
export or wholesale) to the private sector.   
 
www.botas.gov.tr.  
 
 
Sub-Sector Best Prospects      Return to top 
 

• Offshore/Onshore Oil and Gas Drilling and Production Equipment and Services;  
• Turbines, Compressors and Pumps For Pipeline Applications;  
• Measurement and Process Control Equipment for Pipeline Operations;  
• Industrial Automation, Control And Monitoring Systems and Other Equipment 

and Services For Refineries, Gas Processing and Petrochemical Plants;  
• Seismic Processing and Interpretation;  
• Petroleum Software Development;  
• Sulfur Removal and Disposal Technologies;  
• Well Stimulation;  
• Field Abandonment Services;  
• Geothermal Exploration, Drilling, Production and Processing Equipment and 

Services, 
• Engineering and Industrial Construction Companies.  
• Scada Systems,  
• Pipeline Construction Equipment,  
• Remote Controlled Digital Gas Meters,  
• Pressure Reduction Valves,  
• CNG Service Station Equipment,  
• LNG Facilities,  
• Refinery Equipment and Technology Supply,  
• Underground Storage Surface and Sub-Surface Facilities.   

 
 
Opportunities       Return to top 
 
U.S. Companies have potential opportunities in the construction of NABUCCO, Samsun-
Ceyhan, and Iraq-Turkey natural gas pipelines.  Tuz Golu Underground Gas Storage 
project surface and sub-surface facilities, salt cavern leaching contracts, new refineries, 
and BOTAS’ new main transmission pipeline construction tenders, which include gas 
turbines and generators.  In next 5 years, Botas will require 7 more natural gas 
compressor stations.  Opportunities exist in oil and gas exploration and production 
offshore Black Sea and in Southeastern Turkey.  A new refinery, petrochemical plants 
and LNG facilities will be other opportunities to consider. 
 
 
Web Resources       Return to top 
 

 

http://www.botas.gov.tr/


 

Botas’ Web Site:                                                                                                     
www.botas.gov.tr  
Energy Market Regulatory Agency (EMRA)’s Web Site: 
www.emra.org.tr  
Petroleum Affairs General Directorate (PIGM) web site 
www.pigm.gov.tr  
NABUCCO Web Site: 
www.nabucco-pipeline.com  
TPAO Web Site:                                                                                                     
www.tpao.gov.tr  
PETFORM Web Site:                                                                                         
www.petform.org.tr  
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Serdar Cetinkaya  
Commercial Specialist 
U.S. Commercial Service 
e-mail:  Serdar.Cetinkaya@trade.gov 
Web:  http://www.buyusa.gov/turkey/en 
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Education Services 

 
Overview        Return to top 
         
             Unit: Turkish Students 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Students Abroad 32,500 32,000 33,000 33,500 
Total Students in U.S. 12,148 12,397 12,400 12,600 
Undergrad in U.S.  4,008 3,657 3,800 3,900 
Grad Students in U.S.  6,320 6,583 6,700 6,750 
Other students 
(Language, training, OPT)  

1,820 2,157 1,900 1,950 

 
Data Sources: Turkish Ministry of Education and the Institute of International Education  
 
 
Turkey's population of 73.7 million is relatively young, when compared with many other 
countries. About 45 percent of the population is under the age of twenty-five. This young 
population provides considerable opportunities for international education institutions.  
 
According to the Basic Law on National Education No 1739, the Turkish school system 
has 4 different levels: 
 
a) Pre-school Education: Pre-school education is not compulsory in Turkey. Most of the 
preschools are privately owned and some are attached to the state primary schools. 
They are concentrated in large cities so as to meet the needs of working parents. 
 
b) Primary School Education: In Turkey, primary school education is compulsory which 
starts at the age of 6 and lasts eight years. 10.92 million students are enrolled at 33,310 
primary schools. 
 
c) Secondary Education: Secondary education includes all of the general, vocational and 
technical high schools that provide four years of education after primary school. The 
number of high school students is about 4.24 million. There are a total of 8,913 high 
schools, including the public and private high schools. The public high schools have 
limited resources and more students in one classroom compared to the private ones.  
 
d) Higher Education: Normally there is 4 years of undergraduate education for the 
universities, with some fields such as medicine lasting six years.  There are also the 
“Meslek Yuksek Okullari”, literally “higher vocational schools” which offer 2 year of 
undergraduate study over high school and are very much like the community colleges in 
the U.S.   
 
As of December 2010, there are 102 public and 52 private foundation universities 
serving 3 million students in various academic programs. 2009 figures reveal that 1.62 
million students are enrolled in undergraduate programs, 109,845 in master’s programs, 

 



 

35,946 in PhD, 12,292 in doctors in residency programs and 1.14 million in the Open 
University. Public universities charge a small fee, whereas private university tuition costs 
range between 10 thousand dollars to 25 thousand dollars per year. A number of 
outstanding students of limited means are able to attend private universities on merit 
scholarships.  
 
Entrance into the university is very competitive due to the limited capacity of Turkish 
universities. Students need to pass a nationwide placement test that takes place once 
every year in June. Every year an increasing number of students take the exam.  In 
2010, 1,487,626 high school graduates took the exam and around 24% of these 
applicants were enrolled in a 4-year program, 19% in a 2-year program, 21% to the 
Open University (distance education in the various subfields of economics and business 
administration). The rest were unable to enter any higher education program.  
In Turkey, the Ministry of National Education (Milli Egitim Bakanligi) is responsible for 
administering all educational services in the country, excluding higher education. The 
Council of Higher Education (YOK) is a 22-member corporate public body responsible 
for the planning, coordination and supervision of higher education. 
 
The number of Turkish universities are insufficient to meet the increasing demand for 
higher education, thus there is a large Turkish student population studying abroad. Many 
students willing to study abroad, place American universities at the top of the list due to 
the quality of education and good career prospects. Over 30 thousand students go 
abroad for university education; U.S. colleges and universities already attract around 
13,000 Turkish students for undergraduate, graduate and specialized training. This 40 % 
plus U.S market share is significant. 
 
The Institute of International Education’s Open Doors 2010 Statistics reveal that Turkey, 
with its 12,397 students is the tenth leading place of origin for students in the U.S., right 
after Vietnam and surpassing Germany, France and the U.K. Turkey ranks number one 
among European countries with the number of students in the U.S. Turkish students also 
constitute the ninth largest student body in the U.S. for intensive English programs.  
 
According to Institute of International Education’s Fact Sheet on Turkey for the 
Academic Year 2009-2010, among 12,397 Turkish students the level of enrollment is as 
follows: 
• Undergraduate: 3,657 
• Graduate: 6,583 
• Other (Language and Training Courses): 2,157 

 
 
Sub-Sector Best Prospects      Return to top 
 
According to the Activity Report prepared by the Turkish Fulbright Commission Istanbul 
Branch Office in 2010, which is part of the Education USA network of the Department of 
State, following are the most popular fields of study chosen by Turkish students: 

 1. Business administration and economics (especially MBA programs 
in finance, marketing and international business) 

37 % 

2. Engineering, computer science and other technical fields 23 % 

 



 

3. English as a second language 12 % 

4. Short-term certificate programs and/or summer programs (mostly in 
business ESL) 

7 % 

5. Social sciences, humanities and arts (mainly psychology, political 
sciences, architecture and law) 

7 % 

6. Mass communications (radio-TV, film&video production) 6 % 

7. Medicine and other medical fields (for the most part, advanced level 
residencies) 

5 % 

8. Natural and physical sciences 2 % 

9. Other fields 1 % 

 
 
Opportunities       Return to top 
 
There are more students interested in higher education than can be accommodated in 
the Turkish universities. Thus, good opportunities exist for American universities and 
colleges to explore a rapidly growing market. The results of the central university 
placement exam in Turkey are not announced until mid August, so overseas schools 
that can accept unmatched or dissatisfied students for the second semester/quarter 
have an advantage. 
 
The Ministry of National Education, the Council of Higher Education and many ministries 
offer scholarships to hundreds of successful students each year wishing to continue their 
studies abroad. These students usually apply to top "brand name" universities either in 
Turkey or abroad. Cost is not a critical factor in their decision-making process as the 
scholarship sponsors pay for their entire studies. However, these scholarship holders 
are usually bonded to work with their sponsoring organizations for about 6-10 years after 
they graduate. Their decisions are based mostly on the reputations of institutions, the 
faculty, and the programs that these students will be pursuing.  

Due to the competitive nature of the Turkish labor market and the significant level of 
unemployment, many students feel the necessity to have a post graduate/masters 
degree to be able to find better jobs. These programs are even more competitive, so 
students seek placement at foreign universities. Graduate studies are the most popular 
level of enrollment for Turkish students. 

Several Turkish universities have cooperation programs with American universities and 
their students have opportunities to continue their education in the U.S. institutions. 
Other American institutions may wish to pursue such cooperative agreements as well as 
student exchange programs to attract qualified Turkish students. 

Many students and professionals opt for supplementary English language education to 
improve their command of English, as fluency in English provides a competitive 
advantage in job hunting and career prospects. This opportunity gives U.S. firms a 

 



 

chance to compete in the market by providing private English language courses in 
Turkey and intensive language programs in the United States. 

Other opportunities for U.S. educational institutions and companies include the following: 

• Professional language training in Law; Business Administration; Marketing; and 
Technical English in Turkey and abroad 

• Graduate and doctorate programs 
• Business and certificate courses for professionals in Turkey, particularly 

computer-based programs 
• Distance education programs 

 
 
Web Resources       Return to top 
 
The Turkish Fulbright Commission: 
http://www.fulbright.org.tr/ 
 
Ministry of National Education (For General Education): 
http://www.meb.gov.tr/english/indexeng.htm 
 
 
The Council of Higher Education (For Higher Education): 
http://www.yok.gov.tr/en/ 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Perim Akguner  
Commercial Specialist 
U.S. Commercial Service 
U.S. Consulate Istanbul, Turkey  
e-mail: Perim.Akguner@trade.gov 
Web:  http://www.buyusa.gov/turkey/en 
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Construction Machinery 

 
Overview        Return to top 
 
              Unit: USD millions 
 

2009 2010 2011 
(estimated)

2012 
(estimated) 

Total Market Size 2,388 2,388 2,791 4,783 
Total Local Production 707 707 1,110 1,776 
Total Exports 910 910 910 1,138 
Total Imports 2,591 2,591 2,591 4,145 
Imports from the U.S. 207 207 207 350 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: World Trade Atlas and industry feedback, http://www.x-rates.com/cgi-
bin/hlookup.cgi 
 
 
Turkish construction machinery market is one of the fastest growing ones in this field in 
Europe. The Turkish economy has been  growing at an average rate of 5-6% every year 
since 2003 until the last financial crisis of 2008. As was the case in the rest of the world, 
2009 was a negative growth year but 2010 proved to be different year for Turkey with a 
GDP growth rate of approximately 8%. The construction industry was a catalyst to this 
increase. Turkey houses a population of 75 million people and the country has been 
experiencing a domestic migration from rural areas to cities in the last 30 years. This 
created and is expected to keep on creating proper houses for people to live and work 
in, which eventually led to growth in construction industry.  
 
In addition to strong domestic demand fot construction machinery, the presence of 
Turkish contractors; Russia, Central Asia, Middle East, the Balkan countries and North 
Africa also plays a role. According to a report by Engineering News Record, there are 33 
Turkish contractors in the ‘’World Top 225 Contractors List’’ ranked according to the 
number of contracts granted outside their home/over countries. Turkey ranks after China 
in the number of contracts granted, which amounted to $23.6billion in 2009.  
 
All of these factors make Turkey an attractive market for U.S. construction machinery 
exporters in general. Turkey is the sixth largest construction machinery market in 
Europe, showing signs for room for growth. In 2000, 4,900 units of heavy construction 
machinery were sold in Turkey; come 2010, the number increased to 7,700 and forecast 
for 2011 is to close the year with a sales of 10,000 units of heavy construction 
machinery. According to The Turkish Construction Machinery Distributors and 
Manufacturers Association’s (IMDER) figures, in 2010, there were around 54,000 units 
of various types of construction machinery in use (not over 7 years of age).  
Whereas Italy, France and Germany had 170,000 units, 220,000 units and 210,000 units 
respectively, The Turkish market has much room for growth.  
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There are 550 Turkish companies operating specifically in the construction machinery 
sector. Turkey also manufactures various construction machinery and there are 100 
manufacturers. There are 220 companies that are supplying manufacturers and the rest 
are importers and distributors. Imported products dominate 70% of the market, whereas 
30% of market is composed of products manufactured by Turkish companies. These 
machinery are mainly in the following industries: agriculture, forestry, construction, 
mining, marble industry, solid waste management, marine and demolition.  
 
Industry sources stated that about 80% of products sold in the market are excavators, 
loaders backhoe loaders and forklifts. This fact encouraged a number of Turkish 
companies start their own manufacturing facilities in Turkey in order to meet demand. 
Eventually, they started exporting, too. The major manufacturers are Cukurova Insaat, 
Hidromek and Sanko. There are also some global brands operating in this specific area 
like Caterpillar, JCB, New Holland, Hyundai, Daewoo, Hitachi, Kato Works, Liugong and 
Volvo. As the value added tax levied on these products is 8% and is less than the 18%  
levied on other construction machinery, they benefit from this advantage.  
 
The rest of the products, which constitute around 20% of the market, are mainly mobile 
cranes, tower cranes, crawler cranes, breakers and demolition tools, minining and 
tunneling machines, drill rigs and rock drills, concrete pumps, cylinders, dozers, road 
rollers, mixers  etc. Global brands that are active in the market in the marketing of these 
products are Sandvik, Schwing, Stetter, New Holland, Terex, Manitowoc, Demag, 
Liebherr and Hiab. Within these products, due to fastly growing construction industry and 
construction of high rise buildings, there is a specific need for tower cranes. There 
currently are around 1,500 tower cranes in Turkey; in the last few years, about 300 
cranes are sold in Turkey annually. In addition to this, use of truck mounted cranes is 
also increasing, with potential for U.S. companies. It should be noted that Turkey is a 
major automobile and commercial truck manufacturer and when selling truck mounted 
cranes to Turkey, sales from U.S. will most probably be less the truck itself.  
 
As for exports of second-hand machinery to Turkey goes, Turkish regulations are not 
totally aligned with the regulations in European Union (EU). While documentation and 
certification requirements are the same with EU,Turkey allows for  second hand sales of 
38 out of 42 construction types sold in Turkey. The four items that are not permitted to 
be sold second hand are beko loaders, loaders, excavators and forklifts, which are 
manufactured in Turkey.  
 
There are three groups of buyers of construction machinery in Turkey.  

- construction companies  
- rental companies  
- government/municipalities 

 
Construction companies buy various types of construction machinery to use in their own 
projects. At times when they are not using them, they rent it to our contractors. It is 
usually the case that large construction companies have a machine park.  
 
However, in the last few years, in line with the developments in Europe and in the U.S., 
construction companies started renting their machinery needs from rental companies. 

 



 

There are a number of large size rental companies in the market alongside numerous 
growing ones. The expectancy is that these rental companies will dominate the market in 
the coming years and that construction companies will buy less machinery.  
 
One other customer segment is government agencies and municipalities. The State 
Equipment Office is a government procurement agency and publishes a catalog 
composed of suppliers that can supply to government entities. Getting into this catalog 
as a supplier is one way of selling to government entities. However, as government 
entities and municipalities are now leading towards contracting their infrastructure 
projects to private construction companies in one package, this means that they are not 
buying construction machinery directly as much as they used to do.  
 
In order to be able to sell in Turkey, The U.S. Commercial Service recommends U.S. 
exporters to identify an importer/agent with a strong sales and reseller channel and 
ability to establish a maintenance service. Selling directly from The U.S. is possible; 
however, in order to have consistent and growing sales figure in the Turkish market, 
having representation in the market is advised.  
 
 
Sub-Sector Best Products   
  
As there is a strong manufacturing base and presence of many imported brands for 
backhoe loaders, loaders, excavators and forklifts, the market is highly competitive for 
these specific products. However, there are greater opportunities for the manufacturers 
of the following products:  
 

- mobile cranes  
- crawler cranes  
- tower cranes (with high ton capacity) 
- graders  
- dozers  
- rollers  
- rock drills  
- drill rigs  
- mining machinery  
- tunneling machinery  
- concrete breakers  
-  

Opportunities 
- construction sector’s being the leading driver of the Turkish economy  
- growing mining industry  
- large number of projects Turkish contractors are granted outside Turkey 
- need for more advanced equipment park to meet advanced construction needs, 

like high tonage tower cranes  
- ongoing transportation, metro and infrastructure projects  
-  
-  

Web Resources  
IMDER – Construction Equipment Manufacturers and Distributors’ Association of 
Turkey 
 

 



 

Website: http://www.imder.org.tr/?yenilisan=en 
 
Vincisder – Crane Operators Association of Turkey 
 
Website:  http://www.vincder.com/  
 
 
 
Trade Shows  
Komatek – International Construction Machinery and Equipment Exhibition  
 
Date:   April 20-24, 2011  
Expo Ground:  Ataturk Kultur Merkezi   

Ankara, Turkey  
Organizer:  Sada Fuarlari 
Phone #:  +90 312 440 8800 
Fax #:  +90 312 440 8803 
Website:   http://www.sada.com.tr/ 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Ebru Olcay  
Commercial Specialist 
U.S. Commercial Service 
U.S. Consulate Istanbul, Turkey  
e-mail: Ebru.olcay@trade.gov  
Web:  http://www.buyusa.gov/turkey/en 
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Defense Equipment  

 
Overview        Return to top 
 
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 3,863 4,030 4,390 4,390 
Total Local Production 2,319 2,500 2,700 2,700 
Total Exports 669 770 893 893 
Total Imports 2,213 2,300 2,583 2,583 
Imports from the U.S. 400 400 420 420 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Undersecretariat of Defense Industries- SSM, 
Defense Industry Manufacturers Association – SASAD, http://www.x-rates.com/cgi-
bin/hlookup.cgi 
 
 
Turkey has always had a strong military to protect and defend its national borders and 
interests. Located at the crossroads of Europe, Asia and the Middle East, Turkey and its 
armed forces must be prepared to deter political conflicts and continue to fight terrorism 
in the Caucasus, the Middle East and the Balkans. Turkey understands that its role 
within NATO is to maintain troop strength that will serve as a deterrent, support security 
and humanitarian operations in the region, support regional crisis management, and 
operate small scale or limited force deployments.  Turkey maintains the second largest 
land force in NATO and operates the second largest fleet of F-16s, second only to the 
United States.  
 
The FY 2011 Ministry of Defense (MOD) budget is $ 11.3 billion.  This does not include 
spending by the Ministry of Interior’s Gendarmerie, the Coast Guard, defense 
procurements refunded by the Turkish Treasury and the Undersecretariat for Defense 
Industry (SSM) Support Fund.  The breakdown of the total MOD budget is as follows: 44. 
2% personnel expenditures; 8.5% transfers to social security institutions; 45.7% 
procurement of goods and services; 1.2% current transfers and 0.4% capital 
expenditures.  The total amount allocated to the procurement of goods and services is 
approximately $ 5.3 billion 50% of which will be spent on modernization activities within 
the scope of the 2011 Plan for Strategic Targets. Along with MOD spending, $21.3 
million is allocated to the SSM proprietary budget.  On the other hand, as stated by 
Defense Minister Gonul, the share of MOD’s budget in total GMP has decreased by 
around 0.8% since 2003. 
 
All procurements for the Turkish Armed Forces (TuAF) are carried out according to certain 
rules and legislations, through which relevant and authorized institutions and organizations 
participate.  The basis of all procurement activities is the Public Tender Law No. 4734 and 
the Public Tender Contracts Law No. 4735, which came into effect on January 1st, 2003.  

 

http://www.x-rates.com/cgi-bin/hlookup.cgi
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Direct military defense procurement is carried out by the Ministry of National Defense.  SSM 
is in charge of all new procurements for TuAF, except for logistics related procurement and 
certain smaller projects. 
 
The MOD would like to modernize the TuAF to meet operational requirements in a timely 
fashion. Turkey is aiming to improve its manufacturing capabilities and develop a 
national industry in the field of defense to become self-sufficient.  In order to reach this 
goal, Turkey is trying to maximize local manufacturing capabilities through R&D and 
technology transfer. Large scale system integrator companies along with SMEs which 
develop subsystems for system integrators are playing a key role in building up 
indigenous solutions for the defense industry.  
 
Projects  
 
Potential Turkish projects include: Demining of Syrian Border, Joint Strike Fighter, Peace 
Onyx IV Project, F-16 Modernizations, Joint Strike Fighter Program, Attack, Transport, and 
Police Helicopter Tenders, Development of Turkish National Ship (Milgem), Turkish Frigate 
2000 Project, Air Defense Missile Systems, Basic Trainer Aircraft Design, UAV Projects, 
Satellites, Naval Patrol Craft, Weapon Platforms, Amphibious Vessels, Coastal Surveillance 
Radar Systems, Turkish National Tank,  Armed Tactical Vehicles among many others.  
 
 
IDEF 2011 
 
The 10th International Defense Industry Fair (IDEF ‘11) will take place on 10-13 May 2011 in 
Istanbul.  Organized under the auspices of the Ministry of National Defense, IDEF is the 
premier defense exhibition in Turkey and the region.  IDEF is the venue where equipment 
and service suppliers can meet key decision-makers in order to cultivate and establish 
business relationships. Kallman Worldwide Inc. is organizing a U.S. Pavilion for IDEF`11 and 
recruiting U.S. exhibitors. (http://www.kallman.com). 
 
IDEF’11 is certified by the U.S. Department of Commerce and the U.S. Commercial 
Service Turkey will be present at the U.S.A. National Pavilion during the entire show to 
assist U.S. companies. If you are interested in learning more about IDEF 2011 please 
contact Commercial Specialist Ozge Cirika at Ozge.Cirika@trade.gov or +90-312-457-
7169. 
 
 
 
Opportunities       Return to top 
 
Although the focus is on developing the national defense industry, due to the size and 
sophistication level of the upcoming projects there are various opportunities for U.S. 
companies in the Turkish Market.  In the main weapons systems category, about 80% of 
the defense equipment is presently procured from abroad.  
 
The requirements of TuAF are met through direct purchases from domestic and foreign 
markets or by their participation in joint production programs.  The joint production 
programs constitute potential export opportunities, as the tendency is to give more 
emphasis to joint production and joint activities through R&D. Turkey has started taking 
steps to develop indigenous systems to meet the needs of the TuAF.  
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The modernization of TuAF will also bring export opportunities to U.S. companies.  In the 
next 20 years, combat weapons and equipment currently in the TuAF inventory will need 
to be modernized or replaced with systems incorporating new technologies.  Other 
requirements include main battle tanks, wheeled armored vehicles, tank transport and 
rescue vehicles, artillery upgrades, the pedestal mounted Stinger program, army tactical 
missile system (ATACMS), combat aircraft, airborne early warning aircraft (AEW), 
search and rescue helicopters, unmanned aerial vehicles (UAVs), submarines, destroyer 
class ships, fast patrol boats, mine hunter vessels and maritime patrol and surveillance 
aircraft. 
 
 
Web Resources       Return to top 
 
U.S. Department of Commerce market research: 
http://www.export.gov/marketresearch.html 
 
SSM 
www.ssm.gov.tr 
 
MOD 
www.msb.gov.tr 
 
SASAD  
www.sasad.org.tr 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Ozge Cirika  
Commercial Specialist 
U.S. Commercial Service 
U.S. Consulate Istanbul, Turkey  
e-mail: Ozge.cirika@trade.gov  
Web:  http://www.buyusa.gov/turkey/en-+ 
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http://www.ssm.gov.tr/
http://www.msb.gov.tr/
http://www.sasad.org.tr/
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Health and Medical Technologies 

 
Overview        Return to top 
 
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 1,600 1,800 1,870 2,020 
Total Local Production 190 200 210 226 
Total Exports 190 200 220 240 
Total Imports 1,600 1,800 1880 2,034 
Imports from the U.S. 260 270 280 305 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Most of the figures were collected from the World Trade Atlas and 
industry feedback, http://www.x-rates.com/cgi-bin/hlookup.cgi 
 
 
Turkey has a population of approximately 75 million people and is a growing market for 
the medical products and services sectors. The Ministry of Health (MOH) is the largest 
provider of healthcare and the only public provider of preventive services in Turkey. At a 
national level, MOH is responsible for the country’s health policy and health services.  In 
fiscal year (FY) 2011, 17.2 billion TL was allocated to the Turkish Ministry of Health 
(MOH) by the Government of Turkey (GOT). The MOH budget showed an increase of 
40% year over year. A key driver behind Turkey's continued double-digit growth in health 
expenditure is the country's improved health insurance coverage. The implementation of 
state-funded health insurance for the lowest earners is expected to make a significant 
contribution to continued health expenditure growth over the next five years. 
 
More than 50 percent of healthcare expenditures are devoted to medical services, while 
medical devices constitute a smaller portion of the total overall healthcare budget.  Major 
healthcare services are provided by both public and private hospitals. Approximately 40 
percent of in-patient and 56 percent of the outpatient expenses are financed by public 
funding sources. 
 
There is a strong privatization trend in Turkey's health sector, even though a high 
percentage of total hospital bed capacity is provided by government agencies.  The 
construction of many private hospitals offers increased sales opportunities and less 
complicated procurement requirements compared to the confusing tender requirements 
used by government agencies.  The Ministry of Health is also pursuing a number of 
Public Private Partnership (PPP) projects with Turkish and foreign companies to 
establish healthcare campuses, large medical complexes with several hospitals, labs 
and recreational areas, in large cities.  These projects are also business opportunities for 
U.S. medical companies and healthcare service providers, often when teaming with 
Turkish construction companies. 
 

 

http://www.x-rates.com/cgi-bin/hlookup.cgi


 

Another major transformation Turkish healthcare system is undergoing is the 
introduction of family practitioner practice across the country. Turkey has been educating 
family practitioner for at least a decade but could not devise the method to utilize these 
professionals effectively. As of December 2010, a nationwide system was initiated 
whereby every Turkish citizen was assigned a family practitioner for primary and 
preventative medical service.  
 
The Republic of Turkey has a number of private care facilities focused on cardiovascular 
care, OBGYN, orthopedics and minimally invasive outpatient ambulatory procedures.  A 
number of private hospitals are procuring angio-cath, radiological equipment and 
advanced surgical and life support technologies. The procurement of air ambulances 
and diagnostic medical devices is also being considered.  The MOH is working to 
establish a Council of Pharmaceuticals and Medical Devices, which will be independent 
from the MOH with the authority to regulate and control the medical equipment, 
pharmaceuticals, cosmetics market in Turkey. 
 
Medical tourism is a new sector developing in Turkey.  Increasingly, patients from 
Europe and the Middle East go to Turkey for medical treatment, as private healthcare is 
becoming more affordable.  Turkey has become a popular destination for health care 
among these countries because most of the patients have already vacationed in Turkey 
and are comfortable with the country's infrastructure. 
 
Currently, medical procedures in demand vary from simple procedures to fertility 
treatment, cosmetic surgery, and laser surgery.  The most popular procedures are 
cosmetic and dental procedures, yet Turkey also has a good reputation in cardiology, 
ophthalmology, endocrinology, gastroenterology, rheumatology, nephrology, oncology, 
neurology, dermatology, gynecology/obstetrics, orthopedics, organ transplantation, and 
otolaryngology (ear, nose & throat).  Some of these surgeries have long waiting lists in 
European countries, which is another reason why Turkey is an attractive country for 
medical procedures. 
 
Sub-Sector Best Prospects      Return to top 
 
There are about 6,000 companies in the medical device and disposables market in 
Turkey, of which about 450 of these are medium to large size companies. There are 
about 100 medical equipment manufacturers in the country, most of which are 
manufacturing disposables, prosthetics and hospital furniture.  
 
• Disposable products 
• Advanced med/surgery equipment including angio-cath facilities 
• Radiology and pathology 
• Advanced diagnostics systems  
• Optical devices 
• Parts and components of medical devices 
• Electronic instruments and appliances for physical and chemical analysis 
• Vaccines 
• Orthotic and prosthetic equipment 
• OR/ER systems 
• Dental equipment and devices  
 
 

 



 

Opportunities       Return to top 
 
The total bed capacity in Turkish Hospitals is above 200,000, an increase of more than 
10 percent over the past 5 years.  The privatization and transformation of the healthcare 
system, establishment of new healthcare facilities under the PPP model and ongoing 
hospital projects of the Ministry of Health are export opportunities.  
 
As Turkey continues to expand the number of private and public hospitals, the purchase 
of advanced medical equipment will continue.  There are now some large hospital chains 
that not only operate in large cities but open private hospitals in parts of the country 
where only state provided healthcare services. These new hospitals are all state of the 
art facilities with advanced medical equipment in use.  
 
 
Web Resources       Return to top 
 
Ministry of Health http://www.saglik.gov.tr 
Health Industry Employers’ Association (SEIS) http://www.seis.org.tr/ 
State Institute of Statistics   http://www.tuik.gov.tr/ 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Ebru Olcay  
Commercial Specialist 
U.S. Commercial Service 
U.S. Consulate Istanbul, Turkey  
e-mail: Ebru.olcay@trade.gov  
Web:  http://www.buyusa.gov/turkey/en 
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Electric Power Prospects 

 
Overview        Return to top 
 
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 2,650 3,330 3,800 4000 
Total Local Production 850 980 1,150 1200 
Total Exports 120    130 160 180 
Total Imports 1,920 2,480 2,810 2980 
Imports from the U.S.    410 460 550 650 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Total market size covers total project costs.  Imports from the U.S. cover 
equipment, goods and services exports to Turkey, http://www.x-rates.com/cgi-
bin/hlookup.cgi 
 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Total market size covers total project costs.  Imports from the U.S. cover 
equipment, goods and services exports to Turkey. 
 
In accordance with the Turkey’s 10 Year Electric Power Generation Capacity Projections 
prepared by TEIAS and approved by the energy regulator EMRA, Turkey’s electricity 
demand for electricity will grow 5% in 2011, 7.5% until 2017 and 7.4% until 2019 under 
the high demand scenario.  These figures will be 5% in 2011, 6.7% in 2012-2015 and 
6.6% in 2016-2019 on annual basis under a low demand scenario.  As per the scenario, 
62,968 GWh of additional power generation will be added by the private sector while the 
public sector will add 10,924 GWh with new investments until 2017.  If other new 
investments are not made, Turkey may have an electricity supply shortage by the end of 
2016. This presents major opportunities for U.S firms in all aspects of power generation. 
 
Turkey generated approximately 210 billion kWh of electricity from the existing installed 
capacity of approximately 46,000 MW in 2010. This represents 7.9% increase power 
generation from that of 2009.  45% of the power generation came from the natural gas 
combined cycle power plants, almost 25% from hydroelectric, 1.5% from wind energy 
and the rest from lignite-fired power plants.  Turkey also imported electricity from 
Azerbaijan, Georgia and Iran.  In 2010, Turkey’s total consumption rose to 212 billion 
kWh, representing 8.4% growth in electricity consumption.  EMRA announced that a 
total investment of over USD 3.33 billion was inaugurated in 2010, which added 3,810 
MW to total installed capacity.  47% of investment was in the renewable energy sector 
and it provided an investment of USD 1.56 billion. 
 
In case of low demand, Turkey will still require 440 billion kWh and in case of high 
demand, 480 billion kWh electricity production a year in 2020.  This means Turkey will 

 

http://www.x-rates.com/cgi-bin/hlookup.cgi
http://www.x-rates.com/cgi-bin/hlookup.cgi


 

have to increase the total installed capacity over two times of the existing capacity until 
2020.  Turkey will require the following new power generation investments through 2020 
in the electric energy sector:   
 
US$ 20.1 billion; US$ 4 billion per year between 2011 – 2015  
US$ 27.5 billion; US$ 5.5 billion per year between 2016 – 2020  
 
The Turkish government has focused on the development of nuclear power plant 
projects as Turkey pays over USD 20 billion for oil and gas imports every year.  Turkish 
and Russian Governments signed a bilateral agreement to build Turkey’s first nuclear 
power plant.  The Russian Federal Atomic Energy Agency (Rosatom) and Energy and 
Natural Resources Ministry will be the representatives of the two sides in the agreement. 
A Russian consortium will initiate work for the establishment of a company to carry out 
the construction project within three months. The plant will have the total capacity of 
4,800 megawatts (MW) in four units. The company that will be established to carry out 
the project will be the owner of the power plant as well as all of the electricity produced. 
Russian companies will not have less than a 51 percent share in this new company. 
Turkey will start receiving 20 percent of the company’s net profit 15 years after each unit 
begins operating. The first unit is expected to be built and start operations within seven 
years of construction. The Turkish Electricity Trading and Contracting Company 
(TETAŞ) will sign an agreement with the company to be established; giving a power 
purchase guarantee of 12.35 cents per kilowatt hour (kWh).  A consortium led by state-
controlled Russian builder AtomStroyExport will construct the plant in Akkuyu, 
undertaking the entire cost of construction, estimated at around $20 billion. The first 
nuclear power plant will be operational by 2018.  
 
Considering the high demand, Turkish Minister of Energy Yildiz announced Turkey will 
need three functioning nuclear power plants by 2023, in an effort to diversify the supply 
of energy in the country.  Japan is interested in implementing a similar project in Sinop 
province. 
 
The Ministry of Energy expects renewable energy power generation to meet 30% of 
Turkey’s electricity demand in 2023 (100th year anniversary of Turkish Republic.)  The 
current wind power generation capacity of 1044 MW (as of June 2010) is expected to 
increase to 10,000 MW by the end of 2015. In this regard; the Turkish Parliament 
passed an amendment to the existing Renewable Energy Law No. 5346. The New Law 
No. 6094 came into force on January 8, 2011, which set different feed-in tariffs for 
different renewable energy resources as follows: 
7.3 dollar cents for hydroelectric, 
7.3 dollar cents for wind, 
10.5 dollar cents for geothermal,  
13.3 dollar cents for biomass, 
13.3 dollar cents for solar energy. 
 
These figures are envisaged to apply only for power plants, to be commissioned on or 
before 31 December 2015. Extension of the deadline is subject to Council of Ministers’ 
decrees.  Companies are free to select these feed-in tariffs or sell electricity to the 
PMUM pool system at the daily and hourly proposed prices, which includes peak hours.  
Companies have to make this election on a yearly basis. 
 

 



 

The new law provides incentives for domestic production of renewable energy 
equipment.  By manufacturing some parts of the renewable energy equipment, investors 
will receive higher feed-in tariff rates for the next five years.   
 
Turkey also has an Energy Efficiency Law, which sets strategies and prepares energy 
efficiency plans and programs.  The law assigns an Electricity Affairs Survey 
Administration (EIE) as the authorized agency for issuing Energy Service Company 
(ESCO) licenses.  The law stipulates that industrial facilities will be asked to employ 
ESCOs and energy efficiency projects will receive incentives after approval by the EIE 
and the Energy Efficiency Coordination Board. 
 
The Turkish Parliament also passed a Law (# 5836), which approved Turkey’s 
participation in the Kyoto Protocol agreement, which was followed by the Council of 
Ministers Decree No. 2009/14979 also approving the Protocol.  The law and decree will 
force manufacturing companies, thermal power plants and others major carbon emission 
producers to support renewable energy projects and obtain carbon credits.  
 
The private sector plans to invest in wind power projects over the next 5 years at a total 
capacity of 5000 MW.  The EIE has developed a Turkey specific wind energy atlas 
including information on the availability of transmission lines and substations.  The study 
demonstrates that Turkey has at least 48,000 MW of wind energy potential.  The Energy 
Market Regulatory Authority (EMRA) started issuing new licenses for wind power 
projects.  EMRA is also tendering new licenses for wind power project locations, which 
received more than one application for a certain region. 
 
Turkey has high solar energy potential.  The average annual sunshine exposure is 2,640 
hours (daily total 7, 2 hours) and average annual solar radiation is 3.6 kWh/m2-day 
(1311 kWh/m2-year). A recent solar atlas study calculated the total solar electricity 
capacity to be approximately 380 billion kWh (56,000 MW thermal power).  According to 
the Turkish Ministry of Energy, Turkey is ranked as the second best country in Europe 
after Spain for solar power generation investments. According to the new renewable 
energy law (6094) the total established capacity of the solar energy based power plants, 
which will connect to the transmission system by 31 December 2013, shall not exceed 
600 MW.  A recent regulation became effective allowing any power generation facility 
investment including solar will not require a license if the total installed capacity is less 
than 500 kW. 
 
Biomass potential is estimated at approximately 8.6 million TOE.  Some of the 
agricultural area used for beet and wheat farming can be allocated for bioethanol 
production.  Approximately 1.5 million tons of biodiesel and 3.5 million tons of bioethanol 
can be produced in these areas.  
 
Many Turkish companies are investing in small hydroelectric projects and seeking 
financing.  However, not many U.S. manufacturers are active in this field in Turkey.  U.S. 
companies can probably find major opportunities in geothermal projects and biomass 
projects in addition to wind energy projects. 
 
Turkey is first in Europe and 7th in the world in geothermal energy resources. The overall 
geothermal energy potential of Turkey is estimated to be 35,000 MW.  Current 
geothermal production is approx 2 Mtoe and expected to increase to 6.3 Mtoe by 2020.  
Several companies have obtained operating rights from the Minerals Research 

 



 

Exploration Institute (MTAE) of Turkey for proven reserves of geothermal energy.  
Others are exploring geothermal resources.  Turkish companies will therefore require 
lots of drilling services as well as insurance and financing for such services. Engineering 
and survey firms for geothermal energy as well as design firms and equipment suppliers 
will find a good market In Turkey.  
 
After the renewable energy bill passed, large companies in Turkey like Koç, Sabancı, 
Zorlu, Aksa, Anadolu Group, MMEKA, Polat, and Bilgin Energy announced their 
renewable energy investment plans. Sector representatives assume that at least $30 
million in investments will be made in the renewable energy sector in 2011. 
 
The U.S. Department of Energy (DOE), in coordination with other U.S. agencies, is 
launching the Near-Zero Zone project, a demonstration project for industrial energy 
efficiency in Turkey. This interagency project, which has the support of the Turkish 
government and business organizations, will help industrial companies operating within 
the Izmir Ataturk Organized Industrial Zone (IAOSB) to reduce their energy usage 
through a series of cost-effective efficiency upgrades. The project aims to demonstrate 
the impact that reducing energy consumption can have on companies’ profitability, 
promote bilateral trade and investment, and serve as a replicable model for companies 
and industrial zones throughout Turkey. A fall 2011 Trade Mission in Renewable Energy 
and Energy Efficiency, led by a senior U.S Department of Commerce official, will focus 
on such opportunities. 
 
 
Sub-Sector Best Prospects      Return to top 
 
Supply of: 
 

• Wind turbines and generators 
• Geothermal power plant equipment 
• Engineering and design of geothermal power plants  
• Geothermal survey service 
• Solar energy power generation engineering and design services 
• Concentrated solar power generation systems 
• Thin-film PV panels supply and manufacturing equipment 
• Energy storage systems 
• Energy Efficiency systems 
• Smart Grid Systems such as SCADA, remote metering, loss control systems, 
• Biomass, ethanol, biodiesel, energy efficiency services and equipment 
• Hydroelectric turbines and coal gasification systems. 
• Nuclear consultancy and nuclear power plant equipment. 

 
 
Opportunities       Return to top 
 
There are opportunities in wind energy projects, waste to energy and biomass projects 
and geothermal energy projects.  US DOE supported Near Zero Zone project will create 
business opportunities for U.S. companies in the energy efficiency sector.  Smart Grid 
applications at 21 electricity distribution companies and Turkish Electricity Transmission 
Company (TEIAS) will create major opportunities.  Estimated investment in smart grid 

 



 

applications is expected to be in the range of USD 5-6 billion.  There will be opportunities 
for U.S. nuclear energy consultancy and engineering firms as well as equipment 
suppliers. 

 
Domestic manufacturing of some parts of renewable energy equipment may create 
some advantages over the competitors. The resources of US TDA, U.S. EXIM Bank and 
OPIC are available in Turkey to finance new renewable energy and energy efficiency 
projects.  U.S. EXIM Bank provides financing for renewable energy projects with 
repayment period of 18 years after the post commissioning. 
 
 
Web Resources       Return to top 
 
Ministry of Energy and Natural Resources’ Web Site:                      www.enerji.gov.tr  
Energy Market Regulatory Agency Web Site:                                      www.epdk.org.tr   
Turkish Electricity Trading Company Web Site:                                    www.tetas.gov.tr   
Turkish Electricity Transmission Company Web Site:                          www.teias.gov.tr   
Turkish Electricity Distribution Company Web Site:                            www.tedas.gov.tr  

 
Solar Atlas of Turkey (GEPA): 
http://www.eie.gov.tr/MyCalculator/Default.aspx 
 
Wind Atlas: 
http://www.eie.gov.tr/duyurular/YEK/YEKrepa/REPA-duyuru_01.html (province by 
province) 
 
For project financing, please see: 
http://www.exim.gov/ 
http://www.opic.gov/ 
http://www.ustda.gov/ 
www.worldbank.org.tr 
http://www.ifc.org/ifcext/eca.nsf/Content/Turkey_Home 
http://www.ebrd.com/country/country/turkey/index.htm 
www.tskb.com  
http://english.kalkinma.com.tr  
http://www.teias.gov.tr/apkuretimplani/sonuclar.htm#_Toc86219442 
http://www.bugun.com.tr/haber-detay/137659-2011-de-enerjiye-68-milyar-yatirim-
haberi.aspx 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Serdar Cetinkaya 
Senior Commercial Specialist 
U.S. Embassy Turkey 
U.S. Commercial Service 
Serdar.Cetinkaya@trade.gov   
Web:  http://www.buyusa.gov/turkey/en 
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http://www.bugun.com.tr/haber-detay/137659-2011-de-enerjiye-68-milyar-yatirim-haberi.aspx
http://www.bugun.com.tr/haber-detay/137659-2011-de-enerjiye-68-milyar-yatirim-haberi.aspx
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Information and Communication Technologies 

 
Overview        Return to top 
 
IT Sector (excluding telecommunications): 
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 5,600 6,160 6,776 7,454 
Total Local Production 2,300 2,530 2,783 3,061 
Total Exports 1,200 1,320 1,452 1,597 
Total Imports 4,500 4,950 5,445 5,990 
Imports from the U.S. 1,950 2,145 2,360 2,596 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Telecommunications Sector (excluding IT): 
 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 19,300 21,000 23,100 25,410 
Total Local Production 12,800 14,000 15,400 16,940 
Total Exports   2,900   3,500 3,850 4,235 
Total Imports   9,400 10,500 11,550 12,705 
Imports from the U.S. 490 560 616 677 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Interpro, http://www.gfmag.com/gdp-data-country-reports/157-turkey-gdp-
country-report.html#axzz1Cz1kMJe7, http://www.x-rates.com/cgi-bin/hlookup.cgi 
  
  
 
Turkey’s Information Communication Technologies (ICT) market size is estimated to 
have reached $27.3 billion in 2010, with a breakdown of $20 billion in 
Telecommunications and 7.3 billion USD in Information Technologies. (ref. Interpro).  
The Turkish ICT market continues its rise as one of the key growth markets in Turkey 
with an estimated growth of 8-10% for 2011, despite the economic global crisis.    

 

http://www.gfmag.com/gdp-data-country-reports/157-turkey-gdp-country-report.html#axzz1Cz1kMJe7
http://www.gfmag.com/gdp-data-country-reports/157-turkey-gdp-country-report.html#axzz1Cz1kMJe7
http://www.x-rates.com/cgi-bin/hlookup.cgi


 

Although the industry has shown slower growth than in the past (with the exception of 
the 2002 crisis) investors still see the Turkish ICT market as a significant growth 
opportunity and increased investment in channels and local production and set 
ambitious sales targets.  

Current PC penetration levels are estimated at 15%, but the Government aims for 
computer ownership at 51% and internet usage at 48% by 2013.  Meanwhile, a survey of 
Turkish primary and secondary schools showed that in 40% of schools, computers are 
still not integrated into education.  This is expected to significantly increase as the 
Ministry of Education plans to increase the number of computers and internet 
connection.  Schools in remote areas are to be connected to the net through satellite 
with the cooperation of the Turkish satellite company Turksat.   

There has however, been a recent shift in the driving forces behind the IT industry in 
Turkey.  Although until recently the driving force behind the industry was desktop and 
notebook sales, the consumer electronics market has significantly caught up and 
increased its share in the market.  The consumer electronics market in Turkey is 
estimated at 3 billion USD.  While the rest of the world averaged an increase of 10% in 
the consumer electronics market, Turkey averaged 35% annual growth in 2010. 

Traditionally significant PC sales were confined to Istanbul, Ankara and Izmir but now 
PC sales have received new momentum as the focus of demand shifted towards the 
Anatolian region; this is expected to continue as the rate of PC penetration rises. The PC 
penetration has ripple effects to sense of other items being purchased such as ADSL 
subscription, modems, software and other IT products and services. 

In the Telecommunications market, Turk Telekom has 17.3 million fixed line subscribers, 
6 million ADSL lines and 12.4 million GSM mobile subscribers through AVEA.    Turk 
Telekom owns 99.9% of TTnet, Argela, Innova, Sebit, Sobee ve AssisTT companies.  It 
also owns 81% of AVEA, one of the three GSM mobile operators in Turkey. Turk 
Telekom is the minority share of ALBtelecom in Albania.  55% of the shares of Turk 
Telekom belong to Ojer Telecom Inc. and 30% belongs to the Turkish Treasury.  The 
remaining 15% is floated in the Istanbul Stock Exchange (IMKB).  The value of Turk 
Telekom was over US $15 billion in 2010. 
 
The three GSM cellular operators, Turkcell, Vodafone and AVEA and the fixed line 
operator Turk Telekom invested in equipment and services at a total value of $2-3 billion 
to expand their services.  Turkcell has almost 36 million subscribers (56.6 % of the total 
GSM cellular subscribers), Vodafone has 15 million (24.5% of the subscribers) and 
AVEA has 12 million almost 18.9% of the subscribers).   
 
The total number of GSM cellular service subscribers reached almost to 64 million with 
an approximate penetration rate of almost 89 %.  The total telecom equipment and 
service market grew to $19.3 billion and is expected to expand in 2010 as the GSM 
sector is the driving force and the subscribers are expected to use more and more 3G 
services. Total number of 3G subscribers reached to almost 6 million while 2G 
subscribers decreased to 58 million. Fixed line subscribers are almost 17 million, 
reaching almost 100% penetration per house basis.  Subscriber penetration for fix line is 
23.5% and is not expected to increase anymore due to hard competition from the GSM 
cellular operators. 

 



 

 
With the introduction of 3G last year; IPTV, online services, content and media services, 
E-business, personalized services, music download, games, multi-play, video services, 
and other mobile entertainment, has been developing rapidly, creating new business 
areas and revenues. BTK (Turkish Telecom Authority) is expected to conduct tenders for 
WiMax licenses in 2011.    
 
Turk Telekom will continue to be the major buyer of fixed-line telecommunications 
equipment.  Turk Telekom with approximately 17 million subscribers may invest in new 
technologies in 2010.  Turk Telekom’s revenues during first 6 months of 2009 had a 
growth rate of 3.5%.  Main growth came from the ADSL revenues as 29% and from the 
mobile revenues as 14% through AVEA.  Turk Telekom introduced a new technology, 
which provides fixed line services through GSM mobile phones that have Wi-Fi 
capability.  Consumers can now use both fixed line services and mobile GSM services 
through same mobile phone by uploading special software.  Turk Telekom will also 
introduce 3N technology through fixed Internet and other ISPs by using its Wi-Fi 
capabilities spread around the country.  3N technology will provide mobile Internet 
services.  AVEA actually started introducing this technology through road shows.  AVEA 
has been distributing Blackberry phones rather successfully in Turkey. 
 
Turk Telekom will invest $3.42 billion thru 2011 for its Next Generation Network (NGN) 
project and will also replace its rural area switches with small telephone switches over 
10,200 switch centers.  Turk Telekom is in the process of introducing IP TV.  Fixed line 
subscribers can now change their operators without changing their phone numbers as a 
result of the fixed line number portability regulation, which came into force in September 
2009. 
 
Over 40 private long distance telephone companies have been also operating over the 
last 5 years, mostly using VoIP via an interconnection agreement with Turk Telekom.  
Some of these companies have established or continue to establish their own network. 
 
BTK has registered over 60 million GSM cellular phone handsets in Turkey.  BTK 
estimates that Turkey imports approximately 10 million mobile handsets every year.  
Many subscribers continuously change their cell phones with new models sustaining 
consistent growth in the handset market. 
 
GSM cell phone sets suitable for video downloading and TV broadcasting equipped with 
wide band Internet access will be the driving force for growth in this sector.  These new 
technologies will be the basis for the 3G and 4G operations.   
 
In Turkey, Northern Telecom, Alcatel, Siemens, Ericsson and NEC supply majority of the 
fixed lines switches, trans-multiplexers, and other telephony equipment.  U.S. companies 
can be competitive in software programs required for customer databases, emergency 
call services, corporate management and intelligent network operation centers.  
Motorola, Nokia, Ericsson and Siemens are the main GSM switch and base station 
suppliers.  U.S. companies can be competitive in new software products required by 
GSM cellular operators to provide new services to their clients and better corporate and 
client management. 

The government's E-Government projects still continue to move forward, although 
slower in 2010 than in recent years.  The Turkish IT market is far from being saturated 

 



 

and still has significant growth potential as the technology driven young population 
continues to invest in computers, consumer electronics, software and IT services.  The 
IT market has grown every year and even in times of global crisis the growth has only 
dropped slightly, a good indicator that the IT industry remains an attractive industry in 
Turkey. (UNDP, Harnessing ICT for Development in Turkey) 

This attractive consumer electronics trend has lured many international and national 
electronic retail supermarkets to establish themselves in the market.  German 
Mediamarkt, British Electro World, Turkish Teknosa, Vatanbilgisayar and Gold Bilgisayar 
have been competing for a number of years in Turkey. However, in early 2011, the U.S 
consumer electronics giant Best Buy announced it would close its Turkey operations as 
part of a global restructuring.   
 
 
Sub-Sector Best Prospects      Return to top 
 

• Consumer Electronics 
• Notebook PC’s  
• Audio Visual Equipment  
• Wireless equipment / services 
• IPTV 
• WiMax (awaiting law) 
• VDSL 
• 3 G related technologies/services 

 
IPTV, WiMax, VDSL technologies and services will be in great demand.  3G related 
technologies and services, 3G compatible handsets, online services, content and media 
services, E-business, personalized services, music download, games, multi-play, video 
services, and other mobile entertainment, will be the best prospects.    
 
The young population and new home statistics, as anticipated has invested considerably 
in consumer electronics.  Consumer electronics now rival the traditional leader of 
notebook and pc sales.  Regarding the number of TV channels, Turkey ranks in the top 
five worldwide behind USA.  Market research shows that 97% of Turkish families see 
television as their prime source for entertainment and news. 
 
 
Opportunities       Return to top 
 
Cebit Bilisim Eurasia, Istanbul, Turkey.  IT and Telecom solutions trade fair.  
Details: 
 
www.cebitbilisim.com  
 
The young population and new home statistics, will continue to invest considerably in 
consumer electronics, pc/notebook and audio/visual sales.   
 
GSM companies will be procuring new network equipment and software to expand their 
services and provide better quality service to their clients. Turk Telekom’s potential 
investment of over $2-3 billion for its Next Generation Network (NGN) project and other 

 

http://www.cebitbilisim.com/


 

technologies and services will be a major opportunity.  TT’s plans to change its rural 
area switches with small telephone switches in 10,200 switch centers.  U.S. companies 
should consider this large telecom market as a hub for the region and consider 
establishing joint venture companies to supply to the EU markets as Turkey is already in 
the European Customs Union and a candidate to join the EU.   
 
Wimax will open an era of opportunity once licenses are issued by the 
Telecommunications Authority (BTK). 
 
 
 
Web Resources       Return to top 
 
ref: http://www.gfmag.com/gdp-data-country-reports/157-turkey-gdp-country-
report.html#axzz1Cz1kMJe7 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Ihsan Muderrisoglu 
Commercial Specialist 
U.S. Embassy Turkey 
U.S. Commercial Service 
Ihsan.Muderrisoglu@trade.gov   
Web:  http://www.buyusa.gov/turkey/en  

 

http://www.gfmag.com/gdp-data-country-reports/157-turkey-gdp-country-report.html#axzz1Cz1kMJe7
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Plastics materials and processing machinery 

 
Overview        Return to top 
 
             Unit: USD thousands 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 19,996 24,223 27,800 30,600 
Total Local Production 15,765 18,040 20,700 22,800 
Total Exports 3,159 3,671 4,200 4,600 
Total Imports 7,390 9,854 11,300 12,400 
Imports from the U.S. 107 140 160 175 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Totals include raw materials, plastic products, and machinery. 
Source: PAGEV & TUIK, http://www.x-rates.com/cgi-bin/hlookup.cgi 
  
 
The plastics industry is one of the youngest and most rapidly developing in Turkey. On 
average, the industry grew by 15 percent every year from 2002 – 2007.  The sector then 
decreased by 4 percent in 2008 due to the impact of the global economic crisis and the 
resulting fall in exports, which also impacted purchases of raw materials and machinery.  
However, the Turkish economy in general, and with it the plastics industry, is expected 
to recover quickly.  This recovery is already seen in the plastics industry with a 20% 
increase in the local market in 2010 compared to the year before. 
 
The Turkish plastics industry holds a 1.6 percent market share in the international 
plastics industry.  Turkey is 2nd in synthetic fiber production, 3rd in PVC (polyvinyl 
chloride), and 5th in total plastics processing capacity in Europe.  Many industry experts 
predict that the Turkish plastics industry will soon rank 3rd among EU countries.  
 
The industry currently employs more than 200,000 people.  Nearly 7,000 companies 
work in the plastics industry, of which 98 percent are SMEs.  One hundred and thirteen 
of these firms have foreign capital, and almost half (46%) are of EU origin.  German 
companies lead with 21 percent of the total, followed by the Netherlands (11%) and the 
USA, France and Italy with 7 percent. 
 
Plastic Raw Materials Market 
 
In Turkey, local production meets 15 percent of the total demand for plastics raw 
materials.  Turkey has one major petrochemical production facility, Petkim, which 
supplies materials to the plastic processing industry.  Petkim provides 85 percent of local 
production.  It was state-owned, but was privatized a few years ago and was sold to the 
TransCentralAsia Petrochemical Holding consortium.  Industry experts expect Petkim to 
make new investments and increase market share from 15 to 50 percent.  In addition, 

 

http://www.x-rates.com/cgi-bin/hlookup.cgi


 

more investments are expected from countries in the region (i.e. Iran, Saudi Arabia).  
Other manufacturers include SASA and Baser. 
 
The following plastic raw materials make up the market in Turkey: 
   
-PP (Polypropylene), which is used in the production of carpet yarns, big bags, woven 
sacks, oriented films, sanitary piping and household items, has the largest share in the 
market with a share of 27%.  Local production meets the nine percent of the market 
need. 
-LDPE (Low-density Polyethylene). Petkim is the sole Turkish producer, but is currently 
capable of meeting only 75 percent of market demand.  Primarily used in film production 
(90%), injection molding (2%), cable production (3%), and blow molding (5%) industries 
in Turkey. 
-LLDPE (Linear Low Density Polyethylene), all of which is imported. 
-HDPE (High Density Polyethylene), for which Petkim is the sole local producer.  The 
majority is imported.  
-PVC (Polyvinyl Chloride), for which Petkim is again the sole domestic producer, 
supplying 18 percent of local demand.  PVC is used primarily in electric, automotive, 
toys, profiles, cladding, pipes, packaging films, and artificial leather and health products.   
-PS (Polystyrene), produced locally by Baser Kimya, again with the majority imported 
(58%). PS is used primarily for packaging insulation and appliances. 
-PET (Polyethylene Terephthalate), with a market share of seven percent among the 
plastic raw materials, is produced locally by SASA, the largest polyester fiber and 
filament producer in Europe and the Middle East, and is used for PET bottles and 
engineering plastics in electrical and automotive applications. 
-ABS (Acrylonitrile-butadiene-styrene), with a market share of two percent, is one of the 
major thermoplastic products, and is supplied entirely by imports.  
 
The top 10 supplier countries of plastic raw materials in the first nine months of 2010 
were Saudi Arabia, Germany, Belgium, Netherlands, Italy, South Korea, France, Iran, 
United States and Spain supplying over 63 percent of Turkish imports in plastics raw 
materials.   
 
Plastic Processing Machinery 
 
Recently, cheap Chinese machinery and molds began entering into the Turkish market 
and taking market share from local machinery manufacturers.  Local manufacturers tried 
to survive by exporting their products, but the same Chinese competition is present in 
export markets.  This is a serious threat to Turkish plastics processing machinery 
manufacturers.  
 
Turkish plastics production machinery imports are dominated by injection machinery 
(27%), followed by cutting, splitting and shaping machinery (26%) and extrusion 
machinery (21%).  The top supplier countries of plastics production machinery in 2009 
were Germany, Italy, China, Taiwan, Austria, Japan, Switzerland, U.S.A., France, and 
South Korea.  The first three of these, Germany, Italy, and China supplied over 60 
percent of Turkish plastic machinery imports.   
 
Currently, there are no significant trade barriers against U.S. imports.  Turkey's imports 
are regulated by an annual import regime published by the Undersecretary for Treasury 
and Foreign Trade (UTFT).  The Import Regime sets forth import rules and regulations 

 



 

for the year, customs duties and surcharges on imported products, and lists of 
“investment” capital equipment machinery, the importation of which is encouraged by the 
government since it adds value for Turkish exports.   
 
Turkey’s accession to the European Union's customs union in January 1996 resulted in 
zero duties for imports from EU countries and the same agreement led to general 
reductions in duty rates assessed to non-EU third-country imports.  All plastic processing 
machinery is subject to a 1.7 percent customs duty, and almost all plastics raw materials 
have a 6.5 percent import duty based on CIF (Cost, Insurance, and Freight) value for 
imports from non-EU countries, including the United States. 
 
 
 
Sub-Sector Best Prospects      Return to top 
 
Plastics Raw Materials:  
Materials with shortages in local production (PP, HDPE, PVC, PS) are considered best 
prospects as well as materials with no local production (LLDPE, ABS). 
 
Plastic Production Machinery:  
Cutting, splitting, and shaping machines, injection machines, and extrusion machines 
have the best chance for success in the Turkish market. 
 
 
Opportunities       Return to top 
 
Turkish and European trade shows are international platforms for U.S. firms seeking to 
network with Turkey and international buyers/distributors and to assess their 
competitors’ lines and market situation.  Upcoming shows in related sectors:  
 
Plast Eurasia Istanbul 2011 
Date: December 2011 
Venue: Tuyap Fair Convention & Congress Center, Istanbul, Turkey 
http://www.plasteurasia.com 
(This is the leading exhibition.) 
 
Putech Eurasia 2011 
Date: November 17-20, 2011 
Venue: Istanbul Expo Center, Istanbul, Turkey 
http://www.putecheurasia.com/index.php 
 
 
Web Resources       Return to top 
 
PAGDER-Plastik Sanayicileri Dernegi (Plastic Industrialists Association) 
http://www.pagev.org.tr/pagder/main.asp 
PAGEV-Turk Plastik Sanayicileri Arastirma Gelistirme ve Egitim Vakfı 
(Fountation of the Turkish Plastic Industrialists Research, Development and Education) 
http://www.pagev.org.tr/ 
 
For further information on this report, please contact: 

 

http://www.plasteurasia.com/
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http://www.pagev.org.tr/pagder/main.asp
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Berrin Erturk 
Commercial Specialists 
U.S. Embassy Turkey 
U.S. Commercial Service 
Berrin.erturk@trade.gov 
Web:  http://www.buyusa.gov/turkey/en 
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Automotive parts and equipment 

 
Overview        Return to top 
 
             Unit: USD millions 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 11,200 10,100 10,900 12,200 
Total Local Production 7,000 7,500 8,000 9,000 
Total Exports 4,800 5,300 5,800 6,400 
Total Imports 9,000 7,900 8,700 9,600 
Imports from the U.S. 75 80 85 95 
Exchange Rate: 1 USD TL 1.54 TL 1.49 TL 1.54 TL 1.54 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: Turkish automotive industry association, http://www.x-rates.com/cgi-
bin/hlookup.cgi 
 
 
Most international vehicle producers already have production in Turkey.  Presently, there 
are 19 international vehicle producers in the Turkish market including; Ford, Toyota, 
Renault, Fiat, Chrysler, Opel, Honda, Hyundai, Peugeot, MAN, Mercedes, Isuzu, 
Mitsubishi, through joint venture (JV) partnerships with local firms, direct investment, or 
license agreements.  Moreover some other producers are about to start their operations 
in Turkey, for example Chery Automobile Co. of China committed to build a factory in 
Turkey last month.  Cherry will be building vehicles for the European market.  Also Ford 
and Renault’s local partners are expanding their operations recently. German Daimler is 
another firm, which started producing buses in Turkey with its Turkish partner.   
 
Turkish automotive production capacity reached 1.2 million units, and is targeting 1.5 
million in 2015. 70% of the vehicles made in Turkey are exported and this stands for 
20% of Turkish exports. According to forecasts of The Wall Street Journal, Turkey is 
going to overtake the Czech Republic and Slovakia, as the biggest car makers in 
Eastern Europe. Unlike the Czech Republic and Slovakia that are mainly gearing 
towards exports to European markets, with Germany being the main market, Turkey is 
increasing its exposure to markets beyond Europe, in the Middle East and North Africa.   
Turkey ranks as the following among European Union countries: 
 

- The largest bus producer  
- Third largest LCV producer 
- Third largest truck market 
-Turkey is the 17th largest automotive producer on the world. 

 
The Turkish automotive parts/service equipment industry has expanded as Turkish 
automotive production and imports have increased.  Today, the Turkish automotive and 
parts industry have become an integrated part of the global automotive and parts 
industry. With its high production capacity, high standards, and a wide variety of 
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products manufactured, automotive exports in Turkey now rank first in total exports of 
the country ahead of the traditional exports such as textiles and apparel.   
 
Most industry leaders, such as Delphi and Bosch have direct investments or JV 
partnerships with Turkish manufacturers.  Currently, there are 250 foreign investors in 
the parts industry. German auto-parts supplier Mann & Hummel Group said they would 
start production in Turkey in two years. 
Furthermore, the American diesel motor producer Cummins started a new investment in 
Turkey to build a new factory to manufacture filters immediately and generators and 
alternators for the automotive industry in 2011.  
 
The total number of auto parts manufacturers in Turkey is 4,000, and 70 percent of 
these are SMEs.  Today, the Turkish parts industry produces almost all parts and 
components, including engines and parts, brakes and clutches and parts, suspension 
systems, batteries, rubber and plastic parts, power train parts and components, security 
systems, auto glass, seats, etc.  This sector provides parts for new vehicles as well as 
the existing Turkish automobile fleet that exceeds 10 million units.  Of the locally 
produced parts industry, 90 percent either are used in the production of vehicles that are 
exported or directly go to world parts market.  Seventy percent of Turkish exports go to 
European Union countries.  
 
The following products are imported in the highest volumes:  diesel and semi-diesel 
engines, body and parts for the assembling industry, gear boxes, engine parts, tires, 
internal combustion engines, steering wheels, brakes and servo brakes.  
 
The Turkish import regime prohibits the importation of remanufactured, rebuilt, used, 
reconditioned vehicles.  Only the current year or the following year models can be 
imported.  This rule also applies for parts, too.  The Turkish import regime also prohibits 
importation of remanufactured, rebuilt, used or reconditioned parts.  They can only be 
imported for use as scrap iron for iron and steel production.   
 
 
Sub-Sector Best Prospects      Return to top 
 

- Tires 
- Brake linings 
- Gearboxes 
- Clutches 
- Power steering hydraulic systems 
- Bearings 
- V-belts 
- Shock absorbers 
- Brakes 
- Clutch rings 
- Filters 
- Bumpers 
- Lights, and signaling equipment 

 
 
Opportunities       Return to top 
 

 



 

As Turkey continues to move towards European Union integration, equipment meeting 
stricter EU guidelines from emissions control for automobile safety and standards tests, 
will equate to increased sales of high tech auto parts.  The privatization of the vehicle 
inspection centers could also provide opportunities for U.S. service equipment suppliers, 
because these centers need to meet some guidelines in order to be authorized 
inspection centers.  As a result of stricter inspections, parts market is also estimated to 
bring new opportunities to the parts suppliers. 
 
 
 
Web Resources       Return to top 
 
Automotive Distributors’ Association 
www.odd.org.tr 
 
Automotive Manufacturers’ Association     
www.osd.org.tr 
 
Authorized Automobile Dealers Association 
www.oyder-tr.org 
 
Association of Automotive Parts & Components Manufacturers    
www.taysad.org.tr 
 
For further information on this report and to search more on the potential opportunities, 
please contact: 
 
Berrin Erturk 
Commercial Specialist 
U.S. Commercial Service Izmir 
Berrin.Erturk@trade.gov   

Web:  http://www.buyusa.gov/turkey/en

 

http://www.odd.org.tr/
http://www.osd.org.tr/
http://www.oyder-tr.org/
http://www.taysad.org.tr/
mailto:Berrin.Erturk@trade.gov
http://www.buyusa.gov/turkey/en
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Cotton 
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             Unit: ‘000 Metric Ton 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 1336 1235 1410 1410 
Total Local Production 380 460 580 580 
Total Exports 10 25 20 20 
Total Imports 966 800 850 850 
Imports from the U.S. 499 500 550 550 
 

1 Marketing Year= Aug-July 

 Total Market Size = (Total Local Production + Total Imports+ consumption from 
domestic stocks) – (Total Exports) 

Data Sources: 
                Total Local Production: FAS estimates 
                Total Exports: World Trade Atlas 
                Total Imports: World Trade Atlas 
                Imports from U.S.: FAS estimates 
 
Turkey continues to be one of the leading markets for U.S. cotton. Turkey’s textile 
industry remains important to Turkey’s economy in terms of investment, employment 
and exports. U.S. cotton has a very good reputation in Turkey, which is reflected in the 
continued high U.S. market share. Turkey is expected to remain a significant importer in 
the coming years due to the quality of U.S. cotton and the availability of the GSM-102 
Export Credit Guarantee Program.  Imports increased in the previous marketing year 
due to stronger demand for textiles in export markets, which is expected to continue in 
the coming marketing year.  Total Turkish imports of U.S. cotton were valued at $862 
million in 2010, up from $487 million in 2009 and $$536 million in 2008. 
 
United States Department of Agriculture 
Agricultural Affairs Office Turkey 
Agankara@fas.usda.gov 
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Soybeans 
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             Unit: ’000 Metric Ton 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 1190 1265 1310 1310 
Total Local Production 40 65 60 60 
Total Exports 0 0 0 0 
Total Imports 1150 1200 1250 1250 
Imports from the U.S. 800 600 650 650 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: 
 Total Local Production: TUIK data  
            Total Exports: FAS estimates 
            Total Imports: FAS estimates 
             Imports from U.S.: FAS estimates 
 
 
Soy based foods are not popular in Turkey; however the poultry sector is dependent on 
soybeans as a major feed ingredient. The poultry and feed industry has been investing 
in modern crushing facilities and is continuing to expand its capacity. While domestic 
poultry consumption is increasing, new export markets such as Iraq and other 
neighboring countries which will further increase the demand for soybeans by Turkey’s 
feed industry. The U.S. continues to be a leading supplier of soybeans for the Turkish 
market, however new regulations on biotechnology have interfered with the market 
periodically since October 2009.  As a result, imports of soybeans are expected to 
decrease further in the coming year due to uncertainty and risk of rejection for 
unapproved biotech contamination. 2010 Turkish imports of U.S. soybeans were worth 
$250, down from $342 million in 2009. 
 
 
United States Department of Agriculture 
Agricultural Affairs Office Turkey 
Agankara@fas.usda.gov 
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Live Cattle 
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             Unit: ‘000 Head 
 2009 2010 2011 2012 

 

mailto:Agankara@fas.usda.gov


 

(estimated) (estimated) 
Total Market Size 10,004 10,240 10,450 10,450 
Total Local Production 10,000 10,100 10,300 10,300 
Total Exports 0 0 0 0 
Total Imports 4 140 150 150 
Imports from the U.S. 3.8 16 20 20 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: 
 Total Local Production: FAS estimates 
 Total Exports: FAS estimates 
 Total Imports: FAS estimates 
 Imports from U.S.: FAS estimates 
 
U.S. exporters are increasingly taking advantage of a recent market opening for live 
breeding cattle and breeding bulls coupled with strong demand in response to the need 
for larger and better herd stock in Turkey.   USDA and the Government of Turkey agreed 
to a protocol for U.S. shipments of live breeding cattle in May 2007 and for live breeding 
bull on September 2009.  Since then, the Turkish government increased its support 
payments to the livestock industry, which include a program offering reimbursement of 
30-40% of cattle purchase and infrastructure costs for livestock investments in certain 
regions of the country. U.S. exports of live cattle reached over $70 million in 2010 and 
strong demand for live breeding cattle is expected to continue.  
 
 
United States Department of Agriculture 
Agricultural Affairs Office Turkey 
Agankara@fas.usda.gov 
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Rice 
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             Unit: ‘000 Metric Ton 
 2009 2010 2011 

(estimated)
2012 

(estimated) 
Total Market Size 832 850 890 890 
Total Local Production 400 450 470 470 
Total Exports 26 50 50 50 
Total Imports 458 450 470 470 
Imports from the U.S. 165 250 260 260 
 
Total Market Size = (Total Local Production + Total Imports) – (Total Exports) 
Data Sources: 
 Total Local Production: FAS estimates 
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 Total Exports: FAS estimates 
 Total Imports: FAS estimates 
 Imports from U.S.: FAS estimates 
 
The government eliminated most import barriers in 2007 after a WTO dispute settlement 
and now produces about one half of its rice needs and imports the other half. However, 
Turkish rice production has increased significantly in recent years due to government 
incentives. Turkey had a record crop in 2009 of 715,000 MT of paddy rice (429,000 MT 
of rice). The Turkish rice market is extremely price sensitive. Most of the rice in 2007 has 
been imported from Egypt and the remainder from Italy. This is milled rice. Turkey 
typically imports paddy rice from the United States but also imports from Egypt. In the 
Official Gazette dated December 31, 2009; the Government of Turkey allocated a duty 
free rice import quota of 100,000 MT to the Turkish Grain Board (TMO), available until 
December 31, 2010.  Turkish imports of U.S. rice in 2010 reached a record $185 million, 
more than double the value of the previous record of $76 million in 2008. 
 
 
United States Department of Agriculture 
Agricultural Affairs Office Turkey 
Agankara@fas.usda.gov 
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Industry Contacts 
Turkish Farmers Union 
www.tzob.org.tr 
 
Turkish Dairy, Meat, Food Industry and Producers Union 
www.setbir.org.tr 
 
Poultry Industrialists' and Breeders Association 
www.besd-bir.org 
 
Turkish Flour Industrialists’ Federation 
www.usf.org.tr 
 
Turkish Feed Millers Association 
www.turkiyeyembir.org.tr 
 
Turkish Seed Industry Association 
www.turkted.org.tr 
 
Federation of Food and Drink Industry Associations of Turkey 
http://www.tgdf.org.tr/english/ 
 
United States Department of Agriculture 
Agricultural Affairs Office Turkey 

 

mailto:Agankara@fas.usda.gov
http://www.tzob.org.tr/
http://www.setbir.org.tr/
http://www.besd-bir.org/
http://www.usf.org.tr/
http://www.turkiyeyembir.org.tr/
http://www.turkted.org.tr/
http://www.tgdf.org.tr/english/
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Import Tariffs        Return to top 

Import duties are calculated on the C.I.F. (cost, insurance and freight) value. Turkey is a 
signatory to Article VII of the General Agreements on Tariffs and Trade (GATT). The 
agreement stipulates that the customs valuation is the transaction value (the price that is 
actually paid or payable plus costs and expenses). Turkey is also obliged to comply with 
other Article VII provisions including the rapidity of clearance of goods, currency 
convertibility, and appeal privileges and rights. Turkish regulations do not allow for 
advance rulings on customs HS classification or on the applicable import duties on 
particular products. 
 
Customs surcharges including a value-added tax (VAT) being levied on most imported, 
as well as domestic, goods and services. The importer is responsible for paying the 
VAT. The VAT is calculated on a C.I.F. basis plus duty rate and any other applicable 
charges levied before the goods clear customs. The VAT for most agricultural products 
(basic food) ranges from one to eight percent and can reach up to 18 percent for some 
processed products. Capital goods, some raw materials, imports by government 
agencies and state owned enterprises, and products for investments with incentive 
certificates are exempt from import fees. Information on Turkish Customs procedures 
and regulations can be seen at:  
 
http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx 
 
Turkey applies the European Union’s common external customs tariff to third-country 
nonagricultural imports (including from the United States) and imposes no duty on 
nonagricultural items from EU and European Free Trade Association (EFTA) countries. 
Turkey’s average applied tariff rate in 2007 for nonagricultural product imports was 5 
percent; however, only 36 percent of Turkey’s nonagricultural tariff lines are bound in 
Turkey’s World Trade Organization (WTO) tariff schedule. 
 
U.S. companies can also calculate the Turkish duty by visiting: 

 

http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx


 

http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx 
 
Please review Turkey’s Harmonized Tariff Schedule by commodity, chapter or sub 
heading. 
 

Trade Barriers       Return to top 

On October 3, 2005, the European Commission began EU accession proceedings with 
the Republic of Turkey. The process of EU membership is expected to take between ten 
and fifteen years. Prior to beginning its move towards EU accession, on January 1, 
1996, Turkey and the EU formed a customs union. The agreement covers industrial 
products and processed agricultural goods. The Republic of Turkey adopted the EU’s 
common external tariff (CCT), resulting in lower duties for imports from third countries, 
including the United States. The union establishes zero duty rates and no quotas for 
non-agricultural items of EU and European Free Trade Association (EFTA) origin. The 
current import regime is organized in five chapters that list more than 20,000 items, 
identified with 12 digit harmonized tariff system numbers. 
 
The Government of Turkey (GOT) estimates that as a result of its accession to the 
European Customs Union, the average duty rate for imports from the European Union 
and EFTA countries has dropped from approximately ten percent to zero. For products 
imported from third countries, including the United States, the average duty rate has 
dropped from ten percent to approximately 4.1 percent. Turkey has reserved some 
exempted categories for sensitive products with tariffs on these items generally much 
higher than the CCT. Some agricultural goods will remain protected by steep tariffs. 
 
Turkey is a member of GATT/WTO and regulates its customs in line with GATT 
requirements. While generally in compliance with the WTO agreement, Turkey often fails 
to notify the WTO of changes to import requirements. Applications of non-tariff barriers, 
such as implementing a reference price system and not issuing control certificates on 
occasion, continues from time to time and poses problems for imports of agricultural 
products. For instance, Turkey has not provided any control certificates for beef for 
years. 
 
In November 2005, the United States brought a dispute against Turkey in the WTO 
arguing that, inter alia, Turkey’s tariff-rate quota (TRQ) scheme for rice, which contains 
an onerous domestic purchase requirement, and its refusal to issue import licenses for 
rice outside the TRQ, are inconsistent with Turkey's WTO obligations. In September, 
2007, the dispute settlement panel agreed with the United States that Turkey’s failure to 
grant licenses to import rice and its operation of a discretionary import licensing system 
for rice are in breach of Turkey’s market access obligations under the WTO Agreement 
on Agriculture. The panel also agreed with the United States that Turkey's domestic 
purchase requirement, under which Turkey required importers to purchase large 
quantities of domestic rice in order to import rice at preferential tariff rates, is in breach of 
the national treatment provisions of the WTO. 
 
The reasonable period of time for Turkey to bring itself into compliance with the WTO’s 
rulings and recommendations expired at the end of April 2008. 
 

 

http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx


 

Import Requirements and Documentation   Return to top 

IMPORT LICENSES 
The 1996 Turkish import regime abolished the requirement that every importer needs an 
import license and that the importer must obtain an import authorization from a bank. An 
importer only needs a tax number to import all but restricted items, e.g., firearms, 
hazardous materials, etc., which can be imported only by authorized establishments, or 
for which the approval of the Directorate General of Security is required. All agricultural 
imports require control certificates, which are issued by the Ministry of Agriculture and 
Rural Affairs’ General Directorate of Protection and Control. 
 
IMPORT DOCUMENTATION 
Turkish documentation procedures require a commercial invoice and a bill of lading or 
airway bill to accompany all commercial shipments. Depending on the type of the 
product importers may be required to submit a Certificate of Origin. Import licenses and 
phytosanitary certificates are necessary for food and agricultural commodity imports. 
Commercial Invoice: The commercial invoice must be submitted in triplicate, including 
the original copy; and must contain a complete description of the goods and all required 
payment terms. The exporter must endorse the original as follows: "We hereby certify 
that this is the first and original copy of our invoice, the only one issued by our firm for 
the goods herein mentioned." It is advisable to have the Turkish Embassy or Consulate 
in the United States certify the document. At least one copy of the invoice should 
accompany the goods, and the original should be sent to the importer through the 
correspondent bank. 
 
Certificate of Origin: 
The certificate of origin is to be prepared in duplicate. No corrections are permitted on 
this document, which is to be prepared in English by a local chamber of commerce. The 
Turkish Embassy or Consulate in the United States must certify the certificate of origin. 
One copy of the document must be surrendered to the customs authorities at the time of 
importation. 
 
Bill of Lading/Airway Bill: 
Details in the bill of lading should correspond exactly to those given in other shipping 
documents. The original bill of lading should be submitted in triplicate along with 3 
copies. 
 
Proforma Invoices: 
The proforma invoice must not be more than six months old at the time of application. It 
must contain an unexpired option (if appropriate), indicate freight and insurance charges 
separately, and bear the importer's name. Products falling under the European Union 
New Approach Directives must be accompanied by either a self-declaration of 
conformity or a notified body’s issued certificate of conformity to be allowed entry into the 
Turkish market. Please see the standards and CE mark section below.  
 
Health Certification: 
Special health certificates are required for imports of plants, seeds, animals and animal 
products. Plants, including fruits and vegetables, must be substantially free from pests 
and diseases and must have been grown in an area substantially free from prohibited 
pests and diseases. Additional information may be obtained from the U.S. Department of 
Agriculture’s Animal and Plant Health Inspection Service (APHIS) at Tel: (301) 734- 

 



 

7885 or Fax: (301) 734-6402 (Veterinary Services) and Tel: (301) 734-8537 or Fax: 
(301) 734-5786 (Plant Protection and Quarantine). APHIS inspects and certifies that 
plants, plant products and live animals conform to health and sanitary requirements as 
mandated by the Turkish government. U.S. exporters are encouraged to obtain 
information from the importer prior to shipment because of the complexity of 
phytosanitary regulations. 
 
Special Import Requirements: 
Alcohol can be imported by the private sector by obtaining license and permission from 
the Tobacco, Tobacco Products and Alcoholic Drinks Market Regulatory Authority 
(TAPDK), which is an independent regulatory body. Despite these changes, non-tariff 
barriers, arduous document requirements, and high duty rates continue to limit trade in 
alcoholic beverages. Cigarettes can only be imported by TEKEL and cigarette 
producers, which are permitted by the government under a special decree (such as 
Philip Morris, RJ Reynolds, British Tobacco, etc.). The Tobacco Law was enacted in 
2001, however privatization of Tekel’s tobacco production has yet to be completed. 
Medical X-ray films can only be imported into Turkey by the Red Crescent Association 
that is a sister organization to the Red Cross. 
 
The importation of precious metals (gold, silk, and platinum) can only be done by 
members of the Istanbul Gold Exchange. The Istanbul Gold Exchange consists of 
domestic or foreign banks, precious metals companies, currency offices, precious metals 
producing and marketing companies and precious metals refineries are members of the 
exchange. In 2003, Turkey signed an agreement to become a participant of the 
Kimberley Process Diamond Certification Scheme, which is a joint government, 
international diamond industry and civil society initiative to stem the flow of conflict 
diamonds. On 14 August 2007 Turkey officially became a member of the Kimberley 
Process Certification Scheme. Information on the regulations pertaining to the 
importation of precious metals and stones can be found at: 
 
 http://www.iab.gov.tr/ 
 
Importing products such as pharmaceuticals; organic chemicals, especially those used 
to produce medicines and medical products; vaccines for both humans and animals; 
cosmetic products; chemicals used in cleaning and the food industry; live animals and 
plants; grains and plant seeds; and hormones require control certificates from the 
Directorate General of Curative Care Service of the Ministry of Health and Agriculture. 
 
The following documents must be submitted to the relevant Ministry to obtain the control 
certificates: pro forma invoice, health certificate, certificate of analysis, formula or list of 
contents of the product, pedigree certificate, and radiation analysis report. All documents 
must be obtained from and/or approved by the relevant authorities in the country of 
origin. Documents must be submitted in the original language with a translation into 
Turkish. Control certificates must be presented to customs authorities upon import. 
 
Products requiring after-sales service such as motor vehicles, household electrical 
goods, office equipment and computers, cash registers, TV and video equipment, 
heaters, gas-fired burners, industrial machinery, automobiles, and wireless equipment 
require an import permit from the Ministry of Industry and Trade. In order to obtain such 
a permit, importers must guarantee that they will provide service and spare-parts either 
by establishing offices or by signing agreements with existing service/parts firms. The 

 

http://www.iab.gov.tr/


 

penetration of maintenance facilities over the country depends on the type of the 
product. Particular product groups that are being frequently used require a wide spread 
network of maintenance facilities in each of Turkey’s seven geographic regions. In July 
2001, the GOT codified a regulation, which requires additional maintenance facilities to 
be established for companies importing automobiles into the Turkish Republic. 
Telecommunications equipment such as all wireless equipment, automatic data 
processing machines, electrical apparatus for line telephony or telegraphy, and 
telephone answering machines need type-approval of the Telecommunications 
Regulatory Authority. 
 
Under a regulation published in the Turkish Official Gazette of December 31, 2007 (No. 
26743-supplementary issue) importers are required to obtain a control certificate from 
the Ministry of Environment for materials considered detrimental to the environment. 
Such materials include hard coal, lignite, petrocoke, petroleum, arsenic, mercury, lead 
sulfides and carbonates, fluorocarbons, other chemicals and scrap metals. 

U.S. Export Controls       Return to top 

The Bureau of Industry and Security is charged with the development, implementation 
and interpretation of U.S. export control policy for dual-use commodities, software, and 
technology. Dual-use items subject to BIS regulatory jurisdiction have predominantly 
commercial uses, but also have military applications. In order to accomplish this 
objective, BIS seeks to promulgate clear, concise, and timely regulations. This section of 
our Web site provides a link to the Bureau's regulations governing exports of dual-use 
items (the "Export Administration Regulations"), codified at 15 Code of Federal 
Regulations, Chapter 7. It also provides discussions of certain key regulatory policy 
areas; including policies governing exports of high performance computers, exports of 
encryption products, deemed exports, U.S. antiboycott regulations, and special regional 
considerations, the multilateral export control regimes, and the technical advisory 
committees. 
 
In addition to the U.S. export control policy for dual-use items, the Bureau of Industry 
and Security is also charged with the development, implementation and interpretation of 
the antiboycott provisions of the Export Administration Act. The antiboycott provisions 
encourage, and in some cases require, U.S. persons to refuse to participate in foreign 
boycotts that the United States does not sanction. U.S. persons are also required to 
report receipt of boycott-related requests. 
 
http://www.bis.doc.gov/ 

Temporary Entry       Return to top 

Goods may be temporarily imported into Turkey without payment of duties and tax if they 
are to be used in the production or manufacture of a product that is to be exported. The 
importer gives security in the form of a bank guarantee (temporary import bond) in the 
amount of applicable duties and taxes. Upon exportation of the finished product, the 
guarantee is remitted. Temporary admission of goods intended for re-export in their 
original form is permissible free of import duties and taxes with the approval of the 
Undersecretariat for Foreign Trade. 
 

 

http://www.bis.doc.gov/


 

Turkey is a signatory to the International Convention to Facilitate the Importation of 
Commercial Samples and Advertising Material. Samples of no commercial value are 
admitted duty-free. Other samples are assessed duties and taxes at the time of import, 
but these are refunded if the samples are re-exported within six months from the date of 
import. A letter of guarantee will be provided to Turkish Customs for a temporary import, 
with the guarantee being returned at the time of re-export. Samples should be listed on 
an invoice. Books, newspapers, magazines, catalogs, pamphlets, brochures, and similar 
advertising materials are exempt from customs duty. 
 
U.S. traders may also wish to consider a more simplified procedure in the form of an 
"ATA Carnet." Carnets are international customs documents permitting the holder to 
temporarily import products as samples without paying customs duties or posting bonds. 
Virtually all goods, personal and professional, including commercial samples, 
professional equipment, goods intended for use at trade shows and exhibitions, 
computers, tools, cameras and video equipment, industrial machinery, automobiles, 
apparel and even jewelry are covered under a carnet. 
 
The reader may wish to check the “General List” to see if the goods are covered by ATA 
Carnet guidelines or call the Carnet-Help-Line at (800) 5-DUTYFREE or visit the web 
site for clarification: 
 
http://www.uscib.org 
 
Normal processing of an ATA Carnet is five working days; expedited service is available 
at an extra charge. In the United States, carnets are sold by the U.S. Council for 
International Business and Roanoke Trade Services at the following locations: 
New York, NY, (212) 708-5078; Long Beach, CA, (800) 421-9324 or 
(562) 628-9306; Schaumburg, IL, (800) 762-6653 or (847) 969-8211; San Francisco, CA 
(800) 255-4994 or (415) 732-5480; Miami, FL (also serves Houston) (800) 468-5467 or 
(305) 593-5583; Hunt Valley, MD (800) 422-9944 or (410) 771-6100 x 12; Boston, MA 
(800) 233-3620 or (617) 368-9907; and Houston, TX (pick up site only) (800) 456-0422 
or (713) 582-6464 x 102. 
 
With the carnet, goods may be imported without payment of duties and taxes. Carnets 
are valid for one year. 

Labeling and Marking Requirements    Return to top 

All packages, cases, and bales must bear shipping marks, numbers, dimensions, and 
the gross weight of the merchandise. Packages along with accompanying bills of lading 
for goods to be shipped through Turkey must be marked "In Transit." All goods entering 
Istanbul or any other entry port in Turkey (Ankara, Iskenderun, Izmir, Antalya, Mersin, 
Sinop, Samsun, and Trabzon) will be cleared through customs, and full payment of duty 
will be required unless the packages and bills of lading are marked "In Transit." If so 
marked, the goods may be cleared for entry and reshipment. 

Prohibited and Restricted Imports     Return to top 

Importation of certain product groups like narcotics is prohibited. A list of all prohibited or 
restricted products for Turkey can be viewed at the Turkish Customs Service Website at 

 

http://www.uscib.org/


 

http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx 

Customs Regulations and Contact Information   Return to top 

The Turkish Customs can be reached via 
http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx 

Standards        Return to top 
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 Overview        Return to top 
  
The Government of Turkey’s Undersecretariat for Foreign Trade announced the 
implementation of twenty-three European Union industrial directives, which would affect 
an estimated 70 percent of the manufactured products imported into Turkey. 
 
The Undersecretariat for Foreign Trade has adopted the EU’s Low Voltage Directive, the 
Simple Pressure Vessels Directive, the Gas Appliances Directive, the Hot Water Boilers 
Directive, the EMC, the Machinery Directive, the Civil Explosives Directive, the Weighing 
Instruments Directive, the Equipment and Protective Systems Intended in Explosive 
Atmospheres Directive, the Lifts Directive (elevators), the Household 
Refrigerator/Freezer Directive, the Pressure Equipment Directive, the Noise Emission 
Directive, the Energy Efficiency for Ballast for Fluorescent Lighting Directive, the Active 
Implantable Medical Device Directive, the Medical Device Directive, the In Vitro 
Diagnostics Device Directive, the Toy Directive, the Recreational Water Craft Directive, 
the Construction Equipment Directive, the Personal Protective Equipment Directive, the 
Radio and Telecommunications Terminal Equipment Directive and the Cableway 
Directive (ski lifts and gondolas). 
 
Equipment meeting the directive definition of products needing to conform to EU 
technical regulations must have evidence of meeting the requirements either through 
verified laboratory testing conducted by an EU approved notified body or by 
manufacturer’s self-declaration if the directive dictates. Companies selling to the Turkish 
market must submit evidence of conformity (CE Mark) either by providing a 
notarized/consularized conformity certificate from a notified body or a manufacturer’s 
issued certificate of conformity, which declares compliance of all relevant directives. 
The CE Mark was established by the European Union to ensure the free circulation of 
products in Europe.  
 

 

http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx
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The directives that were entered into effect under a system called the “New Approach,” 
were established to ensure, health and safety, consumer and environmental protection.  
The “New Approach” identifies level of risk and hazard. 
 
Annexes to the various EU directives will specify levels of risk and types of products that 
would need to be either certified by a notified body or if the product can be certified by 
the manufacturer as conforming to the particular directive(s). The EU’s laws and 
regulations made it compulsory to comply with the directives when goods are sold in the 
territory of the European Union and the European Economic Area (EEA). Companies 
must show evidence of product compliance by maintaining or presenting a technical file 
that includes product specifications, technical drawings and standards applied per the 
appropriate directives and corresponding annexes. 
 
U.S. companies have reported that products of U.S. origin bearing the EU certificate of 
conformity (CE mark), particularly medical devices, have been detained by Turkish 
customs authorities for inspection related to a variety of Turkish requirements. Both U.S. 
companies and Turkish Government officials have acknowledged that products of EU 
origin bearing the CE mark, regardless of their point of origin, are not subject to 
inspection and therefore Turkish customs authorities have been unfairly singling out U.S. 
products. In some cases, U.S. products apparently have been subjected to additional 
tests, despite their CE marks. U.S. products which have previously entered the EU 
Customs Union, with all required documentation including A-TR certificates, are still 
subject to inspections and in certain cases, further testing if deemed necessary by 
Turkish customs officials. The Embassy raised this issue on several occasions with the 
Foreign Trade Undersecretariat and the Turkish Standards Institute.  They have argued 
that the policy is necessary because Turkey does not have an aftermarket monitoring 
system in place to ensure consumer protection. 
 
Beginning in early 2009, U.S. companies reported a sharply increased incidence of 
delays in the entry of U.S. goods from the EU into Turkey, even though those goods 
complied with EU requirements and traveled freely to all other EU Customs Union 
member countries. Without prior notice, the Turkish Government published 
communiqués in January and April 2009 (2009/9, 2009/10, 2009/11, 2009/15, 2009/16, 
among others) outlining the standard procedures to be followed by 
importers/manufacturers of toys, personal protective equipment, batteries and medical 
equipment. Products manufactured in the EU are exempt from these inspections. 
 
 
 Standards Organizations     Return to top 
 
 

NIST Notify U.S. Service 
Member countries of the World Trade Organization (WTO) are required under the 
Agreement on Technical Barriers to Trade (TBT Agreement) to report to the 
WTO all proposed technical regulations that could affect trade with other Member 
countries. Notify U.S. is a free, web-based e-mail subscription service that offers 
an opportunity to review and comment on proposed foreign technical regulations 
that can affect your access to international markets. Register online at Internet 
URL: 
 
https://tsapps.nist.gov/notifyus/data/index/index.cfm 

 

https://tsapps.nist.gov/notifyus/data/index/index.cfm


 

 
 Conformity Assessment     Return to top 
 
The European Commission does not have a list of products to which their directives 
apply. Thus the manufacturer is to determine the applicability of relevant directives to 
any given product. Conformity Assessment is a mandatory step for the manufacturer in 
the process of complying with specific EU legislation. As the initial step to obtain the CE 
marking manufacturers need to identify all applicable EU directives and determine the 
essential requirements indicated in the directives. This is followed by the selection of the 
appropriate conformity assessment module, which determines the relevant procedures 
to demonstrate conformity. For low risk profile products the process is relatively simple 
as manufacturers are allowed to self certify without a third party involvement. The high-
risk group products are certified via an accredited testing laboratory, which is referred to 
as a “Notified Body”. The risk level of the product determines the scope of the notified 
body involvement during the conformity assessment process. A notified body may be 
involved in the design, the production phase or both. CE marking shall be followed by 
the identification number of the notified body if it has any involvement in the production 
phase. It is also possible to have multiple notified bodies involved in the conformity 
assessment process for those products, which fall under more than one directive. There 
are competent notified bodies in the U.S. to perform tests on products and an updated 
list is maintained by the U.S. Department of Commerce. You can find conformity 
assessment bodies in individual member state country in this list by the European 
Commission http://europa.eu.int/comm/enterprise/nando-is/home/index.cfm. To promote 
market acceptance of the final product, there are a number of voluntary conformity 
assessment programs. 
 
Turkish Standards Institute, Turkish Cement Manufacturers Association and Turk Loydu 
Vakfi Iktisadi Isletmesi have been recognized as notified bodies in Turkey responsible for 
carrying out the conformity assessment procedures referred to in the applicable New 
Approach directives indicated below: 
 
Turkish Standards Institute (Notified Body Number: 1783) 
-89/106/EEC Construction Products 
-90/396/EEC Appliances Burning Gaseous Fuels 
-95/16/EC Lifts 
-97/23/EC Pressure Equipment 
Turkish Cement Manufacturers Association (Notified Body Number: 1784) 
-89/106/EEC Construction Products 
Turk Loydu Vakfi Iktisadi Isletmesi (Notified Body Number: 1785) 
-90/396/EEC Appliances Burning Gaseous Fuels 
-97/23/EC Pressure Equipment 
 
Products that fall under the Active Implantable Medical Device Directive, the Medical 
Device Directive, the Low Voltage Directive, the EMC Directive and the Machinery 
Directive are inspected by the Turkish Standards Institution, in terms of CE compliance. 
The inspection procedure in TSE, for CE compliance, starts with the examination of the 
declaration of conformity. The declaration of conformity must mention the applicable 
directive(s), the name of the manufacturer or his authorized representative, the name of 
the notified body (if involved), product information and reference to harmonized 
standards. If the notified body is also involved in the process, the type examination 
certificate should also be submitted. 

 



 

 
Following the initial phase, the products are examined in terms of the way CE Mark is 
affixed. The examination process is conducted by a committee set up by the Turkish 
Standards Institute. CE Mark must be affixed to the data plate or to the product. If not, it 
should be placed on packaging and accompanying documents. It must be affixed visibly, 
legibly and indelibly. It must be in compliance with the predetermined proportions. If the 
committee decides that CE mark is affixed properly to the product, TSE issues another 
declaration of conformity. 
 
For products falling outside of the scope of the European Union New Approach 
Directives and where the Government of Turkey has established a directive or standard, 
then that standard or directive would apply. At this point, certification of compliance with 
TSE standards would be required. Turkish Standards Institute contact information is 
provided below in the website portion of this chapter. 
 
The manufacturers are required to submit a declaration of conformity for each applicable 
directive and prepare a technical file. Following this step the CE mark can be affixed to 
the product in accordance with the Directive 93/68/EEC 
 
 
 Product Certification     Return to top 
 
To sell their product to Turkey, the EU as well as Norway, Liechtenstein and Iceland, 
U.S. exporters are required to apply CE marking whenever their product is covered by 
specific product legislation. CE marking product legislation offers manufacturers a 
number of choices and requires decisions to determine which safety/health concerns 
need to be addressed, which conformity assessment module is best suited to the 
manufacturing process, and whether or not to use EU-wide harmonized standards. 
 
In the 1980s, the New Approach was launched to overcome the lengthy adoption 
process of “old approach” type legislation. The goal of the European Union's 
harmonization program under the New Approach is to streamline technical 
harmonization and the development of standards for certain product groups, including, 
among others, machinery, toys, construction products, electromagnetic compatibility, 
personal protective equipment, non-automatic weighing instruments, medical devices, 
gas appliances, hot water boilers, and radio and telecommunications terminal equipment 
(RTTE). Under the New Approach, Directives cover essential safety, health and 
environmental requirements. The three regional European standards organizations, 
CEN, CENELEC and ETSI, are mandated by the Commission to develop technical 
standards that are consistent with the essential requirements of EU Directives. 
 
Products manufactured to standards adopted by CEN, CENELEC and ETSI, and 
published in the Official Journal as harmonized standards, are presumed to conform to 
the requirements of EU Directives. The manufacturer then applies the CE Mark and 
issues a declaration of conformity. With these, the product will be allowed to circulate 
freely within the European Union.  
 
A manufacturer can choose not to use the harmonized EU standards, but must then 
demonstrate that the product meets the essential safety and performance requirements. 
Trade barriers occur when design, rather than performance, standards are developed by 

 



 

the relevant European standardization organization, and when U.S. companies do not 
have access to the standardization process through a European presence. 
 
The CE mark addresses itself primarily to the national control authorities of the Member 
States, and its use simplifies the task of essential market surveillance of regulated 
products. Although CE marking is intended primarily for inspection purposes by EU 
Member State inspectors, the consumer may well perceive it as a quality mark. 
The CE mark is not intended to include detailed technical information on the product, but 
there must be enough information to enable the inspector to trace the product back to 
the manufacturer or the authorized representative established in the EU. This detailed 
information should not appear next to the CE mark, but rather on the declaration of 
conformity, the certificate of conformity (which the manufacturer or authorized agent 
must be able to provide at any time, together with the product's technical file), or the 
documents accompanying the product 
 
 
 Accreditation       Return to top 
 
Independent certification bodies have been officially accredited by competent authorities 
to test and certify to EU requirements. However, under the U.S./EU Mutual Recognition 
Agreements (MRAs), notified bodies based in the United States and referred to as 
conformity assessment bodies, will be allowed to test in the United States to EU 
specifications, and vice versa. The costs will be significantly lower and U.S. products 
will, as a result, become more competitive. At this time, the U.S./EU MRAs cover the 
following sectors: EMC (in force), RTTE (in force), medical devices (in transition), 
pharmaceutical (in transition), and recreational craft (in force). This link lists to American 
and European Conformity Assessment bodies operating under a mutual recognition 
agreement. 
 
http://ts.nist.gov/ts/htdocs/210/gsig/mra.htm. 
 
Accreditation is handled at member state level. “European Accreditation” 
(http://www.european-accreditation.org/content/home/home.htm) is an organization 
representing nationally recognized accreditation bodies. Membership is open to 
nationally recognized accreditation bodies in countries in the European geographical 
area that can demonstrate that they operate an accreditation system compatible with 
EN45003 or ISO/IEC Guide 58.  
 
As previously stated, Turkish Standards Institute, Turkish Cement Manufacturers 
Association and Turk Loydu Vakfi Iktisadi Isletmesi have been recognized as notified 
bodies in Turkey responsible for carrying out the conformity assessment procedures 
referred to in the applicable New Approach directives The Turkish Standards Institute is 
the accredited authority in the Republic of Turkey for all matters related to ISO, EN ISO 
and TSE standards and directives. 
 
 
 Publication of Technical Regulations   Return to top 
 
The Turkish Standards Institute publishes all Turkish standards and directives and 
documents are available for purchase. 
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Turk Standartlari Enstitusu (TSE) 
Necatibey Caddesi 112 
Standart Hazirlama Baskanligi 
06100 Bakanliklar 
Ankara, Turkey 
Tel: [90] (312) 417-0020 
Fax: [90] (312) 425-4399 
Web site: http://www.tse.org.tr/english/tsedefault1.asp 
 
 
 Labeling and Marking     Return to top 
 
All packages, cases, and bales must bear shipping marks, numbers, dimensions, and 
the gross weight of the merchandise. Packages along with accompanying bills of lading 
for goods to be shipped through Turkey must be marked "In Transit." All goods entering 
Istanbul or any other entry port in Turkey (Ankara, Iskenderun, Izmir, Mersin, Sinop, 
Samsun, and Trabzon) will be cleared through customs, and full payment of duty will be 
required unless the packages and bills of lading are marked "In Transit." If so marked, 
the goods may be cleared for entry and reshipment. 
 

Contacts       Return to top 
 
The Turkish Customs can be reached via 
http://www.gumruk.gov.tr/ENG/homepage/Pages/default.aspx 

Trade Agreements       Return to top 

Turkey has been in accession negotiations since December 17, 2004 and continues to 
reap the benefits of its 1996 customs union agreement with the EU, particularly in terms 
of improved economic efficiency. The customs union commits Turkey to adopt the EU's 
common external tariff and a commercial policy "substantially similar" to that of the EU, 
including adoption of the EU's preferential trade regime with third countries. Turkey has 
already signed Free Trade Agreements with the EFTA member countries and is in the 
process of finalizing agreements with the other EU applicant countries. 
 
Turkey is a founding member of the Black Sea Economic Cooperation (BSEC) in which 
the governments of Albania, Armenia, Azerbaijan, Bulgaria, Georgia, Greece, Moldova, 
Romania, Russia, Turkey and the Ukraine are nurturing multilateral cooperation among 
the members on a number of issues including trade. Turkey, along with Pakistan and 
Iran, is a founding member of the Economic Cooperation Organization (ECO). ECO, 
whose membership beyond the founders includes Afghanistan, Azerbaijan, 
Turkmenistan, Uzbekistan, Kyrgyzstan, Tajikistan and Kazakhstan has had limited 
success in improving trade cooperation. Turkey is a founding member of the Southern 
Europe Cooperative Initiative (SECI); a regional association aimed at encouraging 
cooperation among its member states on a variety of issues including customs, 
transportation and anti-crime efforts. SECI member states include Albania, Bosnia & 
Herzegovina, Bulgaria, Croatia, Greece, Hungary, the Former Yugoslav Republic of 
Macedonia, Moldova, Romania, Slovenia and Turkey. 
 
Turkey has free trade agreements (FTA’s) with the following countries:  
Chile 
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Serbia  
Montenegro  
EFTA countries (Norway, Switzerland, Iceland and Liechtenstein) 
Israel  
Macedonia 
Croatia 
Bosnia Herzegovina  
Morocco 
The Palestinian Authority   
Tunisia 
Syria 
Egypt 
Georgia 
Albania 
Jordan 
 

Web Resources       Return to top 

The United States Embassy’s Commercial Section has been assisting U.S. companies, 
which meet EU directives conformity, in having products clear Turkish Customs as 
expeditiously as possible. The Commercial Section is also working to have the 
Government of Turkey accept CE conformity certification from U.S. corporations or U.S.-
based Notifying Bodies, without having U.S. companies face additional bureaucratic 
delays at customs and additional testing at the Turkish Standards Institute. For 
additional assistance in managing the new CE Mark regulations in Turkey, please 
contact Commercial Specialist Ozge Cirika at Ozge.Cirika@trade.gov 
 
For additional information on the European Union Directives and European standards, 
please contact:  
 
U.S. Mission to the E.U. 
Foreign Commercial Service 
Rue Zinner 13 
B - 1000 Brussels, Belgium 
Fax: 32 2 513 1228 
 
http://www.buyusa.gov/europeanunion/ 
 
CE Websites 
 
http://gsi.nist.gov/global/index.cfm/L1-3 
 
http://ec.europa.eu/index_en.htm 
 
http://www.newapproach.org/ 
 
Standards Websites 
 
http://www.cen.eu/cen/pages/default.aspx 
 

 

mailto:Ozge.Cirika@trade.gov
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http://www.cenelec.eu/Cenelec/Homepage.htm 
 
http://www.etsi.org/WebSite/homepage.aspx 
 
http://www.ansi.org/ 
 
 

http://www.cenelec.eu/Cenelec/Homepage.htm
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Openness to Foreign Investment     Return to top 

Turkey is the 17th largest economy in the world.  The Government of Turkey (GOT) 
continues to view foreign direct investment (FDI) as vital to the country’s economic 
development and prosperity.  Despite the global financial crisis, the Turkish economy 
outperformed other Organization for Economic Cooperation and Development (OECD) 
countries and major EU counterparts and continues to recover at a rapid pace.  The 
World Bank expects Turkey’s final growth rate for 2010 to be 8%, more than double the 
average world growth rate of 3.9%.  According to the World Bank, the OECD growth rate 
in 2010 will likely be 2.7%, while Eurozone countries will probably see 1.7% growth.  The 
World Bank estimates that Turkey’s growth in 2011 and 2012 will be 4.1% and 4.3% 
respectively, as compared to 1.4% and 2% for Eurozone countries in the same periods.  
 
The ratio of gross public debt to GDP remains around 43% – a level higher than most 
EU countries.  The inflation rate (6.4% in December 2010) fell to historically low levels in 
2010, although the unemployment rate remains high (11%).  In order to bring 
unemployment down, the Turkish Government plans to increase the education level of 
the work force through vocational training and programs to encourage domestic and 
foreign investment.  Many expect Turkey’s credit rating to be upgraded in 2011.  Polls 
predict the Justice and Development Party will win a third term in office in 2011 
elections.  This will likely reassure investors of the sustainability of economic 

 



 

developments and continuation of structural reforms.  However, the continuing slow 
economic recovery in Europe, Turkey’s high dependency on imported energy, and 
increasing energy and food costs are concerns that may have an adverse impact on the 
Turkish economy in the short-term. 

Turkey is the 15th most attractive destination for FDI in the world, according to the 
United Nations Conference on Trade and Development (UNCTAD) World Investment 
Prospects Survey for 2008-2010.  A number of measures have served to increase 
national and foreign investors’ confidence in Turkey’s economy:  structural reforms 
undertaken by the GOT in the last decade, a strong banking sector, tight fiscal controls, 
efforts to reduce the size of the informal economy, increasing flexibility of the labor 
market, improving skills of workers, and continuing privatization of State Economic 
Enterprises.   

The GOT has privatized State Economic Enterprises through block sales, public 
offerings, or a combination of both.  Transactions completed under the Turkish 
privatization program generated $3.1 billion in 2010 and total more than $24 billion since 
2006.  The Turkish government is committed to continuing the privatization process 
despite contraction in global capital flows. 

Turkey has one of the most liberal legal regimes for FDI in the OECD.  With the 
exception of some sectors (highlighted below), areas open to the Turkish private sector 
are also generally open to foreign participation and investment.  However, all investors – 
regardless of nationality – face a number of challenges: excessive bureaucracy, a slow 
judicial system, high taxes, weaknesses in corporate governance, sometimes 
unpredictable decisions made at the local government level, and frequent changes in the 
legal and regulatory environment.  The Parliament amended the Law of Obligations 
(debt regulations) and passed a new Commercial Code in early January 2011 (effective 
July 2012).  These are major structural reforms and are expected to create a more 
transparent, equal, fair and modern investment and business environment.  Venture 
capital is currently nascent in Turkey, and the new Commercial Code is also expected to 
facilitate development of venture capital infrastructure.   
 
Turkey pays close attention to the impact microeconomic factors has on business 
development and growth and is seeking to foster entrepreneurship and small- to 
medium-sized enterprises. The Government provides various incentives for innovative 
ideas and cutting edge technologies, in addition to provding SMEs easier access to 
medium- and long-term funds through the Small and Medium Industry Development 
Organization (KOSGEB).  There is also a signficant number of technology development 
zones (TDZs) in Turkey, where entreprenuers are given assistance in  commercializing 
strong business plans.  The Turkish Government provides support to TDZs, including 
infrastructure and facilities; exemption from income and corporate taxes for profits 
derived from software and R&D activities (through December 2013); exemption from all 
taxes for the wages of researchers, software, and R&D personnel employed within the 
TDZ (through December 31, 2013); VAT and corporate tax exemptions for IT specific 
sectors; and customs and duties exemptions. Turkey's Scientific and Technological 
Research Council (TUBITAK) has special programs for entrepreneurs in the technology 
sector and the Turkish Technology Development Foundation (TTGV) has programs that 
provide capital loans for R&D projects and/or cover R&D-related expenses. Projects 

 



 

eligible for such incentives include concept development, technological research, 
technical feasibility research, laboratory studies to transform concept into design, design 
and sketching studies, prototype production, construction of pilot facilities, test 
production, patent and license studies, and activities related to post-scale problems 
stemming from product design.  Finally, the Turkish government's export incentive 
program focuses on R&D activities, market research, and participation in exhibitions and 
international fairs.   
 
More information on Turkey’s investment incentive system can be found at:  
http://www.treasury.gov.tr/irj/portal/anonymous?guest_user=treasury 
 
In January 2011, the Ministry of Industry and Trade announced Turkey’s Industrial 
Strategy, which identifies key areas to increase Turkey’s competitiveness and 
productivity and targets aimed at transforming Turkey into a technology base for 
manufacturing of medium- to high- technology products.  The document identifies the 
following areas as major potential drivers of the Turkish economy that can help increase 
exports and FDI growth and transform Turkey into Eurasia’s technology base:  
innovation-led productivity; increasing production of medium to high-technology, capital 
and knowledge-intensive products; creation of a knowledge-based economy; and a well-
educated and highly qualified work force. 

Regulations governing foreign investment in Turkey are, in general, transparent.  In most 
sectors Turkey does not have an investment screening system for foreign investors; only 
notification is required.  The GOT uses "reciprocity with the related nation" as a 
precondition for real estate property purchases by foreigners and sets an upper limit of 
2.5 hectares on real estate purchases by foreign individuals.  No individual may own 
more than 10% of land in any given development zone. 

Foreign-owned interests in the petroleum, mining, broadcasting, maritime transportation, 
and aviation sectors are subject to special regulatory requirements.  In broadcasting, 
equity participation of foreign shareholders is restricted to 25%; this may soon increase 
to 50%.  Foreign equity participation in the aviation and maritime transportation sectors 
is 49%.  In practice, regulators have not restricted foreign ownership in the financial 
sector.  Real estate trading and fishing are closed to foreign investors.   

Bureaucratic red tape has been a significant barrier to companies, both foreign and 
domestic. According to the International Finance Corporation’s 2010 Doing Business in 
Turkey report, Turkey ranks 73rd among 183 world economies.  Recent reforms have 
simplified the procedures to establish a company, reduced permit requirements, 
instituted a single company registration form, and enabled individuals to register their 
companies through local commercial registry offices of the Turkish Union of Chambers 
and Commodity Exchanges (TOBB). 

Since 2001, the Turkish government has pursued a comprehensive investment climate 
reform program.  This program aims to streamline investment-related procedures and 
attract more FDI to the country.  The Coordination Council for the Improvement of 
Investment Environment (YOIKK), a national platform jointly formed by the public and 
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private sectors, provides technical guidance for issues relating to the investment 
environment. 

In 2004, the Investment Advisory Council of Turkey (IAC) was created to provide an 
international perspective for Turkey’s reform agenda.  IAC members include executives 
from multinational companies, representatives of international institutions such as the 
IMF, World Bank and EIB, and the heads of Turkish NGOs representing the private 
sector. The Council, chaired by the Prime Minister, convenes yearly to advise the 
government on the direction of its reform program. The Council’s recommendations 
serve as guidelines for the YOIKK platform, and Council recommendations are published 
in the Turkish Treasury’s annual IAC Progress Reports. 

In addition to structural reforms, the Investment Support and Promotion Agency (ISPAT), 
whose main objective is to support new investors throughout the business establishment 
process and solve problems that arise after establishment, plays an important role in 
promoting a business and investment-friendly environment.  ISPAT serves as an 
advocate within the GOT for reforms that promote investment and works to raise both 
domestic and international awareness of the benefits of investment. 

In October 2010, the United States and Turkey held the first meeting of the Framework 
for Strategic Economic and Commercial Cooperation (FSECC), a Cabinet-level dialogue 
aimed at enhancing economic relations and boosting bilateral trade and investment.AUS 
Turkish Business Council, comprised of U.S and Turkish businesses, will meet in 2011 
and present its findings to senior U.S and Turkish officials.  In October 2010, the United 
States and Turkey signed a Science and Technology (S&T) agreement that will provide 
a legal framework for increased agency-to-agency collaboration across a broad range of 
scientific disciplines.  The Agreement will deepen and diversify the relations between the 
U.S. and Turkey facilitating more joint research; exchanges for scientists, researchers, 
specialists; and  establishment of science-based public-private partnerships.  Both 
countries will also seek to identify new areas for joint investment and research on issues 
such as climate change, environment, renewable energy, and health. 
 
The Turkish Government took several actions in 2010 to improve the investment climate.  
Turkey’s Parliament passed a new Renewable Energy Law in December 2010.  
Additional incentives for using domestically manufactured energy equipment and 
materials were also announced.  The GOT expects this will bring more international 
investors to the renewable energy arena.  Turkey’s Energy Strategy sets a goal of 
producing 20.000 megawatts of energy from renewable sources by 2023, highlighting a 
new national focus on renewable energy resources.  

To meet ambitious export goals, the Government of Turkey is planning significant new 
investment in transportation infrastructure, including new and/or improved port, rail, and 
light-rail infrastructure. 

The GOT continues to implement judicial reforms, some of which aim to attract foreign 
investment to Turkey.  The National Judiciary Network project on automation and 
integration project, overseen by the Ministry of Justice, is speeding up processing of 
commercial cases by facilitating document-sharing and court records, as well as allowing 

 



 

for filing of suits online.  The GOT has also improved foreign investors' access to 
judiciary recourse, including legal aid and Alternative Dispute Resolution mechanisms 
supported by the U.S., the EU, and the World Bank.  The Competition Authority in 
Turkey is an autonomous agency that plays an important role in assuring equal, fair, and 
transparent competition and consumer welfare-oriented market mechanisms, regardless 
of corporate nationality.  

In recent years, Turkish Government policies have made the taxation system more 
investor-friendly.  In 2006, the basic corporate tax rate was reduced from 30 to 20%. The 
Government also cancelled the withholding tax for foreign investors' holdings of bonds, 
bills, and stocks - while retaining it for bank deposits and repurchase agreements.  The 
Tax Administration also established a separate unit in 2007 to handle tax collection from 
large corporations.  Despite these improvements, the GOT was not able to implement 
further planned tax reforms, including reducing the employment tax, which is among the 
highest in the OECD.  The GOT increased the VAT tax on leasing activities from 1% to 
18% at the end of 2007.  In November 2010, a draft law was introduced that would 
restructure public receivables, primarily taxes, tax penalties, and social security 
premiums.  This proposed law has cleared the Parliamentary Planning and Budget 
Commission but has not yet come before the Parliament for a vote.   

In December 2010, the Finance Ministry announced new tax rates for capital accounts 
aimed at encouraging the issuance of corporate bonds with longer-term maturity.   For 
non-domestic bonds, the withholding tax on interest will be 0% for 5-year-maturity or 
higher bonds, 5% for bonds with 3 to 5-year maturity, and 10% for bonds with maturity 
less than three years.  In addition, the banking and insurance transactions tax applied to 
sale or repo transactions of domestically issued corporate bonds was reduced from 5% 
to 1%.  Following 2011 elections, the GOT reportedly plans to introduce further tax 
reforms, including rate cuts and additional measures to reduce the informal economy.  

Turkish law and regulations affecting the investment climate continue to evolve.  
Potential investors should check with appropriate Turkish government sources for 
current detailed information.  The following web site provides the text of regulations 
governing foreign investment and incentives, as well as other useful background 
information: 
 
http://www.invest.gov.tr/en-US/Pages/Home.aspx 
 
Additional information on reforms can be found at: 
 
http://www.treasury.gov.tr/iro.htm 
 
 

Conversion and Transfer Policies     Return to top 

Turkish law guarantees the free transfer of profits, fees, and royalties, and repatriation of 
capital. This guarantee is reflected in Turkey's 1990 Bilateral Investment Treaty (BIT) 
with the United States, which mandates unrestricted and prompt transfer in a freely-
usable currency at a legal market-clearing rate for all investment- related funds.  There is 
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no difficulty in obtaining foreign exchange, and there are no foreign exchange 
restrictions.  However, foreign petroleum companies operating in Turkey complain that 
amendments to the Turkish Petroleum law make it difficult for foreign companies to 
transfer profits.  Affected companies have unsuccessfully challenged this in court.  A 
new Petroleum Law that would alleviate this problem and improve the investment 
environment for oil and gas exploration is in development but has not yet been brought 
before Parliament.   

Expropriation and Compensation     Return to top 

 

Under the U.S.-Turkey BIT, expropriation can only occur in accordance with due process 
of law, can only be for public purpose, and must be non-discriminatory.  Compensation 
must be reasonably prompt, adequate, and effective.  The BIT ensures U.S. investors 
have full access to Turkey’s local courts and the ability to take the host government 
directly to third-party international binding arbitration to settle investment disputes.  
There is also a provision for state-to-state dispute settlement. 

As a practical matter, the GOT occasionally expropriates private real property for public 
works or for state industrial projects.  The GOT agency expropriating the property 
negotiates the purchase price.  If owners of the property do not agree with the proposed 
price, they are able to challenge the expropriation in court and ask for additional 
compensation.  There are no outstanding expropriation or nationalization cases. 

 

Dispute Settlement       Return to top 

 

There are some outstanding investment disputes between U.S. companies and Turkish 
governmental bodies, particularly in the energy sector. 

Turkey's legal system provides means for enforcing property and contractual rights, and 
there are written commercial and bankruptcy laws.  However, the court system is 
overburdened, which sometimes results in slow decisions and judges lacking sufficient 
time to grasp complex issues. Judgments of foreign courts, under certain circumstances, 
need to be upheld by local courts before they are accepted and enforced.  Monetary 
judgments are usually made in local currency, but there are provisions for incorporating 
exchange rate differentials in claims. 

Turkey is a member of the International Center for the Settlement of Investment 
Disputes (ICSID) and is a signatory of the New York Convention of 1958 on the 
Recognition and Enforcement of Foreign Arbitral Awards.  Turkey ratified the Convention 
of the Multinational Investment Guarantee Agency (MIGA) in 1987.  There are no 
arbitration cases involving a U.S. company pending before ICSID. 

 



 

Turkish law accepts binding international arbitration of investment disputes between 
foreign investors and the state.  In practice, however, Turkish courts have on occasion 
failed to uphold an international arbitration ruling involving private companies. 

 

Performance Requirements and Incentives   Return to top 

 

Turkey is a party to the WTO Agreement on Trade Related Investment Measures 
(TRIMS). 

Turkey's investment incentive system was substantially amended in 2006 to promote 
investment in manufacturing services and the energy sector and to encourage exports.  
In 2009 the Turkish Parliament passed a state investment incentive decree that provides 
tax benefits and increased credit opportunities.  It is applied in diverse ways according to 
the location, scale, and subject of the investment and includes exemption from customs 
duties and fund levies, customs, and value-added (VAT) tax exemptions for locally-
purchased or imported machinery and equipment.  The Turkish Treasury also covers 
selected parts of investment credit interest rates for SMEs, research and development 
projects, environmental projects, and projects in prioritized development provinces that 
have annual per capita income below $1,500. 

There are no performance requirements imposed as a condition for establishing, 
maintaining, or expanding investment in Turkey.  There are no requirements that 
investors purchase from local sources or export a certain percentage of output.  
Investors' access to foreign exchange is not conditioned on exports. 

There are no requirements that nationals own shares in foreign investments, that the 
shares of foreign equity be reduced over time, or that the investor transfer technology on 
certain terms. There are no government-imposed conditions on permission to invest, 
including location in specific geographical areas, specific percentage of local content – 
for goods or services – or local equity, import substitution, export requirements or 
targets, technology transfer, or local financing. 

GOT requirements for disclosure of proprietary information as part of the regulatory 
approval process are consistent with internationally accepted practices.  Enterprises with 
foreign capital must send their activity report submitted to shareholders, their auditor's 
report, and their balance sheets to the Treasury's Foreign Investment Directorate every 
year by May. 

With the exceptions noted under "Openness to Foreign Investment" and "Transparency 
of the Regulatory System," Turkey grants all rights, incentives, exemptions, and 
privileges available to national businesses to foreign business on a most-favored-nation 
(MFN) basis.  U.S. and other foreign firms can participate in government-financed and/or 
subsidized research and development programs on a national treatment basis. 

 



 

Military procurement generally requires an offset provision in tender specifications.  The 
offset guidelines have been modified to encourage direct investment and technology 
transfer. 

More information on Turkey's trade regime can be found at www.foreigntrade.gov.tr. 

 

Right to Private Ownership and Establishment   Return to top 

 

With the exceptions noted above, private entities may freely establish, acquire, and 
dispose of interests in business enterprises, and foreign participation is permitted up to 
100%. 

Turkey has an independent Competition Board.  With respect to access to markets, 
credit, and other business operations, competitive equality is the standard applied to 
private enterprises that seek to compete with public enterprises.  

 

Protection of Property Rights     Return to top 

 

Secured interests in property, both movable and real, are recognized and enforced, and 
there is a reliable system of recording such security interests.  For example, there is a 
land registry office where real estate is registered. Turkey's legal system protects and 
facilitates acquisition and disposal of property rights, including land, buildings, and 
mortgages, although some parties have complained that the courts are slow to render 
decisions and are susceptible to external influence (see "Dispute Settlement"). 

Turkey's intellectual property rights regime has improved in recent years, but certain 
deficiencies from international standards remain.  In 2008, Turkey was on the U.S. 
Special 301 Priority Watch List.  In 2009 it was upgraded to the U.S. Special 301 Watch 
List, where it remained in 2010.  Although 2010 saw increased Turkish IPR enforcement 
actions and successful public awareness campaigns, piracy and counterfeiting remain 
serious problems.  There is widespread and often sophisticated counterfeiting of 
trademarked items, especially apparel.  Business software and online music piracy are 
increasing, and book and entertainment software piracy remain areas of concern.  
Turkey is becoming an exporter, as well as a transshipment point, for counterfeit and 
pirated products.   
 
Turkey has not yet completed legislative reforms needed to ensure effective IPR 
protection and enforcement, although it does appear to be on the verge of approving a 
new trademark law.  Delays in the judicial and legislative processes contribute to 
deficiencies in the overall IPR protection and enforcement regime.  For example, a 
Constitutional Court decision in July 2008 annulled certain provisions of the trademark 

 



 

law related to penalties for trademark violations.  With no legal basis to prosecute 
offenders or to destroy confiscated goods, counterfeit trademarked goods seized in the 
months following have remained in legal limbo since that time.  In 2010, a number of 
U.S. companies were still seeking to prevent goods seized during this period from being 
released back into the market.   
 
Turkey's copyright law, as amended in 2004, provides deterrent penalties for copyright 
infringement.  The law contains several strong anti-piracy provisions, including a ban on 
street sales of all copyrighted products and authorization for law enforcement authorities 
to take action without a complaint by the rights holder.  The law, as amended, 
established minimum penalties of three months to two years imprisonment and/or a fine 
of between 5,000 and 50,000 Turkish lira ($3,333 to $33,333), depending on the severity 
of the damages.  It sets the maximum penalty at three to six years imprisonment and/or 
fines between 50,000 and 250,000 Turkish lira ($33,333 to $166,666).  In 2004, after 
passage of amendments banning street sales, the immediate increase in enforcement 
actions reduced the number of street vendors in Istanbul by 80% and in Ankara by 50%.  
While pirated materials are still common, the number of cases brought against producers 
and/or distributors of copyrighted goods has increased, and deterrent penalties have 
become more common. 

Turkey is signatory to a number of international conventions, including the Stockholm 
Act of the Paris Convention, the Patent Cooperation Treaty, and the Strasbourg 
Agreement.  In 2008, Turkey acceded to the WIPO Copyright Treaty and Performances 
and Phonograms Treaty.  Turkey accepts patent applications in compliance with the 
TRIPS agreement "mailbox" provisions.   

Turkey’s patent law has been in force since 1995 and was amended in 2004.  Patents 
are granted for 20 years to any invention in any field of technology which is novel, 
involves an inventive step, and has industrial applications.  The patent law provides for 
penalties for infringement of up to 4 years in prison or 46,000 Turkish lira ($30,666) in 
fines, or both; closure of the business for at least one year; and a prohibition on the 
owner's participation in any commercial activity during that same period.  The Turkish 
Patent Institute and the Turkish Ministry of Justice are currently developing a new patent 
law that will fully comply with EU law.   

In January 2006, Turkey passed data protection legislation to deal with one of the key 
intellectual property concerns of research-based pharmaceutical companies:  data 
exclusivity protection for confidential test data.  The six-year term of data protection 
starts on the date of licensing in a European Customs Union country, and data 
exclusivity is limited to original products licensed in a European Customs Union country 
after January 1, 2001, for which no generic manufacturers had applied for licenses in 
Turkey as of January 1, 2005.  In addition, the term of exclusivity is limited to the 
duration of the drug patent.   

In general, the Ministry of Health provides protection for confidential test data submitted 
in support of applications to market pharmaceutical products.  However, several 
provisions undermine protection for confidential test data.  Due to the relatively short six-
year data-exclusivity period and recent delays by the Turkish Ministry of Health in 
granting Good Manufacturing Practice inspection certificates and marketing approvals, 

 



 

pharmaceutical data protection remains a concern, particularly for innovative products.  
In addition, Turkey’s patent law does not contain interim protection for pharmaceuticals 
in the research and development "pipeline".  Research-based pharmaceutical 
companies have criticized patent provisions which delay the initiation of infringement 
suits until after the patent is approved and published, permit use of a patented invention 
to generate data needed for the marketing approval of generic pharmaceutical products, 
and give judges wider discretion over penalties in infringement cases. 

Trademark holders also note that Turkey provides protection for commercial seed under 
its Plant Variety Protection (PVP) Law. 

Turkish intellectual property (IP) law allows both civil and criminal actions.  In general, 
civil actions include requests for determination of infringement, cessation of acts of 
infringement, seizure of counterfeit goods, and compensation of damages.  Criminal 
actions include imprisonment, pecuniary punishment, closure of job sites, and prohibition 
from commerce. 

Turkey has specialized intellectual property IP courts, presided over by judges who have 
had training in intellectual property law, in Istanbul, Ankara, and Izmir.  IP litigation in 
Turkey generally begins in these courts and moves to the Supreme Court if an appeal is 
filed.  If the alleged offense does not occur in Istanbul, Ankara or Izmir, the case begins 
in civil courts that act as IP courts.  

Further information on the intellectual property situation in Turkey is available in the 
National Trade Estimate and Special 301 reports, available under the “reports” tab at the 
U.S. Trade Representative's website:  

http://www.ustr.gov/ 
 

Transparency of Regulatory System    Return to top 

 

The GOT has adopted policies and laws that in principle should foster competition and 
transparency.  However, foreign companies in several sectors claim that regulations are 
sometimes applied in a nontransparent manner.  Turkey is an observer, but not a 
member, to the WTO Government Procurement Committee. 

Turkish legislation generally requires competitive bidding procedures in the public sector.  
A Public Procurement board exists to oversee public tenders, and there are minimum 
bidding thresholds under which foreign companies are prohibited from bidding on public 
tenders. The law gives preference to domestic bidders, Turkish citizens, and legal 
entities established by them, as well as to corporate entities established under Turkish 
law by foreign companies.  The public procurement law has been amended eight times 
since its enactment and has been cited by the EU as not being in conformity with the EU 
"acquis communautaire" (body of law). 

 

http://www.ustr.gov/


 

In general, labor, health and safety laws and policies do not distort or impede 
investment, although legal restrictions on discharging employees may provide a 
disincentive to labor-intensive activity in the formal economy.  Certain tax policies distort 
investment decisions.  Generous tax preferences for free zones have provided a 
stimulus to investment in these zones.  Similarly, incentives for investment in certain low-
income provinces appear to be stimulating investment there (see "Performance 
Requirements/Incentives"). 

 

Efficient Capital Markets and Portfolio Investment  Return to top 

 
The Turkish Government has taken a number of important steps in recent years to 
strengthen and better regulate the banking system.  A 2005 revision of the Banking Law 
brought tighter bank regulation, notably by broadening the range of expertise inspectors 
can draw on when conducting on-site inspections. 

The independent Banking and Regulation Supervision Agency (BRSA) monitors and 
supervises Turkey's banks.  The BRSA is headed by a board whose seven members are 
appointed by the cabinet for six-year terms.  In addition, bank deposits are protected by 
an independent deposit insurance agency, the State Deposit Insurance Fund (SDIF). 

Because of historically high local borrowing costs and short repayment periods, foreign 
and local firms have frequently sought credit from international markets to finance their 
activities.  However, investors are increasingly viewing Turkey as a strong emerging 
economy, which has caused Turkey’s risk premium to decrease and increased 
accessibility of medium- and long-term financing at lower costs.  As of January 2011, 
there were 32 deposit-taking commercial banks and 13 development or investment 
banks operating in Turkey.  Sector assets as of December 2010 totaled approximately 
$685 billion - about 85% of GDP - according to data from Turkey’s Banking Regulatory 
and Supervision Agency.  Total loans for the banking sector totaled $367 billion for the 
same period. 

There is a regulatory system established to encourage and facilitate portfolio 
investments, though it needs improvements in transparency, accounting, and 
enforcement provisions to bring it up to U.S. and EU standards. The Istanbul Stock 
Exchange (ISE), formed in 1985, is becoming a significant emerging market stock 
exchange.  As of May 2010, 322 companies were listed on the exchange with total 
market capitalization of $241 billion.  However, Turkey has yet to develop other capital 
markets and new instruments.  The Capital Markets Board is responsible for overseeing 
the activities of capital markets, including activities of ISE-quoted companies, and 
securities and investment houses.  The Turkish private sector has a number of large 
holding companies, whose upper management is family-controlled.  Most large 
businesses continue to float publicly only a minority portion of shares in order to limit 
outside interference in company management.  There has been no recent hostile 
takeover attempt by either international or domestic parties.  Capital market instruments 
are still developing in Turkey.  Turkey's first mortgage law was adopted in 2007.  Venture 
capital and hedging instruments are also currently very limited. 

 



 

Competition from State Owned Enterprises   Return to top 

Although Turkey’s privatization program has withdrawn the GOT from many sectors of 
the economy, SOEs continue to maintain significant although not necessarily dominant 
market share in the construction, energy, aviation, and finance sectors. By law, private 
competition with these businesses (in fields where it exists) is open and fair and the 
SOEs enjoy no special privileges. There have been allegations, however, that these 
firms in practice enjoy preference in GOT procurement contracts, that they have an 
easier time obtaining licenses, and that they have easier access to credit, especially 
from state-owned banks.  
 
In the energy sector, SOEs enjoy certain material advantages due to the structuring of 
the market, where prices are mandated by the government. Although the 2001 Electricity 
Market Law and Gas Market Law both proscribed further investment by SOEs – with the 
hope that the role of the government in the sector would fade over time – the artificial 
price levels for electricity and gas have discouraged private investment. By default, 
therefore, the SOEs have had to continue investing in infrastructure upgrades and new 
supply channels, further limiting the possibility of new entrants into the market. As the 
privatization program for electricity distribution and generation continues and with the 
July 2008 introduction of a system that links retail prices to input costs, this effect should 
be reduced.  

Most SOEs report to both a board of directors and a nominal line minister, although 
direct ministerial involvement in day-to-day operations is limited. The boards generally 
have a share of seats allocated to senior government officials. SOEs are required to 
publish annual reports.  
 
A unique aspect of the Turkish economy is the existence of two quasi-state 
conglomerates, the Armed Forces Pension Fund (OYAK) and the Turkish Armed Forces 
Foundation (TSKGV). OYAK, established in 1961, is funded by a compulsory 10% levy 
on the salaries of all Turkish military officers. It has become one of Turkey's largest 
industrial groups, with management control of almost 50 enterprises and year-end 2008 
assets of over $8 billion. It holds significant market share in many key industries 
including financial services, energy, iron and steel, cement, and automobile production. 
OYAK's joint venture with Renault is Turkey's largest automobile manufacturer. TSKGV 
concentrates on the defense sector, and its companies are major beneficiaries of offsets 
associated with defense procurements. Both have competitive advantages over private 
sector competitors through state subsidies via a range of tax exemptions, and OYAK 
appears to have received special consideration when purchasing state-owned 
companies.  
 
Turkey does not have a sovereign wealth fund. 
 

Corporate Social Responsibility     Return to top 

While many companies have a tradition of supporting private universities, sponsoring 
cultural events and implementing programs that aid local communities, especially in 
less-developed regions of the country, the idea of corporate social responsibility as an 

 



 

integral part of the business plan is still relatively new in Turkey. Most activity in this area 
is led by larger Turkish firms and international companies operating in Turkey. 
 

Political Violence       Return to top 

 

In recent years, terrorist bombings -- some with significant numbers of casualties -- have 
struck religious, political, and business targets in a variety of locations in Turkey.  The 
potential remains throughout Turkey for violence and terrorist actions against U.S. 
citizens and interests, both by transnational and indigenous terrorist organizations. 

In November 2003, the Al-Qa'ida network was responsible for four large suicide 
bombings in Istanbul that, among other targets, hit western interests.  Indigenous 
terrorist groups also continue to target Turkish as well as U.S. and Western interests.  
Turkey continued throughout 2010 to battle a violent separatist-motivated terrorist group, 
the PKK/Kongra-Gel.  The PKK operates in parts of Northern Iraq and crosses the 
border to conduct attacks in the southeast region of Turkey, where the group has 
traditionally concentrated its activities.  Most clashes in Turkey took place in the 
southeast, but a handful of PKK attacks in 2010 once again demonstrated the nation-
wide reach of the group.  Other terrorist groups, including the Turkish group 
Revolutionary People's Liberation Party/Front (DHKP/C), continue to target Turkish 
officials and various civilian facilities and may use terrorist activity to make political 
statements.  Since 2002, civilian venues such as courthouses, fast food restaurants, and 
public transportation, as well as trash receptacles in public spaces, have been targets of 
minor bomb attacks, resulting in small numbers of casualties.  Similar, random bombings 
are likely to continue in unpredictable locations.  Americans traveling to southeastern 
Turkey, the site of PKK actions, should exercise caution. 

Although the Turkish government takes air safety seriously and maintains strict controls, 
particularly on international flights, a hijacking occurred on an Atlasjet flight in August 
2007. For the latest security information on Turkey and throughout the world, travelers 
should monitor the State Department web site http://travel.state.gov, where current 
Worldwide Caution Public Announcements, Travel Warnings, and Public 
Announcements can be found. 

Corruption        Return to top 

Corruption, including bribery, raises the costs and risks of doing business.  Corruption 
has a corrosive impact on both market opportunities overseas for U.S. companies and 
the broader business climate.  It also deters international investment, stifles economic 
growth and development, distorts prices, and undermines the rule of law. 
   
It is important for U.S. companies, irrespective of their size, to assess the business 
climate in the relevant market in which they will be operating or investing, and to have an 
effective compliance program or measures to prevent and detect corruption, including 
foreign bribery.  U.S. individuals and firms operating or investing in foreign markets 
should take the time to become familiar with the relevant anticorruption laws of both the 

 



 

foreign country and the United States in order to properly comply with them, and where 
appropriate, they should seek the advice of legal counsel.     
 
The U.S. Government seeks to level the global playing field for U.S. businesses by 
encouraging other countries to take steps to criminalize their own companies’ acts of 
corruption, including bribery of foreign public officials, by requiring them to uphold their 
obligations under relevant international conventions.  A U. S. firm that believes a 
competitor is seeking to use bribery of a foreign public official to secure a contract 
should bring this to the attention of appropriate U.S. agencies, as noted below.   
 
U.S. Foreign Corrupt Practices Act: In 1977, the United States enacted the Foreign 
Corrupt Practices Act (FCPA), which makes it unlawful for a U.S. person, and certain 
foreign issuers of securities, to make a corrupt payment to foreign public officials for the 
purpose of obtaining or retaining business for or with, or directing business to, any 
person. The FCPA also applies to foreign firms and persons who take any act in 
furtherance of such a corrupt payment while in the United States. For more detailed 
information on the FCPA, see the FCPA Lay-Person’s Guide at: 
http://www.justice.gov/criminal/fraud/ 
 
Other Instruments: It is U.S. Government policy to promote good governance, including 
host country implementation and enforcement of anti-corruption laws and policies 
pursuant to their obligations under international agreements. Since enactment of the 
FCPA, the United States has been instrumental to the expansion of the international 
framework to fight corruption.  Several significant components of this framework are the 
OECD Convention on Combating Bribery of Foreign Public Officials in International 
Business Transactions (OECD Ant bribery Convention), the United Nations Convention 
against Corruption (UN Convention), the Inter-American Convention against Corruption 
(OAS Convention), the Council of Europe Criminal and Civil Law Conventions, and a 
growing list of U.S. free trade agreements.  Turkey is a party to all the above 
conventions.  
 
OECD Antibribery Convention: The OECD Ant bribery Convention entered into force 
in February 1999.  As of December 2009, there are 38 parties to the Convention 
including the United States (see http://www.oecd.org/dataoecd/59/13/40272933.pdf).  
Major exporters China, India, and Russia are not parties, although the U.S. Government 
strongly endorses their eventual accession to the Convention.  The Convention obligates 
the Parties to criminalize bribery of foreign public officials in the conduct of international 
business. The United States meets its international obligations under the OECD 
Antibribery Convention through the U.S. FCPA.   
 Turkey is also a party to this convention, however, some articles remain under 
discussion.  
UN Convention: The UN Anticorruption Convention entered into force on December 14, 
2005, and there are 143 parties to it as of December 2009 (see 
http://www.unodc.org/unodc/en/treaties/CAC/signatories.html).  The UN Convention is 
the first global comprehensive international anticorruption agreement.  The UN 
Convention requires countries to establish criminal and other offences to cover a wide 
range of acts of corruption.  The UN Convention goes beyond previous anticorruption 
instruments, covering a broad range of issues ranging from basic forms of corruption 
such as bribery and solicitation, embezzlement, trading in influence to the concealment 
and laundering of the proceeds of corruption.  The Convention contains transnational 
business bribery provisions that are functionally similar to those in the OECD Antibribery 

 

http://www.justice.gov/criminal/fraud/
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http://www.unodc.org/unodc/en/treaties/CAC/signatories.html


 

Convention and contains provisions on private sector auditing and books and records 
requirements.  Other provisions address matters such as prevention, international 
cooperation, and asset recovery.   
 
 OAS Convention: In 1996, the Member States of the Organization of American States 
(OAS) adopted the first international anticorruption legal instrument, the Inter-American 
Convention against Corruption (OAS Convention), which entered into force in March 
1997.  The OAS Convention, among other things, establishes a set of preventive 
measures against corruption, provides for the criminalization of certain acts of 
corruption, including transnational bribery and illicit enrichment, and contains a series of 
provisions to strengthen the cooperation between its States Parties in areas such as 
mutual legal assistance and technical cooperation.  As of December 2009, the OAS 
Convention has 33 parties (see http://www.oas.org/juridico/english/Sigs/b-58.html)  
 
Council of Europe Criminal Law and Civil Law Conventions: Many European 
countries are parties to either the Council of Europe (CoE) Criminal Law Convention on 
Corruption, the Civil Law Convention, or both.  The Criminal Law Convention requires 
criminalization of a wide range of national and transnational conduct, including bribery, 
money-laundering, and account offenses.  It also incorporates provisions on liability of 
legal persons and witness protection.  The Civil Law Convention includes provisions on 
compensation for damage relating to corrupt acts, whistleblower protection, and validity 
of contracts, inter alia.  The Group of States against Corruption (GRECO) was 
established in 1999 by the CoE to monitor compliance with these and related anti-
corruption standards. Currently, GRECO comprises 46 member States (45 European 
countries and the United States). As of December 2009, the Criminal Law Convention 
has 42 parties and the Civil Law Convention has 34 (see www.coe.int/greco.)   
 
Free Trade Agreements: While it is U.S. Government policy to include anticorruption 
provisions in free trade agreements (FTAs) that it negotiates with its trading partners, the 
anticorruption provisions have evolved over time.  The most recent FTAs negotiated now 
require trading partners to criminalize “active bribery” of public officials (offering bribes to 
any public official must be made a criminal offense, both domestically and trans-
nationally) as well as domestic “passive bribery” (solicitation of a bribe by a domestic 
official).  All U.S. FTAs may be found at the U.S. Trade Representative Website: 
 
http://www.ustr.gov/trade-agreements/free-trade-agreements 
 
Turkey does not currently have a free trade agreement with the United States:  
 
Local Laws: U.S. firms should familiarize themselves with local anticorruption laws, and, 
where appropriate, seek legal counsel. While the U.S. Department of Commerce cannot 
provide legal advice on local laws, the Department’s U.S. and Foreign Commercial 
Service can provide assistance with navigating the host country’s legal system and 
obtaining a list of local legal counsel.  
    
Assistance for U.S. Businesses: The U.S. Department of Commerce offers several 
services to aid U.S. businesses seeking to address business-related corruption issues.  
For example, the U.S. and Foreign Commercial Service can provide services that may 
assist U.S. companies in conducting their due diligence as part of the company’s 
overarching compliance program when choosing business partners or agents overseas.  
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The U.S. Foreign and Commercial Service can be reached directly through its offices in 
every major U.S. and foreign city, or through its Website at www.trade.gov/cs.    
 
The Departments of Commerce and State provide worldwide support for qualified U.S. 
companies bidding on foreign government contracts through the Commerce 
Department’s Advocacy Center and State’s Office of Commercial and Business Affairs.  
Problems, including alleged corruption by foreign governments or competitors, 
encountered by U.S. companies in seeking such foreign business opportunities can be 
brought to the attention of appropriate U.S. government officials, including local embassy 
personnel and through the Department of Commerce Trade Compliance Center “Report 
A Trade Barrier” Website at tcc.export.gov/Report_a_Barrier/index.asp.   
 
Guidance on the U.S. FCPA: The Department of Justice’s (DOJ) FCPA Opinion 
Procedure enables U.S. firms and individuals to request a statement of the Justice 
Department’s present enforcement intentions under the anti-bribery provisions of the 
FCPA regarding any proposed business conduct.  The details of the opinion procedure 
are available on DOJ’s Fraud Section Website at www.justice.gov/criminal/fraud/fcpa. 
Although the Department of Commerce has no enforcement role with respect to the 
FCPA, it supplies general guidance to U.S. exporters who have questions about the 
FCPA and about international developments concerning the FCPA. For further 
information, see the Office of the Chief Counsel for International Counsel, U.S. 
Department of Commerce, Website, at http://www.ogc.doc.gov/trans_anti_bribery.html.  
More general information on the FCPA is available at the Websites listed below.  
   
Exporters and investors should be aware that generally all countries prohibit the bribery 
of their public officials, and prohibit their officials from soliciting bribes under domestic 
laws.   Most countries are required to criminalize such bribery and other acts of 
corruption by virtue of being parties to various international conventions discussed 
above.  
 
Turkey ranks 56 out of 178 countries on Transparency International’s survey of 
corruption, tied with Malaysia. U.S firms do not report widescale problems with bribery 
and other corrupt acts/process in Turkey, but lack of transparency in tendering and 
contract awards are sometimes encountered. 
 
Anti-Corruption Resources 
 
Some useful resources for individuals and companies regarding combating corruption in 
global markets include the following:  

 
• Information about the U.S. Foreign Corrupt Practices Act (FCPA), including a “Lay-

Person’s Guide to the FCPA” is available at the U.S. Department of Justice’s 
Website at: http://www.justice.gov/criminal/fraud/fcpa. 
 

• Information about the OECD Ant bribery Convention including links to national 
implementing legislation and country monitoring reports is available at: 
http://www.oecd.org/department/0,3355,en_2649_34859_1_1_1_1_1,00.html.  See 
also new Ant bribery Recommendation and Good Practice Guidance Annex for 
companies: http://www.oecd.org/dataoecd/11/40/44176910.pdf 
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• General information about anticorruption initiatives, such as the OECD Convention 
and the FCPA, including translations of the statute into several languages, is 
available at the Department of Commerce Office of the Chief Counsel for 
International Commerce Website: http://www.ogc.doc.gov/trans_anti_bribery.html. 
 

• Transparency International (TI) publishes an annual Corruption Perceptions Index 
(CPI).     The CPI measures the perceived level of public-sector corruption in 180 
countries and territories around the world.  The CPI is available at: 
http://www.transparency.org/policy_research/surveys_indices/cpi/2009.    TI also 
publishes an annual Global Corruption Report which provides a systematic 
evaluation of the state of corruption around the world.  It includes an in-depth 
analysis of a focal theme, a series of country reports that document major 
corruption related events and developments from all continents and an overview of 
the latest research findings on anti-corruption diagnostics and tools.  See 
http://www.transparency.org/publications/gcr. 
 

• The World Bank Institute publishes Worldwide Governance Indicators (WGI).   
These indicators assess six dimensions of governance in 212 countries, including 
Voice and Accountability, Political Stability and Absence of Violence, Government 
Effectiveness, Regulatory Quality, Rule of Law and Control of Corruption.  See 
http://info.worldbank.org/governance/wgi/sc_country.asp.   The World Bank 
Business Environment and Enterprise Performance Surveys may also be of interest 
and are available at:  http://go.worldbank.org/RQQXYJ6210. 
 

• The World Economic Forum publishes the Global Enabling Trade Report, which 
presents the rankings of the Enabling Trade Index, and includes an assessment of 
the transparency of border administration (focused on bribe payments and 
corruption) and a separate segment on corruption and the regulatory environment.  
See 
http://www.weforum.org/en/initiatives/gcp/GlobalEnablingTradeReport/index.htm. 

 
• Additional country information related to corruption can be found in the U.S. State 

Department’s annual Human Rights Report available at 
http://www.state.gov/g/drl/rls/hrrpt/.  

 
• Global Integrity, a nonprofit organization, publishes its annual Global Integrity 

Report, which provides indicators for 92 countries with respect to governance and 
anti-corruption. The report highlights the strengths and weaknesses of national level 
anti-corruption systems. The report is available at: http://report.globalintegrity.org/. 

 

Bilateral Investment Agreements     Return to top 

Since 1962, Turkey has been negotiating and signing agreements for the reciprocal 
promotion and protection of investments.  As of January 1, 2010, Turkey has signed 
Bilateral Investment Treaty (BIT) agreements with 83 countries.  Seventy (70) of these 
agreements are now in force:  Afghanistan, Albania, Argentina, Australia, Austria, 
Azerbaijan, Bangladesh, Belarus, Belgium, Bosnia and Herzegovina, Bulgaria, China, 
Croatia, Cuba, Czech Republic, Denmark, Egypt, Estonia, Ethiopia, Finland, France, 
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Georgia, Germany, Greece, Hungary, India, Indonesia, Iran, Israel, Italy, Japan, Jordan, 
Kazakhstan, Kosovo, Kyrgyzstan, Latvia, Lebanon, Lithuania, Luxembourg, Macedonia, 
Malaysia, Malta, Moldova, Mongolia, Morocco, Oman, Pakistan, Philippines, Poland, 
Portugal, Qatar, Romania, Russian Federation, Serbia, Singapore, Slovakia, Slovenia, 
South Korea, Spain, Sweden, Switzerland, Syria, Tajikistan, Netherlands, United 
Kingdom, United States, Tunisia, Turkmenistan, Ukraine, and Uzbekistan.  Thirteen (13) 
other BIT agreements are in the ratification process:  Algeria, Bahrain, Chile, Kuwait, 
Libya, Nigeria, Saudi Arabia, Senegal, South Africa, Sudan, Thailand, United Arab 
Emirates, and Yemen. 

OPIC and Other Investment Insurance Programs  Return to top 

The Overseas Private Investment Corporation (OPIC) offers a full range of programs in 
Turkey, including political risk insurance for U.S. investors, under its bilateral agreement 
with Turkey. OPIC is also active in financing private investment projects implemented by 
U.S. investors in Turkey.  OPIC-supported direct equity funds, including the $200 million 
Soros Private Equity Fund can make direct equity investments in private sector projects 
in Turkey. Small- and medium-sized U.S. investors in Turkey are also eligible to utilize 
the new Small Business Center facility at OPIC, offering OPIC finance and insurance 
support on an expedited basis for loans from $100,000 to $10 million. In 1987, Turkey 
became a member of the Multinational Investment Guarantee Agency (MIGA). 

Labor         Return to top 

 

Turkey has a population of 74 million, with 30% under the age of 14 and 70% between 
15 and 64 years of age.  Seventy percent of the population lives in urban areas. The 
Turkish labor force numbers 25.9 million, of which 23 million are employed.  
Approximately 25.7% of the workforce works in agriculture; 19.6% works in industrial 
sector.  The official unemployment rate was 11.2% as of October 2010, with 24% youth 
unemployment (15-24 years old).   According to 2009 figures from the State Statistics 
Institute of Turkey, the literacy rate is 88%; the literacy rate for men is 94% and for 
women 82%.  Students are required to complete eight years of schooling and remain in 
school until they are 15 years old.  Ninety-seven (97) percent of Turkey’s population 
completes primary school; 34% of those who complete primary school get vocational or 
higher education. 

Turkey has an abundance of unskilled and semi-skilled labor, and Turkey's labor force 
has a reputation for being hardworking, productive, and dependable.  Vocational training 
schools exist at the high school level.  Some formal apprenticeship programs remain, but 
informal training in traditional occupations is decreasing rapidly.  Although the Ministry of 
Education launched projects within the framework of EU programs to meet the needs of 
high-tech industries, there remains a shortage of qualified high-tech workers.  Individual 
high-tech firms, both local and foreign-owned, typically conduct their own training 
programs.  The GOT Ministry of Industry launched a program with the Union of 
Chambers and Commodity exchanges of Turkey to provide skilled laborers to meet the 
manufacturing sector needs.   

 



 

Labor-management relations have been generally good in recent years.  Employers are 
obliged by law to negotiate in good faith with unions that have been certified as 
bargaining agents.  Strikes are usually of short duration and almost always peaceful.  
The Turkish Government reported that approximately 3.2 million of the 5.4 million wage 
and salary earners are considered to be officially unionized, although the actual number 
of unionized workers is probably substantially lower and the number of registered wage 
and salary earners probably substantially higher.  The law prohibits discrimination on the 
basis of union membership, but discrimination sometimes occurs in practice.  There is 
no obligation for a worker to become a member of any union and there is no obligation to 
make a collective labor agreement for any sector.  However, in order to be covered by a 
collective labor agreement, a worker should be a member of a union. In order to be a 
bargaining agent, a union must have a membership of more than half of the workers 
employed in a work place and include at least 10% of the workers employed in that 
specific work branch.  The Labor Law sets a series of steps to be followed, including 
mediation by an Arbitration Board, before a union may initiate a strike.   
 
Turkey’s Economic and Social Council was established by law in 2001.  Its President is 
the Prime Minister.  The Council aims to maintain an effective dialogue between the 
state and social parties to encourage compromise in industrial relations.  It is composed 
of representatives from governmental bodies, labor and employer confederations, 
employee associations, and umbrella organization of chambers of commerce and 
industry.   
 
Turkey has signed many International Labor Organization (ILO) conventions protecting 
workers' rights, including conventions on Freedom of Association and Protection of the 
Right to Organize; Rights to Organize and to Bargain Collectively; Abolition of Forced 
Labor; Minimum Wage; Occupational Health and Safety; Termination of Employment; 
and Elimination of the Worst Forms of Child Labor.  Since 1980, Turkey has faced 
criticism by the ILO, particularly for shortcomings in enforcement of ILO Convention 87 
(Convention Concerning Freedom of Association and Protection of the Right to 
Organize) and Convention 98 (Convention Concerning the Application of the Principles 
of the Right to Organize and to Bargain Collectively).  The government maintains a 
number of restrictions on the right of association and the right to strike.  Civil servants 
(defined broadly as all employees of central government ministries, including teachers) 
are allowed to form trade unions and to engage in limited collective negotiations, but are 
prohibited from striking.  Certain vital public employees, such as military and police, 
cannot form unions.  
 
There are no special laws or exemptions from regular labor laws in the country's 21 free 
trade and export processing zones. 
 

Foreign-Trade Zones/Free Ports     Return to top 

Firms operating in Turkey's 21 free zones have historically enjoyed many advantages.  
The zones are open to a wide range of activities, including manufacturing, storage, 
packaging, trading, banking, and insurance.  Foreign products enter and leave the free 
zones without payment of customs or duties.  Income generated in the zones is exempt 
from corporate and individual income taxation and from the value-added tax, but firms 
are required to make social security contributions for their employees.  Additionally, 

 



 

standardization regulations in Turkey do not apply to the activities in the free zones, 
unless the products are imported into Turkey.  Sales to the Turkish domestic market are 
allowed, with goods and revenues transported from the zones into Turkey subject to all 
relevant import regulations.  There are no restrictions on foreign firm operating in the 
free zones.  Indeed, the operator of one of Turkey's most successful free zones located 
in Izmir is an American firm. 

Taxpayers who possessed an operating license as of February 6, 2004, do not have to 
pay income or corporate tax on their earnings in free zones for the duration of their 
license.  Earnings based on sale of goods manufactured in free zones are exempt from 
income and corporate tax until the end of the year in which Turkey becomes a member 
of the European Union.  Earnings secured in a free zone under corporate tax immunity 
and paid as dividends to real person shareholders in Turkey, or to real person or legal-
entity shareholders abroad, are subject to 10% withholding tax.  The tax immunity of the 
wage and salary income earned by persons employed in the zones by taxpayers 
possessing an operating license expired on December 31, 2008, except for producers 
that export more than 85% of their products.  The GOT passed a law in November 2008, 
according to which producers' immunities from income and corporate tax and taxes on 
wage income earned in free zones, were extended to coincide with Turkey's 
membership in the European Union.  More information can be found on the Foreign 
Trade Undersecretariat’s website:  

http://www.dtm.gov.tr/dtmweb/indexen.cfm 
 

Foreign Direct Investment Statistics    Return to top 

 
The world economic crisis significantly impacted Turkey’s FDI, with FDI inflow falling 
over 67% between 2007 and 2009.  The rate of decline leveled off in 2010, but FDI 
inflow in 2010 remained significantly below the 2007 level.  Data for 2010 is not yet 
complete, but aggregate January-November 2010 FDI inflow was around $6.3 billion 
dollars, including $2.2 billion in real estate investment.   
 
There are more than 21,000 foreign firms investing and operating in Turkey.  In the 
January-November 2010 period, EU countries accounted for 68.6% of FDI inflow; Asian 
and Gulf countries accounted for 19.86%; and U.S. companies accounted for 7.35%.  
(U.S. FDI in Turkey is understated because many global firms make investments 
through subsidiaries or affiliates located in third countries.)   
 
In the first 11 months of 2010, FDI by sector was:  financial brokerage services (35.9%); 
electricity, gas, and water (15.2%); manufacturing (13.6%); construction (8%); wholesale 
trade (7.1%); real estate rental (6.2%); transportation, communication, and storage 
services (4.1%); mining (2.6%); hotel and restaurant (2.5%); health (1.5%); agriculture, 
hunting, and forestry (.5%); and other (2.8%). 
 
According to Turkish Treasury data, as of September 30, 2008 (latest figures available), 
there were 7 Turkish enterprises investing and operating in the United States, 
accounting for 17.5% of total Turkish exported capital. 

 

http://www.dtm.gov.tr/dtmweb/indexen.cfm


 

FDI INFLOW BY YEARS  

USD million
  2005 2006 2007 2008 2009
FDI Total (Net) 10,031 20,185 22,046 18,269 8,270 
 Equity 
Investment 
(Net)   

8,134 16,982 18,393 14,698 6,183 

Inflows 8,535 17,639 19,136 14,733 6,265 

Liquidati
on Outflows -401 -657 -743 -35 -82 

 Intra Company 
Loans* 56 281 727 634 305 

Real Estate 
(Net) 1,841 2,922 2,926 2,937 1,782 

 

 

Source: Central Bank of Turkey 
 
 
 
FDI INFLOW BY COUNTRY/REGION  
 

USD million
Countries 2005 2006 2007 2008 2009
European 
Union (27) 5,006 14,489 12,601 11,051 4,945

Germany  391 357 954 1.211 496
France  2,107 439 367 679 616
Netherlands  383 5,069 5,442 1,343 738
United 
Kingdom  166 628 703 1,336 350

Italy  692 189 74 249 314
Other 
European 
Countries 

1,267 7,807 5,061 6,233 2,431

Other 
European 
Countries  

(Excluding 

1,646 85 373 291 305

 

 



 

EU) 
Africa 3 21 5 82 2
USA 88 848 4,212 863 260
Canada 26 121 11 23 52
Central-
South 
America  

and 
Caribbean 

8 33 494 60 19

Asian  1,756 1,927 1,405 2,361 670
Near and  

Middle 
Eastern 
Countries 

1,678 1,910 608 2,199 358

Gulf Arabian 
Countries 1,675 1,783 311 1,978 206

Other Near  

and Middle 
Eastern 
Countries 

2 3 196 96 78

Other Asian 
Countries 78 17 797 162 312

Other 
Countries 2 115 36 2 12

Total 8,535 17,639 19,137 14,733 6,265
 

Source: Central Bank of Turkey 

EXTERNAL INVESTMENT (BUSINESSES PER COUNTRY) 

  
NUMBER OF 

TURKISH EXPORTED 

% OF TOTAL 
EXPORTED 
CAPITAL  

COUNTRY COMPANIES CAPITAL   
NETHERLANDS 5 405,535,042 18.66%
U.S.A 7 380,624,596 17.52%
BELARUS 0 300,053,900 13.81%
BELGIUM 0 290,078,500 13.35%
AZERBAIJAN 1 167,705,844 7.72%
TUNISIA 1 161,099,512 7.41%

 



 

IRAN 0 137,204,290 6.31%
GERMANY 7 61,525,628 2.83%
MALTA 2 52,474,546 2.41%
GREECE 0 30,807,584 1.42%
KAZAKHSTAN 2 27,166,954 1.25%
OTHERS 123 1,764,065,807 7.31%
TOTAL 148 2,173,112,358 100.00%

 

 

 



 

 

EXTERNAL INVESTMENT (VALUE AS OF DECEMBER 2009) 

Country  Value (million $) Share

Netherlands 5,102 28% 

Azerbaijan 3,825 21% 

Malta 1,365 8% 

U.S.A.  728.1 4% 

Luxemburg 720.0 4% 

Germany 739.2 4% 

Kazakhstan 632.0 3% 

United Kingdom 444 3% 

Russian Federation 344.0 2% 

Belarus 402.0 2% 

Belgium 295.01 2% 

Romania 305.0 2% 

Tunisia 209.0 1% 

Others 2,961.0 16% 

Total 18,071 100.0

Sources: General Directorate of Banking and Foreign Exchange, Turkish Treasury 
Major foreign investors Turkey’s foreign investors include ABB, Abbott Laboratories, 
AEG, AES, Akzo Nobel, Alcatel Lucent, Alliance One, Arcelor, Archer Daniels Midland, 
Aria, Aventis, BASF, Bausch and Lomb, Bayer, Bechtel, Bosch, Bridgestone-Firestone, 
British Petroleum, Bunge, Cadberry Schweppes, Cargill, Castrol, Chase Manhattan, 
Cisco Systems, Citigroup, Coca Cola, Colgate-Palmolive, DaimlerChrysler, Delphi-
Packard, Dow Chemical, ESBAS A.S., Eurest, Fiat, Ford Motor Co., Fortis, M.A.N., 
General Electric, Goodyear, Henkel, Honda, Hugo Boss, Hyundai, ITT, Indesit, JTI, L6, 
Lafarge, Lockheed Martin, Marsa-Kraft-Jacobs Suchard, McDonald's, Merck Sharp 
Dohme, Metro Group, Mobil, NRG, Nestle, Normandy Mining, Nortel Networks, Novartis, 
Pepsi, Perfetti, Pfizer, Philip Morris, Pirelli Tire, Procter and Gamble, Renault, RJR 
Nabisco, Roche, Sandoz, Shell, Siemens, Texas Pacific Group, Toreador/Madison Oil, 
Toyota, Unilever, United Defense, Vodafone, Volkswagen, and Yazaki. 

 



 

 

 

Web Resources       Return to top 

State Planning Organization-SPO 
www.dpt.gov.tr 
 
Undersecretariat of the Treasury 
www.treasury.gov.tr 
 
Undersecretariat of Foreign Trade, General Directorate of Imports 
www.dtm.gov.tr 
 
Prime Ministry, Privatization Administration 
www.oib.gov.tr 
 
Turkish Institute of Standards, Standards Preparation Department 
www.tse.org.tr 
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How Do I Get Paid (Methods of Payment)    Return to top 

GENERAL FINANCING AVAILABILITY 
Traditionally, Turkish corporations have satisfied most of their financing requirements 
through the banking industry. Corporate/banking relationships are close. However, given 
the continuing gap between Turkey's extensive needs and its limited internal resources 
external financing of public and private project investment is a crucial factor in the and 
coming years. Exporters are advised to provide financing for their exports. In addition to 
short and medium-term credits available from commercial banks in local and foreign 
currencies, lower-cost TL credits are also available from Turkish Exim bank. 
 
HOW TO FINANCE EXPORTS AND METHODS OF PAYMENT 
Letters of Credit (LCs) are traditional import instruments for private-sector transactions. 
LCs should be irrevocable and confirmed by a prime U.S. bank. As Turkish importers 
develop long-term contacts and prove their credit-worthiness, suppliers may be willing to 
accept documents against payment (d/p) or documents against acceptance (d/a). 
Deferred payment schedules are not common except in cases of large transactions 
where supplier financing plays a role. 
 
Turkish banks continued to have seen some tightening in their access to international 
credit, though the major banks borrow internationally. Suppliers should consider 
unconventional project financing packages (e.g., forfeiting, factoring and utilization of 
third-country export credits) when bidding on major government infrastructure projects. 
Exporters should be flexible and try to accommodate customers' needs, building any 
additional associated cost into the offer price. 
 
Firms bidding on GOT contracts should pay careful attention to the way proposals are 
prepared and should strictly follow the administrative specifications. Financing costs and 
foreign exchange rate risks, wherever applicable, should be factored into the bid price. 
Bids, which do not comply with administrative specifications (which include financial 
criteria), are generally rejected. Generally, validity of a proposal is required to be three to 
six months from the bid date. Government tenders often involve bid and performance 
bonds. Bid bonds are normally equivalent to three percent of the value of the tender, 
while performance bonds are usually equivalent to six percent of the contract value. The 
government only calls these bonds in cases of substantial non-performance. All bonds 
have to be counter-guaranteed by a Turkish national bank. 
 

 



 

A number of leasing companies operate in Turkey, most owned by Turkish banks. They 
finance purchases of expensive capital goods such as aircraft, auto fleets, construction 
equipment and other special equipment. Turkish financial leasing in capital expenditures 
still only accounts for a fraction of capital expenditures in developed countries. The 
terms of leasing are usually four years, with a balloon payment at the end. Turkish 
leasing companies are eager to work with U.S. counterparts. 
 
Turkish factoring companies (again, usually offshoots of banks) generally belong to the 
International Factors Group based in Belgium. Like leasing companies, all factoring and 
forfeiting companies are having funding difficulties. Both factoring and forfeiting 
maximize cash flow, reduce transaction risks, and may enhance competitiveness by 
offering flexible payment terms to the buyer. All U.S. banks active in Turkey know and 
deal with at least one of the major leasing and factoring companies. 

How Does the Banking System Operate    Return to top 

The banking sector plays less of a financial intermediary role than one would expect in 
an economy of Turkey’s size and sophistication. The three state -owned commercial 
banks plus the six largest private banks hold nearly a two-thirds share of total bank 
assets (information on banks, the listing of banks licensed in Turkey and statistics on the 
Turkish banking sector can be viewed at (www.bddk.org.tr). Turkish banks engage in 
core banking services, securities brokering and other businesses. In terms of trade 
finance, treasury operations, electronic banking, and information management, the 
dozen leading Turkish banks are as sophisticated as their other OECD counterparts. 
 
The Istanbul Stock Exchange, formed in 1986, is becoming one of the major players in 
the capital market. In 1995, the Istanbul Gold Exchange opened for trading. The Capital 
Market Board, based in Ankara, is responsible for overseeing the activities of capital 
markets. The Central Bank of the Republic of Turkey is headquartered in Ankara and 
together with Turkish Treasury is responsible for the integrity of the banking system. In 
1994, the Central Bank became an autonomous body but is not independent. 
 
The Central Bank and BDDK (Banking Regulating and Auditing Commission) supervises 
bank activities in order to guarantee that they meet liquidity requirements and operates 
in a responsible fashion. While the Central Bank's Bank Supervision Division acts as the 
government's supervisory authority, the Undersecretariat of the Treasury is responsible 
for the enforcement of banking laws. The BDDK also determines the disposition of 
insolvent banks. 
 
Net foreign direct investment inflows amounted to USD 18.3 billion in 2008 and USD 8.3 
billion in 2009 (source: ISPAT). Turkey remains reliant on foreign financing to drive 
capital investments, but experts predict that although the economy bounced back from 
the financial crisis in 2009, net FDI inflows will not return to 2006 and 2007 figures ($20 
billion) in 2010.Turkey’s stand-by deal with the IMF expired in May 2008. 

Foreign-Exchange Controls     Return to top 

There are no GOT foreign-exchange limits for importers, and there are no restrictions on 
the transfer of funds in or out of the country. Although the Turkish Lira (TL) is fully 
convertible, most international transactions are denominated in U.S. dollars or Euros due 

 



 

to these currencies' universal acceptance. Banks deal in foreign exchange and to borrow 
and lend in foreign currencies. Foreign exchange is freely traded and widely available. 
Foreign investors are free to convert and repatriate their Turkish lira profits. 

U.S. Banks and Local Correspondent Banks    Return to top 

U. S. and U.S.-affiliated investment and commercial banks present in Turkey include: 
Citibank, JP Morgan Chase, American Express, Wells Fargo and the Bank of New York 
Mellon 
. 

Project Financing       Return to top 

Project financing is available through a multitude of sources including Turkish and 
foreign commercial banks and investment banks. OPIC is another source for project 
financing for U.S. investors. Interested U.S. companies should note that American banks 
active in Turkey are among the leaders in project financing. 
 
Turkey offers numerous major project opportunities in telecommunications, energy, 
transportation, and building of infrastructure projects such as dams, airports, harbors, 
roads, and water and sewerage systems. Supplier financing is the key to winning these 
large projects. U.S. Ex-Im bank financing, along with OPIC and TDA programs, are 
available to U.S. suppliers. The World Bank /International Bank for Reconstruction and 
Development continues to fund major projects in Turkey: 
 
http://www.worldbank.org.tr/WBSITE/EXTERNAL/COUNTRIES/ECAEXT/TURKEYEXTN
/0,,menuPK:361718~pagePK:141159~piPK:141110~theSitePK:361712,00.html 
 
The Overseas Private Investment Corporation (OPIC) has established small business 
centers to assist qualified small businesses the opportunity to utilize OPIC’s resources 
with improved customer service and easier access through a streamlined approval 
process. OPIC stands ready to assist small and medium sized business grow through 
investments in over 150 emerging markets around the world. The Small Business 
Centers will support the financing and political risk insurance needs to eligible small 
business. 
 
To support small and medium sized business enterprises in their international trading 
activity, the United States Commercial Service and the Overseas Private Investment 
Corporation entered into a partnership that combines the strength of the Commercial 
Service’s network of 105 offices in the United States and 150 offices overseas with the 
investment finance and political risk insurance support of the Overseas Private 
Investment Corporation. This cooperation agreement has been established to better 
assist small and medium sized business enterprises. These businesses account for 
ninety-seven percent of all U.S. exporters, and small business continues to be the 
bulwark of the U.S. economy. 
 
Leasing issues and licenses are regulated via the Banking Regulating and Auditing 
Commission also known as the BDDK. Presently there are 75 leasing firms in Turkey. 

 

http://www.worldbank.org.tr/WBSITE/EXTERNAL/COUNTRIES/ECAEXT/TURKEYEXTN/0,,menuPK:361718%7EpagePK:141159%7EpiPK:141110%7EtheSitePK:361712,00.html
http://www.worldbank.org.tr/WBSITE/EXTERNAL/COUNTRIES/ECAEXT/TURKEYEXTN/0,,menuPK:361718%7EpagePK:141159%7EpiPK:141110%7EtheSitePK:361712,00.html


 

 

Leasing firms can only offer leasing and are not allowed to make any other financial 
transactions. There are no limits on foreign investment or international leasing firms 
provided they obtain a license to operate in Turkey from BDDK:  
http://www.bddk.org.tr/WebSitesi/English.aspx 
  
 
Leasing terms are 4 years and in very exceptional cases 2 years. The equipment leased 
will be owned by the leasor after the period of the lease. A definite advantage of the 
leasing process was the VAT reduction from 18 to 1 percent during the lease time. 
However, recently the government has raised the rate back up to 18 percent. Industry 
groups have complained about this change and are seeking to overturn this decision and 
at a minimum be to 8 percent. 

Web Resources       Return to top 

Export-Import Bank of the United States: http://www.exim.gov 
 
Country Limitation Schedule: http://www.exim.gov/tools/country/country_limits.html 
 
OPIC: http://www.opic.gov 
 
Trade and Development Agency: http://www.tda.gov/ 
 
SBA's Office of International Trade: http://www.sba.gov/oit/ 
 
USDA Commodity Credit Corporation: http://www.fsa.usda.gov/ccc/default.htm 
 
U.S. Agency for International Development: http://www.usaid.gov 
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Business Customs       Return to top 

The Turkish people take pride in their traditions and culture. However, having ties with 
western countries, Turkish people in major cities have adopted a western way of life. A 
foreigner visiting any one of the large cities in Turkey will find himself or herself in an 
atmosphere similar to that of a contemporary western city. Turks are extraordinary 
hospitable people and visiting businessmen will do well to offer normal courtesies, 
respect, and to take the time to know your Turkish counterpart. In general, a personal 
relationship is an important basis for a successful business relationship in Turkey. It is 
usually important to allow time for friendly conversation before commencing with a 
business agenda. Business cards are almost always exchanged, and visitors are usually 
offered a glass of tea or a cup of Turkish coffee and it is customary to accept the offer. 

Travel Advisory       Return to top 

For the latest security information: 
 
http://travel.state.gov/travel/cis_pa_tw/cis_pa_tw_1168.html 
 
The Department of State urges American citizens to take responsibility for their own 
personal security while traveling overseas. For general information about appropriate 
protective measures travelers can take in an overseas environment, see the Department 
of State’s pamphlet A Safe Trip Abroad. 

Visa Requirements       Return to top 

U.S. citizens are required to obtain visas before entering Turkey. A passport and visa 
are required. Holders of all types of passports can purchase a 90-day sticker visa at the 
port of entry for $20, if they are traveling to Turkey as tourists. For further information, 
travelers in the U.S. may contact the Embassy of the Republic of Turkey at 2525 
Massachusetts Avenue, NW, Washington, D.C. 20008, telephone: (202) 612-6700, or 
the Turkish consulates general in Chicago, Houston, Los Angeles, or New York. 

 

http://travel.state.gov/travel/cis_pa_tw/cis_pa_tw_1168.html


 

Information may also be found at Internet address http://www.turkey.org 
 
Overseas, travelers may contact a Turkish embassy or consulate. Holders of official and 
diplomatic passports on official business must obtain a visa from a Turkish embassy or 
consulate before arrival in Turkey. Holders of official and diplomatic passports on private 
travel may receive a visa free of charge from a Turkish embassy or consulate, or obtain 
one upon arrival at the port of entry for $20. All those who are planning to stay more than 
three months for any purpose are required to obtain a visa from a Turkish embassy or 
consulate. Such travelers must also apply for a residence/work permit or Turkish ID card 
within the first month of their arrival in Turkey. For example, this would include anyone 
who plans to spend more than three months doing research, studying, or working in 
Turkey. 
 
All travelers are advised to obtain entry stamps on the passport page containing their 
visa at the first port of entry before transferring to domestic flights. Failure to obtain entry 
stamps at the port of entry has occasionally resulted in serious difficulties for travelers 
when they attempt to depart the country. 
 
In an effort to prevent international child abduction, many governments have initiated 
procedures at entry/exit points. These often include requiring documentary evidence of 
relationship and permission for the child's travel from the parent(s) or legal guardian not 
present. Having such documentation on hand, even if not required, may facilitate 
entry/departure. 
 
The loss or theft abroad of a U.S. passport should be reported immediately to the local 
police and the nearest U.S. Embassy or Consulate. Travelers are encouraged to carry a 
photocopy of their passport, to assist in getting a replacement passport if the original is 
stolen. U.S. citizens may refer to the Department of State's pamphlet, A Safe Trip 
Abroad for ways to promote a trouble-free journey. 
 
U.S. Companies that require travel of foreign businesspersons to the United States 
should allow sufficient time for visa issuance if required. Visa applicants should go to the 
following links. 
 
State Department Visa Website: http://travel.state.gov/visa/index.html 
 
United States Visas: http://www.unitedstatesvisas.gov/ 
 
U.S. Embassy Ankara: at http://www.usemb-ankara.org.tr 
 
U.S. Companies that require travel of foreign businesspersons to the United States 
should be advised that security options are handled via an interagency process. Visa 
applicants should go to the following links. 
 
State Department Visa Website: http://travel.state.gov/visa/index.html 
 
United States Visas.gov: http://www.unitedstatesvisas.gov/ 
 
http://turkey.usembassy.gov/us_consulates.html 
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U.S. Companies that require travel of foreign businesspersons to the United States 
should be advised that security evaluations are handled via an interagency process. 
Visa applicants should go to the following links. 
 
State Department Visa Website: http://travel.state.gov/visa/ 
 
(Insert here the web address for the consular section of the local embassy website.) 
 

Telecommunications      Return to top 

In 2010, there were 76.5 million GSM users in Turkey, up from 23 million in 2002. The 
telephone system in Turkey's major cities is good. E-mail and faxes are widely used in 
international business. Travelers and businesspersons can utilize GSM cellular service 
prepaid cards and hire a GSM mobile/cell phone in Turkey. I-phone and Blackberries are 
increasingly common. Coverage is nationwide. 

Transportation       Return to top 

The national flag carrier, Turkish Airlines (THY), together with its subsidiaries, dominates 
air passenger service and flies non-stop daily to most major European, Middle Eastern, 
Asian cities and U.S. gateways including Tokyo, London, Frankfurt, Paris, New York and 
Chicago. Major European airlines have also frequent non-stop flights to Turkey. Delta 
Airlines serves Istanbul direct from its New York Kennedy hub. THY joined the Star 
Alliance in 2008. United Airlines and Lufthansa offer code-share service with Lufthansa 
serving Istanbul, Izmir and Ankara from its Star Alliance Frankfurt and Munich hubs. 
Though Turkish Airlines dominates domestic air travel within Turkey, the Government 
has liberalized domestic air service, and new airlines are also serving the domestic 
market. Rail transportation is also available between most of the major cities. 
Comprehensive networks of long distance buses, which are inexpensive, operate 
between the major cities. Car rental is relatively expensive. Public transportation is 
available in the cities. However, businessmen are advised to use taxis. 
 
Lodging: Medium to luxury-type hotels, including international hotels such as the Hilton, 
Sheraton, Hyatt, Holiday Inn, Conrad, Four Seasons, Ritz Carlton and Swissotel, are 
available in major cities. Apartment rents in Istanbul are expensive. Rents in Ankara and 
Izmir are more reasonable. Payment on an apartment rental, in a popular area of a city, 
is usually made in a foreign currency. Generally, six months to one year's rent is 
expected in advance. 
 
Please see a list of business service providers for more information at 
http://www.buyusa.gov/turkey/en/business_service_providers.html 
 

Language        Return to top 

The official language spoken by more than 90 percent of the population is Turkish. Most 
educated Turks have a command of at least one foreign language, with sufficient fluency 
to carry out business transactions. Most company executives were educated in western 
countries. English is the dominant language for international business. 
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Health         Return to top 

Medical facilities are available, but may be limited outside urban areas. Food and water 
borne diseases are present in Turkey. Anyone coming to Turkey should have 
comprehensive medical insurance. Useful information on medical emergencies abroad, 
including overseas insurance programs, is provided in the Department of State’s Bureau 
of Consular Affairs brochure, Medical Information for American Traveling Abroad, 
available via the Bureau of Consular Affairs home page at www.travel.state.gov 
 
Vaccines: Vaccines recommended for Turkey are all childhood immunizations, Typhoid, 
Hepatitis B, Hepatitis A (or Immune Globulin as an alternative). Visitors who will visit 
rural areas, or go on hiking, or trekking trips in the country may wish to get Rabies 
vaccine although this is not required. 
 
Information on vaccinations and other health precautions can be obtained from the 
Center for Diseases Control and Prevention’s (CDC) hotline for international travelers at 
1-877-FYI-TRIP (1-877-394-8747), fax 1-800-CDC-FAXX (1-800-232-3299), or via 
CDC’s Internet site at http://www.cdc.gov 
 
Food: Turkish cuisine is characterized by the freshness of its ingredients and most 
American business travelers have no trouble finding a good meal. All major hotels have 
at least one restaurant serving continental cuisine. Several European and ethnic 
restaurants are also available in major cities. Prices at these places are usually 
moderate-to-expensive. Good food is available not only at expensive restaurants but 
also at moderately priced establishments. One also has the choice of fast food 
restaurants such as McDonald's, Wendy's, Kentucky Fried Chicken, Burger King and 
their Turkish kebap equivalents. A variety of fresh fruits and vegetables are available 
throughout the year. 

Local Time, Business Hours, and Holidays   Return to top 

Time in Turkey is Universal Time Coordinated/Zulu + 2 hours (Zulu is London UTC).  In 
comparison, Eastern Standard Time is Zulu –5 hours, Central Standard Time is Zulu –6 
hours and Pacific Standard Time is Zulu –8 hours. 
 
Business Hours are from 08:30 to 17:30 Monday through Friday except holidays. 
Turkish Holidays in 2011 
 
DATE NAME OF HOLIDAY 

• January 1: New Year's Day (Yılbaşı) 
 

• April 23: National Sovereignty and Children's Rights Day (Ulusal Egemenlik ve 
Çocuk Bayramı) 

 
• May 1: Labor Day 

 
• May 19: Commemoration of Ataturk,Youth and Sports Day (Atatürk'ü 

Anma,Gençlik ve Spor Bayramı) 
 

• August 30: Victory Day(Zafer Bayramı) 
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• August 29(half day) & 
• August 30 - September 1: (End of the Islamic month of fasting-the Ramadan) 

Ramadan Feast (Ramazan Bayramı or Şeker Bayramı) 
 

• October 28(half day) & 
• October 29: Republic Day (Cumhuriyet Bayramı) 

 
• November 5(half day) & 
• November 6-9: (70 days after Ramadan) Sacrifice Feast (Kurban Bayramı) 

Temporary Entry of Materials and Personal Belongings  Return to top 

Travelers entering Turkey on a temporary basis and carrying items such as laptop 
computers and accessories, display and exhibit materials are permitted to bring these 
items into Turkey duty free. Customs officials register the items to the traveler’s passport 
and subsequently cancel them as the traveler exits the country with the same items. 
Catalogs, brochures, pamphlets, and similar advertising materials are exempt from 
customs duty. For additional information about temporary entry, please see VI. Trade 
Regulations and Standards, Temporary Entry section. Customs regulations may be 
found at 
 
 www.gumruk.gov.tr 

Web Resources       Return to top 

Department of State Travel Information: www.travel.state.gov 
 
Center for Diseases Control Health Info: http://www.cdc.gov 
 
State Department Visa Website: http://travel.state.gov/visa/index.html 
 
United States Visas.gov: http://www.unitedstatesvisas.gov/ 
 
U.S. Embassy Anakara: at http://www.usemb-ankara.org.tr 
 
 
Return to table of contents 
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Chapter 9: Contacts, Market Research and Trade Events 

• Contacts 
• Market Research 
• Trade Events 

 

Contacts        Return to top 

U.S. Mission Trade-related Personnel 
Commercial Affairs 
http://www.buyusa.gov/turkey/en/ 
 
United States Department of State 
http://ankara.usembassy.gov/ 
 
United States Department of Agriculture 
Agricultural Affairs Office 
Agankara@fas.usda.gov 
 
Washington-Based U.S. Government Country Contacts 
U.S. Department of Commerce 
Ms. Kristin Nadji 
Turkey Desk Officer 
Kristin_Nadji@ita.doc.gov 
 
U.S. Department of State 
Victoria J. Taylor 
Turkey Desk 
Office of Southern European Affairs (EUR/SE) 
TaylorVJ@state.gov 
 
Trade and Development Agency 
www.ustda.gov 
 
Mr. Carl Kress 
Regional Director for Russia, NIS, and Turkey 
ckress@ustda.gov 
 
U.S. Department of Agriculture, Foreign Agricultural Service 
www.fas.usda.gov 
 
Ms. Kathleen Wainio 
kathleen.wainio@fas.usda.gov 
 
Export-Import Bank of the United States 
www.exim.gov 
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Mr. Brian Santangelo, Business Development Officer 
Brian.Santangelo@exim.gov  
 
Mr. Craig O’Connor, Director of the Office of Environmental Exports and Renewable 
Energy 
Craig.Oconnor@exim.gov 
 
Overseas Private Investment Corporation 
www.opic.gov 
 
Peter Ballinger, Director of Business Development 
Pball@opic.gov 
 
For Linkedin: 
http://tr.linkedin.com/pub/commercial-service-turkey/30/852/a67 
 
For Twitter: 
http://twitter.com/#!/CommmercialUS 
 
For Facebook: 
www.facebook.com 
 
 
U.S Banks Operating in Turkey: 
 
Citibank 
Ms. Neslihan Serra Akcaoglu, General Manager  
http://www.citibank.com.tr  
 
JP Morgan Chase 
Ms. Belma Ozmen, Chairman 
http://www.jpmorgan.com/pages/international/turkey 
 
Bank of America Merrill Lynch Investment Bank 
Osman Nihat Kokmen, General Manager 
http://www.ml.com.tr  
 
U.S Banks with Representative Offices in Turkey 
 
Wells Fargo Bank 
Ms. Dilek Mutus, General Manager 
dilek.mutus@wellsfargo.com 
 
Bank of New York Mellon 
Mr. Michel Sidier, General Manager 
michel.sidier@bmymellon.com 
 
 
 
Turkish Government Contacts: 
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AGRICULTURE AND RURAL AFFAIRS 
Ministry of Agriculture and Rural Affairs, General Directorate of Agricultural Production 
Development 
www.tarim.gov.tr 
 
 
COMMUNICATIONS 
Ministry of Communications and Transportation 
www.ubak.gov.tr 
 
Telecommunications Authority 
www.tk.gov.tr 
 
 
DEFENSE AND NATIONAL SECURITY 
Ministry of National Defense, Foreign Procurement Department 
www.msb.gov.tr 
 
Undersecretariat for Defense Industries 
www.ssm.gov.tr 
 
 
EDUCATION 
Ministry of National Education 
www.meb.gov.tr 
 
Higher Education Council 
www.yok.gov.tr 
 
 
ENERGY AND NATURAL RESOURCES  
Ministry of Energy and Natural Resources 
www.enerji.gov.tr 
 
 
ENVIRONMENT AND FORESTRY AFFAIRS 
Ministry of Environment, General Directorate of Environmental Impact, Assessment and 
Planning 
www.cevreorman.gov.tr 
 
 
HEALTH 
Ministry of Health, Foreign Relations Department 
www.saglik.gov.tr 
 
 
TRADE AND ECONOMY 
State Planning Organization-SPO 
www.dpt.gov.tr 
 
Undersecretariat of the Treasury 
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www.treasury.gov.tr 
 
Undersecretariat of Foreign Trade, General Directorate of Imports 
www.dtm.gov.tr 
 
Prime Ministry, Privatization Administration 
www.oib.gov.tr 
 
Turkish Institute of Standards, Standards Preparation Department 
www.tse.org.tr 
 
 
TRANSPORTATION 
General Directorate of State Highways 
www.kgm.gov.tr 
 
State Airports Administration 
www.dhmi.gov.tr 
 
General Directorate of State Railways Administration 
www.tcdd.gov.tr 
 
 
TRAVEL AND TOURISM 
Ministry of Culture and Tourism 
www.kulturturizm.gov.tr 
 
 
BUSINESS/TRADE ASSOCIATIONS 
American Chamber of Commerce in Turkey 
http://www.abft.net/ 
 
Turkish-American Business Association 
http://amcham.org.tr/ 
 
Foreign Economic Relations Board-DEIK 
www.deik.org.tr 
 
Turkish Industrialists' and Businessmen's Association-TUSIAD 
www.tusiad.org.tr 
 
Union of Chambers of Commerce, Industry, Maritime Commerce and Commodity 
Exchanges of Turkey (TOBB) 
www.tobb.org.tr 
 
 
EDUCATIONAL 
Fulbright Commission 
www.fulbright.org.tr 
 
E-mail: fulb-ank@itu.edu.tr 
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FRANCHISING 
Turkish National Franchising Association 
www.ufrad.org.tr 

Market Research       Return to top 

To view market research reports produced by the U.S. Commercial Service please go to 
the following website: http://www.export.gov/mrktresearch/index.asp and click on 
Country and Industry Market Reports. 
 
Please note that these reports are only available to U.S. citizens and U.S. companies. 
Registration to the site is required, and is free. 
 

Trade Events        Return to top 

Please click on the link below for information on upcoming trade events. 
 
http://www.export.gov/tradeevents/index.asp 
 
Also, get updates through popular social media sites. 
 
For Linkedin: 
http://tr.linkedin.com/pub/commercial-service-turkey/30/852/a67 
 
For Twitter: 
http://twitter.com/#!/CommmercialUS 
 
For Facebook: 
www.facebook.com 
 
 
 
Return to table of contents 
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Chapter 10: Guide to Our Services 

The President’s National Export Initiative aims to double exports over five years by 
marshaling Federal agencies to prepare U.S. companies to export successfully, 
connect them with trade opportunities and support them once they do have 
exporting opportunities. 
 
The U.S. Commercial Service offers customized solutions to help U.S. exporters, 
particularly small and medium sized businesses, successfully expand exports to new 
markets.  Our global network of trade specialists will work one-on-one with you through 
every step of the exporting process, helping you to: 
 

• Target the best markets with our world-class research 
• Promote your products and services to qualified buyers 
• Meet the best distributors and agents for your products and services 
• Overcome potential challenges or trade barriers 
• Gain access to the full range of U.S. government trade promotion agencies and 

their services, including export training and potential trade financing sources 
 
To learn more about the Federal Government’s trade promotion resources for new and 
experienced exporters, please click on the following link: www.export.gov 
 
For more information on the services the U.S. Commercial Service offers to U.S. 
exporters, please click on the following link: (Insert link to Products and Services section 
of local buyusa.gov website here.) 
 
U.S. exporters seeking general export information/assistance or country-specific commercial 
information can also contact the U.S. Department of Commerce's Trade Information Center at 
(800) USA-TRAD(E). 

We value your feedback on the format and contents of this report.  Please send 
your comments and recommendations to: Market_Research_Feedback@trade.gov 

 
To the best of our knowledge, the information contained in this report is accurate as of the date 
published. However, The Department of Commerce does not take responsibility for actions 
readers may take based on the information contained herein. Readers should always conduct 
their own due diligence before entering into business ventures or other commercial 
arrangements. The Department of Commerce can assist companies in these endeavors. 
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